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Jubrication department: 


Here’s beauty — efficiency —economy for any lubrication 
department . . . large or small. The “Marshall” Line is 
designed to give you years of efficient, trouble-free oper- 
ation that saves man-hours, lubricants, dollars! These 
modern units are sure to attract new customers and keep 
them coming back for expert lubrication service. And, 
best of all, the “Marshall” Line is priced right . . . to give 
you top value per dollar invested. All “Marshall” units 
are fully portable and will handle 100 lb. Eastern or 
Western drums. See them today! 


] High Pressure Chassis Lubricator—Air Operated* 
High pressure “Atomic” pump. Complete with hose as- 
sembly and control valve. 

2? Gear Lube Dispenser — Air Operated* 

Unequalled for rapid dispensing of gear lube from orig- 


inal 100 lb. drum directly into rear axle or trans- 
mission. Has “Atomic” pump. 


| 
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3 Waste Oil Drain 
Bowl extends full 66”! Drains any gear case when car 
is on lift. Bowl has hinged splash plate and strainer to 
prevent loss of plugs. 


4 Gear Lube Dispenser —Hand Operated 
An efficient, easy to operate unit. Complete with 5-pint 
meter and hose assembly. Air eliminator prevents pump- 
ing air through meter. 
5 Automatic Transmission Oil Dispenser — 
Hand Operated 
Filtered delivery assures only clean, uncontam- 
inated oil reaching transmission. Meter registers 
in quarts. Air eliminator prevents pumping air 
through meter. 
*Powered by the Sensational “Atomic” Pump— 
Factory-sealed, pre-lubricated! Efficient, completely de- 
pendable. Positive priming — no air pockets — no adjust- 


ments. Unconditionally guaranteed for 27 months. An 
Alemite exclusive! 


ALEMITE 





Oil makes her a sportswoman... 


Instead of working all of her afternoons away in her home — the way 
her grandma and mother had to — this young housewife has time for outdoor 
exercise and recreation. She has this time because she has many conveniences that 

ease and speed her chores — washing machine, vacuum cleaner, automobile, 

oil heat, detergents — to list just a few. Each one of these conveniences — and 
hundreds more that simplify the work of living — has been made possible through 

the progress of the petroleum industry. The Texas Company has played a 

distinguished part in this progress — and is constantly searching for new ways 


to put oil to work — to help improve the standard of living for all the world. 


The Texas Company 


Fraitiifllly yours | f for FG Gears 


1902 1952 
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NDLING COST 


OPW Spring Balanced Loading Assembly 
No. 1749 H saves time and wages through 
greater production. Cuts handling time ie 
reducing man-hours. Simplified construction 
reduces maintenance. Compact, rugged, non- 
obstructive, unaffected by temperature or 
climate. Easy adjustment of spring tension 
for smooth operation. 











LOSS PREVENTION 


OPW Tank Vent No. 95 eliminates costly 
vapor loss. Expensive tank buckling and result- 
- loss of product are also prevented. OPW 
° 


ers a full line of pressure and vacuum vents. 
Write for Tank Vent Recommendation Chart. 
Let OPW help you select the right vent for 
your plant. 





New Type OPW Bulk Storage Emergency 
Valve No. 177 LH prevents discharge o/ 
vapor or product in case of fire and broken 
lines. Positive acting, inflammable contents 
are safely retained if truck tank overturns 
or piping is torn off. You can't afford to 
take chances when you can be sure with 
OPW Emergency Valves — engineered so 
that they never Yilt 


Contact your Oil Equipment Jobber. 
If jiobher cannot supply you, mail coupon. 











OPW CORPORATION 


2735 Colerain Ave. Cincinnati 25, Ohio 


Please furnish further information on OPW Equip- 
ment for Bulk Plant Operation. 


on a eel o Ganon. a 


Company 

VALVES @ FITTINGS @ ASSEMBLIES 
for handling hazardous liquids Address 
2735 COLERAIN AVE City State 
CINCINNATI 25, OHIO 
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Built 2600 pounds lighter 
with U-S‘S COR-TEN.High.Strength Steel 


this train hauls 


420 extra. gallons 








at no extra. cost! 


His 10,000-gallon train was built of U-S’S 

Cor-TEN High Strength steel, instead of plain 
carbon steel. Because Cor-TEN steel can be usec) 
in lighter gages without reducing strength, the 
Butler Manufacturing Company was able to cut 
deadweight by 2600 pounds. 

That means less fuel consumption and less tire 
wear when the unit is running empty. But most 
important, it means 420 extra gallons of gasoline 
can be carried when the unit is loaded. These extra 
gallons are pure “gravy.”’ They ride in place of the 
2600 pounds of unneeded steel. The loaded weight 
of the unit is exactly the same as if it had been 
built the ordinary way. 

By building lighter with U-S-S Cor-TENn steel, 
it is possible to increase capacity without increas- 


UNITED STATES STEEL COMPANY, PITTSBURGH 


TENNESSEE COAL & IRON DIVISION, FAIRFIELD, ALA. - 


ing loaded weight. The extra steel poundage re- 
quired in ordinary construction is traded for addi- 
tional pounds of payload. If preferred, however, 
the capacity you would have in a unit built the 
ordinary way can be maintained, and both dead- 
weight and loaded weight reduced. 

Cor-TEN-built tankers also require less mainte- 
nance. That’s because U-S'S Cor-TEN High 
Strength steel not only has 50% higher yield point 
than carbon steel, but has 4 to 6 times the resist- 
ance to atmospheric corrosion. It also offers higher 
resistance to load surge and road vibration. 

If you would like to learn more about how your 
equipment can be built lighter, stronger and made 
more profitable, get in touch with our nearest 
district office. 


* AMERICAN STEEL & WIRE DIVISION, CLEVELAND 
COLUMBIA-GENEVA STEEL DIVISION, SAN FRANCISCO - 


NATIONAL TUBE DIVISION, PITTSBURGH 


UNITED STATES STEEL SUPPLY DIVISION, WAREHOUSE DISTRIBUTORS 


UNITED STATES STEEL EXPORT COMPANY, NEW YORK 


USS COR-TEN High Strength STEEL 
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Just in case somebody asks you.. 
(ansuns for olmen/) 


dei, 





The U.S. is producing better than 420 gallons of petroleum yearly for every 





-O—— man, woman, and child, and at remarkably low cost. For example: gasoline 


today, exclusive of taxes, costs less than it did thirty years ago. 











¢ Petroleum is measured in 42-gallon barrels 





because in the early days oil was transported _ 
in open-top 50-gallon barrels by wagon and, 
rumor has it, on the average, eight gallons 
slopped out of each barrel while jolting over — 
the rough roads. 











¢ The beginning of the end for this makeshift 
—— transportation came with the laying of the 
first pipeline shortly after the Civil War. To- 
day oil flows through a network of 155,000 
miles of pipeline crisscrossing the United States. 














¢ Pipelines, tankers, tank cars, tank trucks, 
and barges move approximately six million 
barrels of oil daily from oil fields to refineries. 














During 1951 one company—Gulf—transported 141,406,000 barrels of crude oil 





through pipelines, or more than 387,000 barrels a day! 
Petroleum Puts America’s Best Foot Forward. 


























GULF OIL CORPORATION + GULF REFINING COMPANY 








GENERAL OFFICES, PITTSBURGH, PA. 
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THIS BUSY SERVICE STATION saves valuable time and gets valuable 
information with a National System. 


“Our National Sales Register 


Paid for itself in 9 months... 





THIS IS THE NATIONAL SALES REGISTER that paid for itself only 
nine months after it was installed at the Paul J. Green Service Station. 


also provides valuable information!” 


“Our National Sales Register 
quickly proved its value in tinve 
and money saved. Only nine 
months after we installed it, 
the register had paid for itself. 

“The information provided 
by our National System has in- 
creased our profit. We receive 
all the records needed to control 
every phase of our business. We 
receive up-to-date sales figures, 
when we need them. Cash short- 
ages are reduced to almost noth- 
ing. We also save valuable time 
in figure work, balancing cash, bookkeeping and 
figuring tax collections. 

“Our National System’s item-by-item indication 
and mechanical addition stop mistakes in addition 
and speed customer service. On labor items—such as 


MR. PAUL J. GREEN, 
owner of the Paul J. 
Green Service Station, 
670 Wooster Road, 
Barberton, Ohio. 


lubrication, washing and tire repairs—the control es- 
tablished by our National System increased our rev- 
enue from this source. 


“These are the reasons why we are so satisfied with 
our National System.” 


Mr. Green’s evaluation of his National System is 
typical of many we have received from service station 
owners and operators. If you want the extra profits 
provided by a National System, call your local Na- 
tional representative today. He will make a detailed 
study of your present method and show you how to 
receive protection that saves money and information 
that makes money. You, too, can start making those 
extra profits. 


THE NATIONAL CASH REGISTER COMPANY, DAYTON 9, OHIO ._ 
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AHEAD OF THE NEWS 





SUPPLIERS TO SPEAK—The tables will be turned 
on Minnesota and North Dakota jobbers attending 
next January’s annual convention of the Northwest 
Petroleum Assn., according to present plans. At the 
association’s spring meeting at Duluth last June, a 
new type program was presented with jobber panelists 
discussing the subject “what do you expect from your 
supplier?” This novel bit of programming will be 
carried to its ultimate conclusion in January with 
representatives of supplying companies being invited 
to discuss the subject, “what should the supplier ex- 
pect from the jobber?” So enthusiastically was the 
first discussion received, that the association’s direc- 
tors decided to invite the suppliers to speak from the 
opposite viewpoint. Thinking of the directors was 
that “the jobbers need to know, and probably need 
to practice, some of the things the suppliers are 
thinking.” 
eee 


BATTERY TICKLER—One major marketer, as part 
of its winter changeover program, has designed a 
perforated tag which is attached to the battery at 
the time of winter changeover. Each perforated sec- 
tion bears the name of one of the winter months and 
as the battery condition is checked, the strip bearing 
the month corresponding to the date of inspection is 
torn off. Thus, for example, when the battery is 
checked in November, that strip is removed, indicat- 
ing another check should not be necessary until 
December. 
eee 


TRUCK ‘BUSINESS’ SHARING—The highway taxa- 
tion committee of the American Trucking Assns. has 
asked ATA’s accounting committee to help it develcp 
data which would indicate the extent to which inter- 
state truckers are, or aren’t, buying gasoline in vari- 
ous states on a basis reasonably related to mileage op- 
erated in each state. The move follows study of com- 
plaints by officials of some of the so-called bridge 
states that interstate trucks run through their states 
without buying any gasoline or making any other 
highway tax contribution. Taxation committeemen 
familar with the complaints say they’re afraid reci- 
procity may be lost, particularly in the New England 
area. 
e* @ @ 


MORE ON 12-VOLTS—It is now understood that 12- 
volt electrical systems will be on the 1953 models of 
the Chrysler Crown Imperial; on Cadillacs; on the 
Buick 50 and 70; and on the Oldsmobile 88 and 98. 
The principal reason for the change to a higher volt- 
age is not so much for better starting or lighting, but 
to obtain better ignition in the higher pressure, higher 
horsepower engines in the new cars. 
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NEW CREDIT CARDS—Look for three Canadian oil 
marketing companies to come out with new type credit 
cards within next six months. One company has al- 
ready started having metal plates prepared similar in 
style to those adopted recently by Standard of In- 
diana and Standard of California. The other. two 
companies are considering a switch to the pre-punched 
books of card invoices similar to those now used by 
British-American, Sun and General Petroleum. All 
three companies have reciprocity agreements cover- 
ing credit card sales with a number of U. S. oil com- 
panies. 


OIL FILTER—New permanent-type oil filter is begin- 
ning to make its appearance on the West Coast. Al- 
ready advertised in some newsstand automotive-type 
magazines, reports are current that one major oil 
marketer is about set to market the device through 
its service stations. Filter is of porous bronze ma- 
terial and is said to be good for 2,000 miles between 
“washings-out” with gasoline. Navy researchers have 
tested the unit and have declared it satisfactory and 
have recommended it, 4 Qe paval use. 


RAILROAD DEVELOPMENT—Still another signif- 
icant demand may be forthcoming in the future on 
the refiners’ distillate yield, should railroads turn to 
extensive use of locomotives powered with gas tur- 
bines, similar to those used in jet aircraft. The new 
engine already has been operated on several lines in 
the Midwest and is undergoing tests in the East. The 
locomotive weighs less than the present Diesel modeis 
and operates on a cheaper-cut fuel. 


PALEY ‘IMPLEMENTATION ’—The National Secur- 
ity Resources Board is rushing preparation of its rec- 
ommendations to President Truman on how best to 
put the Paley Commission suggestions into effect. 
The reason for the haste is to beat the election dead- 
line. NSRB is now drafting a preliminary report 
based on recommendations made by 22 other govern- 
ment agencies (including PAD). As soon as this is 
finished, it will be sent to agencies for their com- 
ments before a final draft is prepared. Principal item 
affecting petroleum will be the recommendation on 
synthetic fuels. Best bet now is that NSRB will sug- 
gest that “further” study be given the matter, and 
that industry, rather than government itself, be en- 
couraged to undertake development of oil recovery 
from oil shale and through coal hydrogenation. 








Relaxes all 


spring 
suspensions 





Frees wheels, : | 
for lubrication 

and brake work Gives maximum 

accessibility to 

undercar parts 

















EASY-SPOT WHEEL GROOVES 





simplified spotting 


Handles practically 
all cars without 
using adapters 


POSITIVE GRIP PICK-UP PADS 
(Oil resistant synthetic rubber) 
Si/p" x 8" x 134" thick 


PAYS FOR ITSELF IN A FEW MONTHS! 


This new Frame Pick-Up Lift is the greatest labor-save1 


you ever saw . . . makes hard jobs unbelievably simple. 


Lubrication is so much easier and more effective because 
wheels are freed and springs relaxed. Repair and service 


jobs are done “in a breeze” because transmissions, universal 
joints and other hard-to-reach parts are out in the open 
and easily accessible. Almost before you know it, lowered 
costs and increased profits will pay for this lift. 


Inexpensive to buy .. . fo install . . . to maintain 
The initial cost of a Rotary Frame Pick-Up Lift is in 
line with that of other standard single-jack lifts. Installa- 
tion is also about the same; no additional excavation o1 
piping is involved. Maintenance expense is negligible 
Mail coupon below for catalog and prices on this new 
profit-making Rotary Lift. 
ROTARY LIFT CO., Memphis, Tenn. 





BUCKEYE’S NEW “SLIP IN...SLIP OUT” 
STRAINERS 


DELIVERY 


No. 872 Inlet Strainer is designed for permanent 
installation at the inlet end of bulk plant fill pipes. 
Strainer cone is 8- mesh galvanized wire—won’t 
restrict flow—catches rust scale, dirt and foreign 
objects—prevents clogging in “hard-to-get-at” line 
strainer screens. Pulls out with finger-tips for quick 
cleaning before each delivery—slips back in the 
same way. Strainer cap threads on and off the 
machined body by hand—has a gasket that seals 
tightly. No tools needed. Sizes 2% and 3 inches. 


BUCKEYE IRON & BRASS WORKS 
10 


P.O. BOX 883 e« 


No. 872T Outlet Strainer is permanently attached 
to unloading pipes on tank trucks—keeps dirt, 
tank scale and other harmful matter from enter- 
ing storage tanks. Strainer cone is 8- mesh to 
permit full flow and can be cleaned quickly after 
each delivery. Machined strainer body is similar 
to the No. 872 Inlet Strainer, with long threads 
to permit hand-tightening of cap. Cap gasket pre- 
vents leakage of liquid or fumes. Requires no tools. 
Sizes 242 and 3 inches. 


DAYTON 1, OHIO 
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‘Election-Eve’ Venezuela Oil Probe 


Smells Like Another Bid for Votes 


By Andrew R. Patla, Washington Editor 


Oil men pass- 
ing through the 
election-year atmosphere here, and 
some government people, too, detect 
an all-too-familiar dead fish odor at- 
taching to the administration’s latest 
attack against the foreign operation 
of U. S. oil companies—an investiga- 
tion of the Venezuelan activities of 
Creole Petroleum Corp. and Shell 
Caribbean Petroleum Co. 


It seems that the Monopoly Sub- 
committee of the House Judiciary 
Committee is studying the arrange- 
ment whereby the two companies— 
compelled by the Venezuela govern- 
ment to sell all products but lubri- 
cating oils “below cost” in that coun- 
try—got together at the urging of 
that government to assure that the 
local market would be supplied and 
that the cost to the companies would 
be divided fairly. 

The subcommittee’s chairman, Rep. 
Emanuel Celler (D., N. Y.) says that 
the investigation has been going on 
for almost two years. A subcommit- 
tee aide even offers so-called “proof” 
in the form of a complaining letter 
from. Venezuela, source not identified. 
Yet industry observers note that pub- 
lic announcement of the inquiry did 
not come until just one month before 
the November elections. And so they 
raise these questions: 


Would it really require two years 
to root out the facts on such a rela- 
tively limited operation? 

Is it possible that the initial com- 
plaint was made in December, 1950, 
but that the subcommittee has been 
sitting on it until a more propitious 
time—such as election year? 

Why was the serving of the sub- 
poenas delayed until May of this 
year? 

The subcommittee’s attempt to ex- 
plain the time lag on the basis of 
limited facilities, etc., doesn’t stand 
up too well when one considers the 
alacrity with which the subcommittee 
has moved in other instances. 

Nor is it helped any by the fact 
that, though the public accusations 
are made now—on election eve al- 
most—hearings at which the entire 
situation might be cleared up will 
not be held until after the elections. 


As a matter of fact, the whole 
thing winds up looking exactly as it 
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smells, 
faint. 


and the odor is not at all 


Mr. Celler denies there is any con- 
nection between his Venezuelan “cru- 
sade” and the Justice Department’s 
“oil cartel” investigation. Granted 
that he may have collected his “evi- 
dence” independently, is there any 
doubt that a subcommittee report— 
if one ever emerges, that is—unfa- 
vorable. to the companies would go 
unnoticed by DJ? 


Not to reflect upon Leonard Em- 
merglick, DJ’s “cartel” probe signal- 
caller, in any respect, but wouldn’t 
he jump at the chance to produce 
in court a report attacking “cartel” 
arrangements on the part of two com- 
panies the parents of which are in- 
volved in the DJ investigation? 


There is another angle to the Cel- 
ler attack that should not be over- 
looked: Is he also hoping to press 
a flank drive against the voluntary 
agreement on foreign petroleum sup- 
ply administered by PAD? A sub- 
committee aide claims this is not so, 
but PAD seems to be keeping its 
fingers crossed. Not only were there 
some rather strained relations be- 
tween PAD and the Celler Subcom- 
mittee at the time that all voluntary 
agreements were being probed, but 
a subcommittee report issued in Oc- 
tober, 1951, stated bluntly that the 
oil agreement “offers opportunity for 
abuse and may have serious post- 
emergency implications.” 

One of the companies involved in 
the Venezuelan investigation was an 
original participant in that agree- 
ment. Would Mr. Celler pass up a 
chance to make like that report ac- 
tually warned of things that have 
now transpired? 


* * * 


The big question remaining now is 
who made the original complaint. One 
source says a disgruntled employe of 
one of the two companies; another 
points the finger at a distributor of 
lubricating oils or TBA items who 
may have been dissatisfied with his 
opportunities at distributing through 
service stations. This may never be 
revealed—not even should open hear- 
ings evolve. 





| 
| 
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ASK 


Why do so many Independent Pe- 
troleum Distributors decide on Rich- 
field? Just ask the man who is one. 


Says 
York: 


The Richfield line is tops with my 
dealers and customers. 


one Distributor* in New 


A Massachusetts Di stributor*® 


adds: 


Richfield is a fine organization to do 
business with . . . always ready to 
supply information and help, and al- 
ways operating as a real Independent 
Distributors’ organization. 


From North Carolina a Distribu- 
tor* writes: 


In 4 years with Richfield our busi- 
ness has increased consistently and 
the number of our service station out- 
lets has grown from 8 to 40. 


The Richfield Franchise offers the 
Independent many other advantages. 
Get full particulars today. 


* Names and addresses on request. 


RICHFIELD 


OIL CORPORATION 
OF NEW YORK 


SERVING THE EASTERN SEABOARD 


FROM MAINE THROUGH THE CAROLINAS 








Eight decades ago 70% of all gainful workers 
in the U. S. A. toiled in agriculture. Today farms 
and factories, put together, account for less 
than 40%. 


Where do the rest serve? Chiefly in distribu- 
tion, which includes the physical movement of 
products to buyers, and all forms of selling, 
advertising and sales promotion at the manu- 
facturing, wholesale and retail levels, as well as 
the widely varied services related to the main- 
tenance and use of American products. 


With over 60% of our total labor force fall- 
ing outside of farm and factory employment, 
obviously salesmen on the front line of selling 
contribute greatly to the productivity, prosperity 
and the world’s highest standard of living en- 
joyed by the U.S. A. 


Without sales a business fails and jobs vanish. 
No matter how good a product may be, it must 
be sold in competition with other goods. A 
salesman sometimes finds his products not truly 
competitive. He then exercises tremendous pres- 
sures on his employer for better products, lower 
prices, or both. Thus, competitive selling greatly 
influences the progress of American prosperity. 


Countries where selling is inefficient, re- 
stricted or eliminated generate far less wealth, 
happiness and security. 


Competition, especially competitive selling, 
is a great American Freedom. Let us preserve it 
to assure Progress For All Our People. 


This report on PROGRESS-FOR-PEOPLE is published by this 
magazine in cooperation with National Business Publica- 
tions, Inc., as a public service. This material, including 
illustration, may be used, with or without credit, in plan! 
city advertisements, employee publications, house organs, 
speeches, or in any other manner. 





THE COMPETITIVE SYSTEM DELIVERS THE MOST TO THE GREATEST NUMBER OF PEOPLE 
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THEY LIST FOR LESS 


Yes, Chevrolet trucks list for less than any other com- 
parable truck capable of handling the same payloads. 
And yet, in a Chevrolet you'll find a combination of 
great truck features you can get in no other truck. 


EVERY MILE AN ECONOMICAL MILE 


For low fuel, oil and upkeep costs you can't beat 
Chevrolet's time-proved Valve-in-Head engines. Thrift- 


master or Loadmaster, these engines give you top 
economy and long life to match the ruggedness of 
frame, axles and other units. 


THERE’S ONE TO FIT YOUR JOB 


Right down to wheels and tires, every Chevrolet truck 
is fitted to the job it has to do—factory-matched to 
operating conditions and payload. You don't have to 
waste money on “too much truck” or sacrifice efficiency 
with “too little truck” for your needs. 


VALUE STAYS HIGHER LONGER 


Chevrolet trucks traditionally bring more dollars at re- 
sale or trade-in than other makes costing about the 
same when new. You get more value with Chevrolet 
trucks from first to last. See your Chevrolet dealer. 








TWO GREAT VALVE-IN-HEAD ENGINES— 
Loadmaster or the Thriftmaster—to give 
you greater power per gallon, lower 
cost per load ee POWER-JET CARBU- 
RETOR—for smooth, quick acceleration 
response @ DIAPHRAGM SPRING CLUTCH— 
for easy-action engagement e« SYNCHRO- 
MESH TRANSMISSION —for fast, smooth 


CHEVROLET ADVANCE-DESIGN TRUCK FEATURES 


shifting «© HYPOID REAR AXLE—for 
dependability and long life « TORQUE- 
ACTION BRAKES—on light-duty models ¢ 
PROVED DEPENDABLE DOUBLE-ARTICU- 
LATED BRAKES—on medium-duty models e 
TWIN-ACTION REAR BRAKES—on heavy- 
duty models ¢ DUAL-SHOE PARKING 
BRAKE—for greater holding ability on heavy- 





duty models e CAB SEAT— with double-deck 
springs for plete riding rte VENT 
PANES —for improved cab ventilation e WIDE- 
BASE WHEELS—for increased tire mileage 
BALL-TYPE STEERING —for easier handling 
e UNIT-DESIGNED BODIES—for greater load 
protection e ADVANCE-DESIGN STYLING—for 
increased comfort and modern appearance. 





CHEVROLET DIVISION OF GENERAL MOTORS, DETROIT 2, MICHIGAN 
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We are proud to have built 
the first Platforming Unit in Canada 


With the scheduled completion of the first Platforming unit 
outside the U. S. A., Procon makes an important addition to its 
growing list of impressive construction jobs. It is gratifying 

to be identified with this major contribution to the 


advancement of the Canadian petroleum industry. 


PROCESS CONSTRUCTION 
75 EAST JACKSON BLVD., CHICAGO 4, ILLINOIS 
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SUPPLY AND DEMAND 








Oil Prepares for Winter with Records 
In Distillate Stocks, Crude Output 


Both production and storage had 
new records in the week ended Oct. 4 
as the oil industry kept operations 
high to meet anticipated demand in 
the coming winter months. 

Crude oil and condensate produc- 
tion hit a new peak of 6,514,500 b/d, 
up 250 b/d from the previous record 
reached in the week ended Sept. 20. 


Distillate fuel oil primary stocks 
rose 3,351,000 bbls. from the previous 
week to a new high of 118,078,000 
bbls. On the comparable date in 1951, 
distillate stocks stood at 105,226,000 
bbls. 


Kerosine stocks continued to edge 
upward and were only 959,000 bbls. 
below the all-time high of 36,171,000 
bbls. attained in the week ended 
Sept. 29, 1951. 


Gasoline was the only major prod- 
uct to show an inventory decline (see 
summary table below). Refinery runs 
were off slightly, as was output of 
gasoline and kerosine. 


Avgas Still Short—Shortage of mili- 
tary aviation gasoline may be even 
more acute than had been expected, 
PAD has told the Armed Servfces 
Petroleum Purchasing Agency. 

PAD now estimates the shortage of 
avgas 115/145 at 8,000 b/d for the 
Oct. 1, 1952, to July 1, 1953, period, 
and the agency pointed out that the 
per day shortage will increase each 
day needs are not met. 

PAD has indicated that ASPPA may 
find it necessary to pay a higher 
price for avgas to offsex increased 
costs to companies to step up output 
to meet military needs. 

PAD said it might be able to over- 
come threatened shortages through 
co-operation of refiners and govern- 
ment agencies. PAD is making a 
company-by-company survey in an 
effort to get more avgas production 
for the military. ; 


Williston Crude — Williston Basin 
oil should find its market locally, 
and that market will be large enough 
to absorb production expected to reach 
300,050 b/d by 1965, in the opinion 
of John G. Winger, petroleum analyst 
of Chase National Bank, New York. 

Mr. Winger suggested to the pe- 
troleum branch of the American In- 
stitute of Mining and Metallurgical 
Engineers at a Houston meeting that 
Canadian production will prevent Wil- 
liston oil from finding a market to 
the north, while transportation eco- 
nomics, plus competition from other 
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U. S. producing areas, will limit Wil- 
liston oil’s market to the North 
Central States. 


Imports Decline—Imports of crude 
oil and products declined 33,600 b/d 
in the week ended Oct. 4 to a 
total of 981,600 b/d, according to API. 
The total of 1,015,200 b/d reached in 
the week ended Sept. 27 was within 
105,500 b/d of the all-time record 
set in the week ended May 24 1952. 
The following table gives a break- 
down on imports (in b/d): 

Week Week 
Ended Ended 


Sept. 27 
608,500 
378,400 


4 Weeks 
Ended 
Oct. 4 


737,500 
240,200 


Oct. 4 


Crude oil 654,700 


Residual] fuel oil. 
Distillate fuel oil 
Asphalt eve 
Others 


981,600 1,015,200 


Exports Rise—U. S. exports of 
major oil products rose to an average 
of 239,500 b/d in the week ended 
Sept. 12 from 152,200 b/d a week 
earlier, according to PAD. Break- 
down is shown in the following table 


POE ciercces 


Week Ended 

Sept. 12 
85,200 
5,100 


Week Ended 
Sept. 5 
10,600 
45,100 


Avgas onsen ee 
Motor gasoline .... 
Kerosine : 
Distillate 

Residual 


5,200 
77,300 
66,700 


69,200 
27,300 


Totals 239,500 152,200 
Pennsylvania Runs Drop—.Runs of 
Pennsylvania grade crude oil to stills 
declined 9,249 b/c in the week ended 
Oct. 4 as compared with the previ- 


ous week, the National Petroleum 


Assn. reported. Following are com- 
parative figures (in b/d): 
Week Ended Week Ended 
Oct, 4, 1952 Sept. 27, 1952 Oct. 6, 1961 
52,291 61,540 60,034 


No Real Worry—tThe oil industry 
need not be too concerned over the 
present level of crude oil and prod- 
ucts stocks, S. A. Swensrud, president 
of Gulf Oil Corp., told New York 
Society of Security Analysts last 
week. 

While inventories now are at “rea- 
sonably high levels,” he said, the oil 
industry has been getting along since 
the war on “pretty meager stocks.” 
Inventories now are near the esti- 
mates he made for Oct. 1 before the 
Texas Railroad Commission early in 
the summer, he pointed out. Gasoline 
stocks by next spring should total 
155,000,000 to 160,006,000 bblis., he 
said. 

World Output Rises—World pro- 
duction of crude petroleum averaged 
11,734,000 b/d in 1951, an increase of 
12.8% from 1950, according to Bu- 
reau of Mines. The report pointed out 
that production increased in the Mid- 
dle East, despite the Iranian collapse 
in mid-1951, through “material” in- 
creases in Saudi Arabia, Iraq and 
Kuwait. 

The bureau said U. S. production 
was boosted 13.7%, Canada 65.8%, 
Mexico 6.7% and Venezuela 13.8%. 

Soviet Russia is estimated to have 
increased its output by 6.9% in 1951 
to an average of 800,000 b/d, with the 
average in other Eastern European 
production up 14.9% to 148,000 b/d, 
primary reflecting reported gains 
in Austria. 

Refinery Expansion—Expanded and 
modernized British American Oil Co. 
refinery at Moose Jaw, Sask., went on 
stream Sept. 26. Plant now has a 
crude charging capacity of 15,000 b/d, 
as against 6,000 b/d before expansion. 


Week Ended 


Summary of API Report on Refining Operations 
(U. 8S. Total—B. of M. basis) 


Production 

Crude runs-daily avg. 
Foreign crude included 
Percent operated 
Gasoline 

Kerosine 

Distillate fuel oil 
Residual fuel oil 

Stocks (Primary) 

Finished & unfinished gasoline 
Kerosine 

Distillate fuel oil 
Residual fuel oil 


Week 
Ended 
Oct. 4 


6,928,000 
36,000 707,000 
94.5 

23,451,000 
2,595,000 
10,423,000 

8,966,000 


119,793,000 
35,212,000 
118,078,000 
54,617,000 54,583,000 


Week 
Ended 
Sept. 27 


6,987,000 


95.3 
23,561,000 
2,634,000 
10,214,000 
8,835,000 


120,276,000 
34,989,000 
114,727,000 


Summary of B. of M. Report on Crude Oil Stocks 


Total crude stocks in U. 8. ......eeceeeeess 
Total located in PAW District 1 ............ 
Total located in PAW Distritt 2 ............ 


Week Ended 


264,153, 
17,555, 
85, 


Change from 
Sept. 27 
(figures in bbis.) 
-7 1,748,000 
— 845,000 
— 405,000 


Oct. 4 
153,000 
000 
219,000 





PUMP IT 


with a 





series 3600 for tank trucks 


other sizes for 
tanker terminals | 


DEPENDABLE SERVICE... 


SPEEDY AND QUIET 


Compact 3600 truck pumps are easily installed on 

side frame or cradle. They can be direct or chain-driven 
from power take-off... supplied for mounting on left 
or right side of truck. Sizes range from 40 to 300 G.P.M.; 
pressures to 60 P.S.I. Consider Roper for new 
equipment or replacement so you can deliver the goods 
even better! 





Heavy Duty Bearings... high lead bronze — lubricated by liquid being 
pumped. Ample size for long life and rugged service. 





Adjustable Relief Vaive . . . permits closing discharge without stopping 
pump. Adjustable from range of 20 to 60 pounds per square inch. 





Hardened Gears... helical type gears designed to run in axial hydraulic 
balance. Mesh perfectly, friction reduced, vibration eliminated. 





Split Packing Gland . . . two piece gland easily repacked by simple removal 
of two bolts. Unnecessary to disconnect piping or drive. 





Hardened Steel Shaft... full diameter heat treated and hardened. Built 
to withstand rugged service. 





Outboard Bearing... built right on the pump protects the pumping gears 
and inner bearings. No extras to buy. 





Packing Box ... deep and contains 8 preformed split-ring packings. Re- 
duces wear and assures leak-proof service. 
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Incorporated in the new refinery is 
the first fluid catalytic cracking unit 
in Saskatchewan, catalytic polymer- 
ization unit and delayed coking and 
gas recovery units, plus auxiliary 
equipment. Refinery supplies products 
to Saskatchewan and Manitoba. 


Gasoline Consumption—July gaso- 
line consumption estimates for 42 
states and the District of Columbia 
were reported by API as follows (in 
thousands of gals.): 


duly duly 
1952 1951 
ra 57,781 54,496 
Arizona ......... 26,895 22,471 
Arkansas ... 39,386 36,840 
California ........ 402,049 373,904 
oo re 56,597 50,498 
Connecticut .... 53,873 49,768 
Delaware ......... 11,100 9,846 
Dist. of Columbia 16,779 17,660 
Florida .... sn 83,821 74,231 
Georgia .... 79,424 73,773 
Idaho .... : 23,191 21,237 
Illinois. »--» 216,365 232,895 
Indiana cocecee 137,858 117,419 
Iowa . ‘ 99,943 95,326 
Kansas : 83,345 83,821 
Kentucky 58,492 54,487 
aaa 55,017 49,981 
Maine . , 28,619 25,790 
Maryland .... an 59,458 53,248 
Massachusetts .. 99,178 92,223 
Michigan . +++. 198,852 190,831 
Minnesota bb nes 103,527 96,440 
Montana Gasee's 30,811 26,755 
Nebraska . . ‘ 57,154 51,770 
New Hampshire .. 16,100 14,914 
New Jersey ...... 134,958 126,802 
New York .... . 286,024 243,561 
North Carolina .... 90,403 91,793 
North Dakota .... 31,992 28,366 
Ohio wesee-+- 225,381 214,803 
Oregon ery 58,190 52,997 
Pennsylvania .. 227,219 217,408 
Rhode Island . 17,540 16,876 
South Carolina .. 55,753 44,058 
Tennessee ........ 75,033 66,334 
Texas ............ 326,488 310,088 
Utah ... = nt 24,557 21,534 
Vermont .. soe 11,999 10,690 
WH “‘eeeds canes 92,077 82,842 
Washington oh 74,898 70,377 
West Virginia . 37,081 33,659 
Wisconsin “. 115,296 105,269 
Wyoming ... 18,224 16,194 
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1952 1951 
Oklahoma a. 78,424 71,392 


Refinery Damaged—Shell’s 100,000 
b/d refinery at Cardon, Venezuela, 
will be shut down for some time for 
repairs as the result of a fire in the 
electrical plant after an accident. The 
refinery has been supplying European 
markets. 


Creole Expands Plant—Capacity of 
Creole Petroleum’s present 60,000 b/d 
refinery at Amuay Bay, Venezuela, 
will be doubled at a cost of $35 mil- 
lion, according to President A. T. 
Proudfit. New facilities will permit 
Creole to make 91 octane aviation 
gasoline, used for air transport in 
Venezuela, and some components for 
100 and 115 octane aviation gasoline 
in sufficient quantities for export. 
Design work is under way, and con- 
struction is expected to start late 
next year, with facilities ready for 
operation before the end of 1955. 





See Your Roper Distributor 
When completed, Creole will have 
GEO. D. ROPER CORPORATION nearly 200,000 b/d refining capacity 
480 BLACKHAWK PARK AVE. at its two Venezuelan refineries, 


ROCKFORD, ILLINOIS located at Amuay and Caripito. Of 
this total, 75% will be destined for 
export. 


RODER 
Kolary Fiunyos 
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Mrs. Tucker’s foods get dependable shipments 
—plus effective trademark display with 


INSIDE... Through constant research, Rheem 

continues to develop specially prepared con- 

tainer linings for products which cannot be 

shipped safely in ordinary steel containers. For 

/, the manufacturer of new products, Rheem labora- 

HY DR OGENATED f/, tory facilities are fully equipped to test the 
/] product and to recommend a suitable lining. 

s H | R T E MM t be G fj and OUTSIDE... Rheemcote containers can 

/ be lithographed in any number of colors, any 

design, including halftones. Decorations like the 

diagonal stripe on this VELVET drum are pos- 

ge \) sible only with the exclusive Rheemoote process. 

~ The high-gloss finish is tough, long-lasting. 


i 


MADE FROM HYDROGENATED VEGETABLE O% 


Your product... your trademark gains extra 
prestige and new sales opportunities when dra- 
matically presented in Rheemcote drums. Inside 
and out, Rheemcote offers a sure way to build 
new customers and new sales. Write for free 
colorful booklet on this powerful new adver- 

tising medium. Rheem Manufacturing Com- 
pany, General Sales Offices, 570 
Lexington Avenue, New York 22,N. Y. 


SELL as you SHIP with ofe DRUMS 


RHEEM MANUFACTURING COMPANY ~- Manufacturing Plants in 22 Cities Around the World 


CALIFORNIA: DOWNEY. NEWARK, RICHMOND, SAN PABLO, SOUTH GATE @ ILLINOIS: CHICAGO © LOUISIANA: NEW ORLEANS © MARYLAND: SPARROWS 
POINT © NEW JERSEY: BURLINGTON, LINDEN © TEXAS: HOUSTON © FOREIGN PLANTS—ARGENTINA;: BUENOS AIRES © AUSTRALIA: BRISBANE 
FREMANTLE, MELBOURNE, SYONEY © BRAZIL: RIO DE JANEIRO © CANADA: HAMILTON © ITALY: MILAN © PERU: LIMA © SINGAPORE © UNITED 
KINGDOM: BRISTOL © 1052 RHEEM MFo.c 





Turbo-Charged Coupe designed by Richard Arbib for the VEEDOL “Dream Car” Salon. 
Equipped with new luxury Federal Flying -A- Safti Ride Tires. 











VEEDOL 


_ Finest Performance For Fine Cars 


\ 


More motorists than ever before know 
that new VEEDOL High-Detergency 
Motor Oil means finest motoring 
performance. They know that new 


VEEDOL High-Detergency, made from VE t DOL 

100% Pennsylvania crude, provides 

the kind of modern performance HIGH-DETERGENCY MOTOR OIL 
they've always wanted. And more and 
more motorists are learning about 
this great new modern oil by reading TIDE WATER 
the famous VEEDOL “Dream Car” -— 2 == ASSOCIATED 
Salon advertisements in such national OIL COMPANY 
magazines as The Saturday Evening \A ao —_ 5 cn: 
Post, Life, Collier’s and Look. 

They're learning that this is one oil 


that keeps modern motors cleaner, 
safer, smoother-running! 








Many PETROLEUM MARKETING FIRMS use 
HYSTER 20 Lift Trucks 


MATERIA'S HANDLING SUPERVISORS like the Hyster 20 
because it transports fast, stacks high, gets in and out of tight 
places, rolls on pneumatic tires; is rugged and powerful. 


OPERATORS like it because Hyster steers easily, carries and 
lifts loads smoothly, takes indoor and outdoor jobs in stride. 


MANAGEMENT likes it because Hyster deals a low blow to 
materials handling costs — slashes manufacturing and ware- 
housing overhead and adds to net profits. 

See your Hyster dealer for an eye-opening demonstration 
and a list of owners. Or write for literature. 


HYSTER COMPANY 


THREE FACTORIES 
2902-74 N. E. CLACKAMAS, PORTLAND 8, OREGON 


HYSTER 20 (2,000 Ibs. capacity) comes in 1802-74 NORTH ADAMS ST., PEORIA 1, ILLINOIS 


6 model variations. The complete Hyster 1010-74 MYERS STREET.... DANVILLE, ILLINOIS 
lirte has capacity ranges from 1,000 Ibs. 


to 30,000 Ibs. Write for literature. 
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five reasons why oil men 
specify INLAND steel containers 





‘aelabiclial ta: 
used 
available 
58 gallons 


‘ 
LINING RESEARCH 


with the most experienced 


ng re earch departme n \é ‘ ; 4 4 CRE ATIVE DECORATION 


ndustry has de 
reative staff can™as 
ed container 
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tainer dec 
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oett?l4e, 
° 2, . J *. 
For more information write to 
>» 


©? INLAND STEEL CONTAINER COMPANY 


Sten © 
6532 SOUTH MENARD AVENUE * CHICAGO 38, ILLINOIS 
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NOT JUST REMOTE REGISTRATION— BUT ALSO 


Full Coitol Laide the Ufice... 


WITH RED SEAL REMOTE CONTROL SYSTEM 


The Red Seal Remote Control Metering system actually puts control 
of your bulk plant right at your fingertips. A row of ticket printing 
registers inside the office are accurately synchronized with standard 
registers on the rack meters outside. These office registers are auto- 
matically interlocked with the shut-off velves on the racks so that no 
product can be drawn until the dispatcher has inserted a ticket and 
cleared the proper office register. 

Think of the time saved—by truck drivers and dispatchers alike! No 
running back and forth. Every operation on split-second timing, under 
close supervision. Trucks roll in and out without long waits. One man 
can handle many loading operations at once. Human error eliminated, 
with printed tickets to help you “check out” your accounts quickly. 

And you get the famous sustained accuracy of Red Seal Meters— 
low maintenance over millions of gallons without “babying” the meters 
month after month. 

Because the Red Seal Remote Metering system is tailored to fit your 
specific bulk plant operations, the services of consultants or of qualified 


engineers on your own staff are recommended. Ask our nearest branch 
office for details. 


NEPTUNE METER COMPANY 
50 WEST 50th STREET « NEW YORK 20, N. Y. 


Branch Offices 
ATLANTA * BOSTON * CHICAGO * DALLAS * DENVER * LOS ANGELES * LOUISVILLE + NO. KANSAS CITY, MO. 
PHILADELPHIA + SAN FRANCISCO + PORTLAND, ORE. * Conodien Factory: TORONTO 14, ONT. 


HOW THE RED SEAL REMOTE 
CONTROL SYSTEM . . . WORKS 


The heart of the system is the dependable Red Seal 
meter, installed on each outlet of the loading rack. Each 
meter is'equipped with a reset register for convenience 
in loading trucks. In addition, each meter transmits the 
registered quentity through General Electric Selsyns to 
the corresponding office register. The movement of the 
office register is continuous, without steps or jumps, the 
reading always being exactly synchronized with the meter 
reading. Each receiving register is permanently connected 
to one meter, so that all gallonage is accurately recorded 
in the office. 

The office registers are designed for table mounting, 
the driving Selsyn motor being under the table, in the 
register pedestal. The motor drives the register through 
ao 10:1 gear. reduction which absorbs any slight lock of 
synchronism caused by the driving load. This gear reduc- 
tion, plus the fact that the system is designed, built and 
tested as a complete unit, insures accurate synchronism 
under all conditions. 

To prevent unauthorized withdrawal of product, each 
office register incorporates an interlock switch, closed by 
the action of punching in the ticket. This switch controls 
a valve in the corresponding product outlet. 


DISTINGUISHED for sustained accuracy and low ma 








Tops in SERVICE | 


and | 





10°. 
GALLONS 


Callen ] } 























BUILT FOR SERVICE 
-e+ DESIGNED FOR SALES 


t 
This new Wayne 505 is attractive in appear- 
ance . . . proved by performance. Its sleek, 
modern styling adds spark and sales-power to 
your islands. 

Quality engineering assures long service 
under the most severe operating conditions. 
Wider, easily removed doors allow maximum 
accessibility. Rugged steel framework gives 
skyscraper rigidity. Weather defying baked 
enamel over bonderized finish stays Prighter 
longer. Positive displacement meter with new 
engineering advances adds extra years to 
trouble-free service. 

Make the Wayne 505 the profit-point of 
your station. Easy service extenda-hose allows 
quick service on either side of island and 
around cars. Brilliantly lighted dials can be 
easily read at distance. ality check the 
Wayne 505 . . . comparison will prove why 
it’s preferred by performance in leading sta- 
tions from coast to coast. 


THE WAYNE PUMP COMPANY 
SALISBURY, ° TORONTO, 
MARYLAND . CANADA 
PUMPS- AIR COMPRESSORS - HOISTS - HOSE REELS -OlL & GREASE DISPENSERS 


‘ ae 





- 


fmm over 2,000 service customers a month 


“We have chosen complete ARO lubrication equip- 
ment because of its speed and efficiency demanded in 
handling over 2,000 service customers a month!’—says 
Charles R. Waller, President, Western Ave. Sales Inc., 
largest Buick dealer in Chicago and the Mid-West. 


Note the combination of ARO overhead reels, wall 
cabinet units and portable drains . . . outstanding eye- 
appeal plus features to save time, improve service and 
increase lube profits! See your ARO Jobber. 

The Aro Equipment Corporation, Bryan, Ohio. 


ARO Equipment of Canada, Ltd., Toronto, Ont. 


The Leader! 
Charles R. Waller (seated), Presi- L U K E 7 Q U { P M EF % T 
dent, and Harry Hollywood, Gen- 


eral Manager, Western Ave. Sales Also... AIR TOOLS ... HYDRAULIC EQUIPMENT... 
Inc., Chicago. AIRCRAFT PRODUCTS . . . GREASE FITTINGS 
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NUMBER ONE! 


Notional is the Nation's Number One Fuel Oil Hose, preferred 
by thousands of Oil Men for its durability, economy, and ease 
of handling in all kinds of weather. 

National's exclusive loom-braided construction combines the 
extra strength of close-woven looming with the flexibility of open- 
weave braiding. National's all-service compounding rernains flex- 
ible even in zero weather — is impervious to all fuel oils and gaso- 
lines — resists abrasion and cutting, will not crack ér check. And 
National's Re-Usable Couplings save users thousands of dollars 
year after year. 

To avoid costly hose failures, standardize on National, the num- 
ber one hose. Call your National Hose Distributor now, for a time- 


and-money-saving check-up. 


YSuel 
Oil 


RE-USABLE COUPLINGS 
SAVE THOUSANDS OF 
DOLLARS 


National Couplings are designed 
to save money for you each time 
re-used. Annual savings to Na- 
tional Hose customers add up to 
thousands of dollars. 

Simply cut off and return serv- 
iceable couplings to your National 
Hose Distributor. He will be glad 
to attach them to new hose for 


you without labor charge. 


DISTRIBUTORS IN PRINCIPAL CITIES . . Catalog on Request 


Aational Hose 


PREFERRED NATIONALLY 
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“METAL HOSE & TUBING ¢ co. 
2 Dover, New sath 





weed with “Cordura” rayon is 


ARGE-LOADING HOSE rein- PRESSURE-LUBE HOSE reinforced 
with”Cordura" rayon withstands 


pressure shocks. 





lighter. lasting. 


FUEL-TRUCK HOSE reinforced AIR HOSE reinforced with “Cor- 
with “Cordura” rayon is tougher, dura” rayon is stronger, longer- 


and flexible, handles easier. 


HOSE IS TOUGHER, LIGHTER ...LASTS LONGER 


when it’s improved with Du Pont ‘Cordura’ High Tenacity Rayon 


Inside the pump hose pictured above is 
an “unseen component” that makes it 
lighter, more flexible—yet stronger and 
longer-lasting than most hoses you see. 
It is reinforced with cords of Du Pont 
Cordura* High Tenacity Rayon. 

Why does this Du Pont rayon make 
such a difference? The reason is simple. 
“Cordura” yarn is much stronger than 
yarns of natural fibers. It is made in con- 
tinuous strands, which means there are 
no weak spots in “Cordura” yarn. With 
“Cordura,” manufacturers can make 


" 
Next time specify hose reinforced with 


hose full strength, yet thinner . . . with 
fewer plies. Greater strength with less 
bulk. Thin hose is more flexible, de- 
velops less internal friction, is less apt to 
bruise or split, twist or snarl. That’s why 
it gives better service and lasts much 
longer. 


To be sure of hose that gives maxi- 
mum service, ask your supplier for hose 
reinforced—improved—with Du Pont 
“Cordura” High Tenacity Rayon. E. I. 
du Pont de Nemours & Co. (Inc.), Tex- 
tile Fibers Dept., Wilmington 98, Del. 


*Reg. U.S. Pat. Of 


®€6 ys. pat off 


180% Anamiversary 


BETTER THINGS FOR BETTER LIVING 
. «+ THROUGH CHEMISTRY 


STRENGTH AT LOW COST 


High Tenacity Rayon 








CAR-WASH HOSE reinforced 
\vith “Cordura” rayon is light 





ou still buy 
asoline at 
925 prices 


If you were to take a sentimental journey back into the mid-twenties 
by thumbing through a stack of old magazines, you’d find the page below 
in the Saturday Evening Post issue of July 4, 1925. Remember the square- 


topped cars of those days. . 
boards, big wooden steering wheels and soft tops? 


. with their flat windshields, wide running 
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Remember the prices? Things were a lot cheaper 
than they are now when almost everything you buy is way 
up in price...except gasoline. 4 Actually, gasoline costs 
almost exactly the same today —aside from taxes—as it did 
when the beauty above was an exciting new automobile. 
g And it’s far better gasoline, too. Two gallons today do the 
work that required three in 1925. Few industries can match 
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this record. It was made possible by two things: intense 
competition among oil companies and a steadily increasing 
efficiency of production. Q In the last five years alone, 
Standard has put more than $644,000,000 into facilities— 
and another $35,000,000 into technical service and research. 
This investment helps us make certain that gasoline con- 
tinues to be one of the best buys in your family budget. 


STANDARD OIL COMPANY OF CALIFORNIA plans ahead to serve you better 
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NEWS ABOUT A DIFFERENT PUMP 


YALE 77 -OTOr * 





@ Delivers any 


without 
any attachments! 


@ The only pump with 
both rotary 


and piston actions! 


*Trade Mark 





t the . * 

ne tom toch nd ft Includes complete engineering tables 
ing * 7 
sot (Ping oul the othe and sample calculations for pumping systems 
as a rota . 5 * « 

or, wh ne ie port around and piping layout! 
the — out the discharge port. 
casing 


srhis action, while FOtarYs n— — Here’s your chance to study this new type pump-—the Yale Tri- 
ing princt 


same cype of pumping Pt wo di Rotor — and, obtain valuable engineering data, besides. It’s 
. ve cneough ewo cylinders Be the only pump that needs no attachments to deliver its full 

action of the rotor. range of displacements with full pressure control being main- 

tained simultaneously. Equally important, it’s the only pump with 
both rotary and piston actions that provide quiet pumping with 
high volumetric efficiency without agitation. Five sizes: 20 to 200 
gallons per minute. Write, today, for your free manual on your 
firm’s stationery to: The Yale & Towne Mfg. Co., Stamford, Conn. 


Yale is a registered trade mark 


oo awe YALE & TOWNE 
NEAREST YALE DISTRIBUTOR 


OF A COMPLETE LINE OF YALE TRI-ROTOR PUMPS AND PARTS CONSULT YOUR CLASSIFIED TELEPHONE DIRECTORY 
26 
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There’s No Better Way 


to sell WBA * 


Family habit...the corner service station | 


Not long ago, the neighborhood service station 
was only a gas station. But, today, it’s a com- 
munity institution. It’s a family habit—the place 
to buy most everything automotive. And motor- 
ists name it their preferred source for ires, 
batteries and accessories! 


To put the nation’s top service stations to work 
in your interest, it’s necessary to get the nod 
from oil companies and oil jobbers. More than 
simply word from the front office that you’re in! 
You need the acceptance of top executives, plus 
the backing of their sales and merchandising 
staffs—the oil men who live with the service sta- 
ticns day-to-day, whose job it is to help build 
those TBA sales, 


Best way to reach marketing men who plan 
and influence TBA selling programs through the 
nation’s best service stations is tirough adver- 
tising in National Petroleum News .. . the oil 
industry’s marketing magazine! 

Write for complimentary copy of NPN’s 1952 
edition of “TBA Directory and Buyers’ Guide”. 


* TEL\ is the oil industry's designa- 

tion for tires, batteries and 

accessories now being sold in planned 

programs directed by oil companies and 

oil jobbers, conducted through the na- 

tion's best service stations, promoted by 
National Petroleum News. 


ational Petroleum News 




















1213 West Third S?., Cleveland . .. Offices in New York, Chicago, Philadelphia, Houston and Los Angeles 
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16 Graver Tanks comprise Terminus 
of new Phillips Pipeline 


Graver supplied all the field-erected tankage for the Phillips Petroleum Company 
at its recently completed products pipeline terminal at Denver. The final step in 

a new 355 mile pipeline from the Texas Panhandle to the Rocky Mountain area, the 
terminal is equipped to handle the storage and distribution of such products as 
gasoline, aviation gasoline, L.P.G., kerosene and diesel fuels. The terminal receives 
approximately 5,000 bbls. of petroleum products each day. 


A total of 16 Graver tanks are in service at the installation and have a total capacity 
in excess of 140,000 bbls. Conspicuous in this tankage are two 20,000 bbl. Graver 
Expansion Roof tanks, each equipped with a 10’ lift. Manifolded to these 60’ and 40’ 
tanks are a number of cone roof tanks, forming closed vapor systems. As the 

vapors from the volatile products stored within these cone roof tanks expand with 
increases in temperature, they travel through the vapor lines to the Expansion 

Roof tanks and the roofs rise to accommodate them. As the temperature drops, the 
vapors travel back to the cone roof tanks and the Expansion Roofs descend. 

As a result of the automatic action, all breathing losses are eliminated and filling 
losses minimized. 


Thus, Graver Expansion Roof tanks are providing the key to the purpose of this new 
terminal—the delivery of a dependable year-round supply of refinery-fresh 
petroleum products to Phillips’ customers throughout the Denver area. 


GRAVER TANK & MFG.CO.INC. 
EAST CHICAGO, INDIANA 


NEW YORK * CHICAGO * PHILADELPHIA * WASHINGTON 
DETROIT * CLEVELAND © PITTSBURGH + CASPER, WYO. 
CATASAUQUA, PA. * HOUSTON * SAND SPRINGS, OKLA. 
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INTERNATIONAL DLJBL-GRIP 
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DUBL GRIP | 





STREAMLINED!! DUBL-GRIP’S modern design is at home on smart new 
pump equipment. Its size and shape is such as to permit its installation 
in limited space. 

REATTACHABLE!! Increases the service life of the hose assembly many 
fold. Worn portion of hose may be removed and DUBL-GRIP can then 
be reapplied. 


EASY ASSEMBLY!! Hose is held in position by the sleeve as the body is 
drawn home by the simple thread arrangement. 


LONGER HOSE LIFE!! Flex-failures are reduced by the DUBL-GRIP design 
because the hose is cradled at the sleeve opening to minimize flex-stresses 
at that point. The threads on the body are machined with a wide flat so 
they will not cut the inside of the hose at assembly. 


ONLY A WRENCH!! Designed to meet the need for a reattachable coupling 
for gasoline curb pump hose. International DUBL-GRIP gives you a new 
design that eliminates the need for special assembly equipment. When 

DOUBLE GRIP! Hose is compressed repairs become necessary, the only tool required is.a wrench. 

on its full circumference in two 

places (shown encircled in cut- 

away drawing) insuring a rigid, 

leakproof connection. 

Made of non-corrosive materials 

with a smooth bore that allows 

full flow without restriction or 


turbulence. A Division of The Gabriel Company 
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FIELD MEN PERFORM the first step in the ““Hydrafrac” 
Napalm (also used in “‘jellied gasoline’) mixed with 
to which sand is added. When forced down 


forms a heavy “gel,” 


process. 
kerosene 


a well under enormous pressure, it splits rock formations. 


A “gel breaker” 


is then introduced to help return the “gel’’ 
to a fluid state. Oil previously held captive now has a cha 


nnel 


of escape through the new cracks and widened fissures held 


open by the sand. 


It can now flow or be pumped to the surface. 


THEY SPLIT THE EARTH FAR UNDERGROUND 
TO FREE CAPTIVE OIL FOR YOU 


New process brings extra billion barrels to nation’s supply 


| ype se DAY oil men now recover more petroleum for 
your needs than ever before. Combining hydraulic 
ressure and a heavy jellied kerosene, they apply a 
‘liquid wedge”’ thousands of feet below surface to split 
layers of rock around the well bore—thus releasing oil 
previously held captive by tight rock formations. 
This revolutionary new process, called ‘‘Hydrafrac,’’* 
already has added a billion barrels to the nation’s avail- 


able crude oil reserves. 


This benefits every American. Every barrel added to 
our petroleum reserves strengthens our country in peace 
and in war, helping to keep oil plentiful and at reason- 


abe prices. 


There are great possibilities in ‘‘Hydrafrac,”’ 


devel- 


oped by the Stanolind Oil and Gas Company, a subsidi- 
ary of Standard Oil. Of more than 12,000 wells treated 
and tested, 3 out of 4 have responded with notable—in 











ROCK 





THE 3 STEPS IN “HYDRAFRAC”: 
1. Heavy “gel” is pumped under 
pressure up to 10,000 lbs. per 
square inch. Rock that i imprisons 
crude oil cracks under force of 
hydraulic pressure 

2. A “gel breaker’’ ‘is introduced 
to help return “gel” to fluid state. 
3. Oil formerly held back in rock 
now flows through cracks into 
well bore. 


RESEARCH GOES ON to Pi 
underground secrets. J. W 
McClanahan, Jr., a‘ ‘Hydrafrac” 
service engineer, checks the crit- 
ical step in treating a well. As the 
gauges register a build-up of pres- 
sure to 2,800 pounds per square 
inch, then deen off, the engineer 
knows that un erground fractur- 
ing has begun. Well opens up 
and flows at 294 barrels a day! 


many cases, spectacular—increases. Whole fields, pre- 
viously considered not worth developing, are now pro- 


ducing oil. 


““Hydrafrac” can be used by any oil producer—as a 
licensed service. For many years Standard Oil has of- 
fered, through license, its new process improvements. 
Hundreds of its patented developments are being used 
by the industry, all at reasonable royalty rates. 

The “‘Hydrafrac’”’ story vividly shows the importance 
of research. It also shows how cooperation ho p< hee 
of research benefits can make more petroleum and pe- 
troleum products available to you. 


* 
Standard Oil Company (inoiana) 
*Registered service mark of Stanolind Oil and Gas Company 
(Subsidiary of Standard Oil Company) licensed to the 
Halliburton Oil Well Cementing Company. 


RESEARCH GOES ON improving 
the “‘Hydrafrac” process. In a 
laboratory, G. C. Howard shows 
the principle of the process b 
fracturing a rock specimen wit 
an improved Napalm ‘“‘gel.’’ 
ure has hit 1,600 poun per 
square inch on the “gel.”” Only 
through continuous experimen- 
tation can new and improved 
processes be developed. 


RESEARCH GOES ON to help 
John Fenton of Joliet, Illinois, 
“fill ’er up” for Albert Kinson, 
just ac thousands of other 

tandard Oil dealers do for 
millions of customers. Research 
has helped make gasoline one of 
today’s biggest bargains. It 
has raised the quality so that 
two gallons today do the work 
that took three in 1925. 
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UTOMATIC transmission service is big 
business and it gets bigger every week. Any 
station that is not properly equipped to dis- 


pense transmission fluid is only half a service 





station. When you force a customer to go 
elsewhere for this simple and profitable sale 
you will lose other business at the same time. 
Write today for specifications and prices on 
the Balcrank Automatic Transmission Fluid 


Dispenser. 


@ Sealed Against Dirt 

@ Flush Type Anti-Drip Tip 

@ Fine Filter in Handle 

@ Woven Wire Braid Flexible Nozzle 


with nontotalizing meter 


3 Model 1945 
© Dispenses from Your 15 gal. Drum | = 3 with totalizing meter 


© 16 Quart Meter (totalizer optional) 


@ Air Eliminator When Drum is Empty 


Illustration includes 374 portable 
ee base (must be ordered extra). 
© In Your Color Baked Enamel in Quantity 44 ~roeneull with Jet Power Air Operate 
\ eee Pump as Model 787 and with 

Model 1340 reel. 
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BALCRANK 
B A # C R A \ K | \ C « #2 Disney St., Cincinnati 9, Ohio 
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TO YOUR 
ISLAND 


LIGHTING Py y | PSUPER-GRIP TIRES 122 sus TAA AWD LACHAW EE 


Otmeo 


BRINGS YOU 


nal 


A pD [ J T F * A POWERFUL PLUS 
" FOR SELLING! 


Here’s the newest, brightest station lighting idea in years! An instant- ae hi till cecal ial dial - 
start, fluorescent light—with the BIG plus of provision for an interchange- . alae: of tus 


desire. 


able selling sign that'll work for you both day and night! The light’s a 
beauty, built to Pemco’s recognized standards of quality. The sign idea's V Light available in 4’, 8’, 12’ units, completely as- 
a knockout that'll emblazon whatever message you choose to approach- sembled. Inquire about colors. 

ing traffic 24 hours a day. Light can be fitted to your present standards. 

Sign message can be changed whenever you want (lettered on clear GET THE DETAILS ON THIS 

plastic, it slides into channels on both front and back of light). NEW LIGHT-SIGN NOW! 


Be first in your territory with 
| cae, this sensational selling idea! * Pat. Applied For 
| PHILADELPHIA ELECTRICAL & MFG. CO. 
1200 N. 31st St., Philadelphia 21, Pa. Dept. N 


Without obligation, send me AD-LITE Bulletin No. 95. 
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THREE GENERATIONS of oil men at Noel celebration. 

Seated is Melvin Hall, president of Missouri Petroleum 

Assn. Others are (left to right) his son, Leon, 15, who 

works at service station during summer; his brother, Paul, 

vice president and general manager of Hall companies, 

and his father, Ralph L. Hall, who started driving Stand- 
ard Oil tank wagon in 1906 


TRIBUTE to Melvin Hall by Noel businessmen, just off 
press, is scanned by Editor Ralph W. Pogue, of Ozark Press 





7,000 Hear Jobber's Story of Oil Progress 


By LEONARD CASTLE 
NPN Midwest Editor 


A throng estimated at 7,000 per- 
sons jampacked the main street of 
tiny Noel, Mo., the night of Oct. 3 
for a preview “grass roots” celebra- 
tion of Oil Progress Week. The 
event also honored Melvin Hall of 
Noel, youthful jobber who is presi- 
dent of the Missouri Petroleum Assn. 

Noel, with a population of 700 
persons, was swelled 10 times its 
normal size by the outpouring of 
citizenry which streamed into the 
picturesque Ozark village, astride the 
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winding Elk River, from a wide ra- 
dius of southwestern Missouri, north- 
western Arkansas and northeastern 
Oklahoma. 


Standing elbow-to-elbow in front 
of the speaker’s stand and massed 
up and down the main street, the 
throng listened to music by Johnnie 
Lee Wills and his band, which is 
famed throughout the Southwests 
heard brief talks by officials of Phil- 
lips Petroleum Co., Mr. Hall’s sup- 
plier, and watched the drawings for 
numerous prizes. 


Overhead on the street and across 


the platform, large banners pro- 
claimed the Oil Industry Information 
Committee slogans that “Today 2 
Gallons of Gasoline Do the Work 3 
Did in 1925,” and “Your Progress 
and Oil Progress Go Hand in Hand.” 
The same themes were carried in 
window displays in most of Noel's 
stores. After the street show, the 
visitors attended a showing of OIIC 
movies in the local theater. 


Jobber in Spotlight—But the per- 
sonification of oil progress, in the 
eyes of his neighbors, was Melvin 
Hall, who started as a tank wagon 
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THE PURPOSE of Oil Progress Week is explained by Mrs. Betty Williams, employe 
of Tri-State Gas, to L. J. Suddarth (right), secretary of Noel Chamber of Commerce, 
and Mayor Roy Hill 


driver in 1934, shortly after his grad- 
uation from high school, became a 
jobber in 1945 when he organized the 
Melvin Hall Oil Co., and now oper- 
ates, in addition, Tri-State Gas, Inc., 
at Noel, and the A. L. Taylor Oil 
Co., a jobbing firm at Bolivar, Mo. 
He also is president of the Missouri 
Liquefied Petroleum Gas Assn. 

The spirit of industry progress ex- 
emplified by Mr. Hall was saluted 
in a message from K. S. Adams, 
chairman of Phillips Petroleum Co., 


. 


MAIN STREET of Noel, Mo., packed by crowd of 7,000 at 
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which was read at the celebration. 
It said: 

“During this week, set apart for 
celebrating ‘Oil Industry Progress,’ 
we in Phillips salute all of the Phil- 
lips 66 jobbers and Philgas distrib- 
utors for the great forward strides 
they have made in serving the con- 
suming public with its petroleum re- 
quirements. 

“And especially at this time, we 
join ... in saluting the Melvin Hall 
Oil Co. and its sister, the Tri-State 


THE WEEK’S OIL NEWS 





Gas Co. We have watched Melvin 
Hall’s operation since its inception. 
We are proud to be associated with 
him and his outstanding organization. 
Certainly an organization with such 
a record of progress is exemplary of 
‘Oil Industry Progress.’ ”’ 

Phillips executives attending the 
celebration included Stanley  S. 
Learned, executive vice president and 
assistant to the president; E. J. 
Webster, sales manager; Russell 
Harris, Kansas City division man- 
ager; Roy Cunningham, sales pro- 
motion manager, who served as mas- 
ter of ceremonies; P. D. Berthelot, 
regional manager, and K. S. Rugh, 
director of public relations. 

Promotion—To advertise the event, 
Mr. Hall and the OIIC distributed 
15,000 handbills at service stations 
and by direct mail proclaiming the 
free street show featuring Johnnie 
Lee Wills and his band with hun- 
dreds of dollars worth of prizes. 
These prizes included a gas range, 
several sets of tires, batteries, plas- 
tic seat covers, motor oil and mer- 
chandise coupon books. 

Each of the handbills, as well as 
500 posters for window display, car- 
ried the news that “This Event Hon- 
ors the Nationwide Celebration of Oil 
Progress Week.” 

At the 30 service stations Mr. Hall 
supplies within a 35-mile radius of 


“grass roots” Oil Progress Week celebration honoring Melvin Hall 
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HONORING 


, MELYIN HALL OIL C 


D.:WB. | 


ON SPEAKER'S stand at Noel celebration are (left to right): Paul Hall, vice president and general manager of Melvin Hall Oil 


Co.; Roy Cunningham, sales promotion manager, Phillips Petroleum Co.; 


vin Hall; 


Robert Hadlick, secretary, Missouri Petroleum Assn.; Mel- 
Stanley S. Learned, Phillips executive vice president and assistant to the president; P. D. Berthelot, regional manager; E. 


J. Webster, Phillips sales manager; and Russell Harris, Kansas City division manager 


Noel, a total of 16,000 tickets were 
distributed for the free drawing. The 
ticket stubs bearing the name and 
address of the holder were turned in 
the night of the celebration, and the 
holder was required to be in the 
audience to win a prize. 

Advance radio announcements of 
the event were carried on news 
broadcasts from stations in Tulsa, 
Springfield and Joplin, Mo., and 
Siloam Springs, Ark. Numerous 


stories were carried in newspapers of 
the area. 

Town Effort—But the celebration 
was more than an OIIC or Melvin 
Hall event. It was a community 
enterprise so far as Noel and McDon- 
ald County were concerned, City of- 
ficials co-operated by blocking off the 
main street in mid-afternoon and re- 
routing traffic. Local businessmen, 
headed by the Noel Chamber of Com- 
merce and its secretiry, L. J. Sud- 
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darth, served on various committees 
and gave their fullest support to the 
observance. 

Foremost among those helping to 
plan and stage the event were vir- 
tually all the oil men of the area who 
saw in Oil Progress Week an oppor- 
tunity to pay tribute to a popular 
colleague and competitor, while at 
the same time bringing the indus- 
try’s message to large numbers of 
people. 


FINISHING TOUCHES are put on street decorations for oil progress celebration at Noel, Mo. 
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Oil Companies Warn of Threat to U.S. 
In Seeking New Site for ‘Cartel’ Case 


NPN News Bureau 
WASHINGTON—The future of the 
Justice Department’s “international 
oil cartel” grand jury investigation 
depended this week on a decision 
from the U. S. Court of Appeals for 
the District of Columbia. 


The appeals tribunal was to hear 
Oct. 15 arguments on a plea by five 
companies to overturn an earlier rul- 
ing by Federal District Judge James 
R. Kirkland. The companies had 
asked Judge Kirkland to order a 
transfer of the proceedings to the 
Southern District of New York, and 
the judge refused. 


In an 83-page petition for a writ 
of mandamus, the companies—Cali- 
fornia Texas Oil Co., Socony-Vacuum 
Oil Co., Standard Oil Co. of Cali- 
fornia, The Texas Co. and Arabian 
American Oil Co.—said that Judge 
Kirkland “erred as a matter of law 
and abused his discretion” in denying 
their transfer motion. 


Stressing the fact that 14 of the 
23 grand jurors are federal employes, 
the companies declared: 


“€We) believe that no indictment 
would be returned in any other fed- 
eral district of the United States 
where federal employes are not im- 
paneled on grand juries at all, or if 
impaneled, do not preponderate on 
grand juries.” 


Threat to U. S.—‘“But the danger 
of indictment by a government-dom- 
inated grand jury in the District of 
Columbia is substantial,” the com- 
panies said. Such an indictment, in- 
valid ffough it might be, returned by 
a governinent-dominated grand jury 
in the capital of the United States, 
charging that the concessions held by 
(us) from foreign governments were 
obtained or are now operated pur- 
suant to a criminal conspiracy, may 
seriously injure the value of these 
concessions to (us) and to the Amer- 
ican people.” 

The companies underscored, for 
the first time in detailed fashion, the 
use Communists are making for prop- 
aganda purposes of the proceedings 
and of allegations in the Federal 
Trade Commission’s “international oil 
cartel” report on which the grand 
jury investigation is based. 

The petition cited several instances 
in this connection. As if to empha- 
size this point, concrete evidence 
reached Washington during the week 
that Radio Baku is using situation to 
whip up anti-American and anti- 
British sentiment in the Middle East. 

The Red broadcasts say the FTC 
document demonstrates the existence 
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‘Cartel’ Rebuttal Printed 


NEW YORK — California 
Texas Oil Co. Ltd. is distribut- 
ing about 8,000 copies of a 32- 
page booklet, containing re- 
prints of newspaper and maga- 
zine articles on the “cartel” 
case, to government officials, 
editors, and molders of public 
opinion in 67 countries in which 
Caltex operates, as well as to 
employes of Caltex and affili- 
ates. 

An editorial “FTC Makes a 
Mockery of Fairness and Truth” 
which appeared in the Sept. 10, 
1952, issue of NATIONAL PE- 
TROLEUM NEWS is included. Title 
of booklet is “As U. S. Editors 
View Oil Charges.” 











of a “cartel” which is “imperialist” in 
nature and which is “exploiting” the 
Middle East unmercifully. 


DJ Counterattack — Leonard J. 
Emmerglick, special assistant to the 
Attorney General in charge of the 
“cartel” investigation, attacked the 
companies’ position in another brief 
filed with the appeals bench. 


He called the appeal part of a 
“piecemeal” delaying strategy by the 
companies which violates the rules 
of federal court procedure as ap- 
proved by Congress. 


Mr. Emmerglick said the com- 
panies want the yyovernment to ex- 
pose its case in advance, which would 
mean that “the essential function of 
a grand jury would be nullified” and 
that “such disclosure might well in- 


form persons who have violated the 
law of the nature of the charges be- 
ing investigated and of the evidence 
germane to those charges. 

“This would provide a means of 
destroying the evidence or removing 
it beyond the process of the court,” 
he added. 

Hitting at the companies’ conten- 
tions that all activities under the 
Achnacarry or “As Is” Agreement on 
petroleum production had terminated 
with the end of the agreement itself, 
Mr. Emmergiick argued: 

“Surely the government is entitled 
to investigate through a grand jury 
whether what was terminated was 
merely the removal of scaffolding 
within which a _ deeply-entrenched 
structure has been erected and now 
stands to serve the purpose of those 
who erected it, without further need 
of the scaffolding.” 

Meanwhile, there were these other 
developments on the “cartel” matter: 


FTC Procedure—A NATIONAL PE- 
TROLEUM NEWS survey of 12 oil com- 
panies has failed to uncover, as of 
now, a single instance where the FTC 
consulted any of the companies in- 
volved in the “cartel” proceedings 
while the agency was drafting its re- 
port. 

The closest approach to this type 
of procedure apparently was the sub- 
poena of certain documents from the 
Standard Oil Co. (New Jersey), So- 
cony-Vacuum Oil Co, and Gulf. 

Nine of the companies—The Texas 
Co., Standard-Vacuum Oil Co., Shell 
Transport & Trading Co. Royal 
Dutch Petroleum Co., Sinclair Oil Co., 
Anglo-Iranian Oil Co., Arabian Amer- 
ican Oil Co., California Texas Oil Co. 
and Standard Oil Co. of California— 
emphatically denied that they were 
consulted in any fashion. 

Socony-Vacuum added that it was 
given no opportunity to scan a draft 
of the document before its issuance. 


Brown Rips ‘Cartel’ Report Bungling 


TULSA—When the Federal Trade 
Commission’s “international oil car- 
tel” report was first circulated last 
December under a “secret” label to 
more than 45 government bureaus, 
no FTC member had ever read it. 

This was the categorical statement 
made Oct. 9 by Bruce K. Brown, 
former deputy administrator of Pe- 
troleum Administration for Defense. 


Addressing the Tulsa Chamber of 
Commerce at an Oil Progress Week 
luncheon, Mr. Brown asserted the 
report “was generated in the staff 
of the commission.” He added, “I 
know that because I was so advised 
officially by letter when a copy was 


sent to me in my capacity as deputy 
administrator of PAD. Also, I know 
the report wasn’t even finished—no 
summary—no real conclusions. At 
least that was true of the copy I 
received in my official government 
capacity.” 

Mr. Brown presented a case history 
of the FTC report, and its repercus- 
sions. 

“I submit that this case history of 
immature, irresponsible handling of 
the peace of the world is a deplor- 
able one,” he said. “Even Britain’s 
labor government, now out of office, 
which could hardly be regarded as 
committed to the private enterprise 
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system, handled oil affairs with in- 
finitely more maturity and dignity.” 


Kept from Accused—Mr. Brown, 
president of Pan-Am Southern Corp., 
criticized the manner in which the 
report obviously was circulated wide- 
ly so that it would “leak.” He de- 
plored the fact that when columnists 
“in utter defiance of the so-called 
Secrecy laws” began to quote from 
the “secret” report, “everybody knew 
about it except the accused.” 

As to the contents of the first edi- 
tion, which Mr. Brown said he was 
privileged to read as PAD deputy, 
“I found that it covered some fea- 
tures of foreign and oil history back 
to 1920. To my mind, it put all of 
the happenings in the worst possible 
moral light.” Some of accusations, 
he noted, were “unsupported by proof 
and (were) in fact mere specula- 
tions.” 

“It isn’t easy to explain,” Mr. 
Brown said, “why oil companies ven- 
turing abroad should be damned as 
part of a vicious ‘cartel’ by the Fed- 
eral Trade Commission staff, when 
many of the most significant actions 
taken by them in recent years were 
supported by the State and Defense 
Departments as essential to our na- 
tional security.” 


U.S. Real Victim—Regarding the 
impact on the entire oil industry of 
the current attack on American oil 
companies who “have been cast as 
villains in a highly imaginative dra- 
ma written by haters of private en- 
terprise,” Mr. Brown said: 

“. . . When the wash is all out on 
the line, it is highly probable that 
the mud will be wiped from their 
(companies’) reputations, and the 
real and sole sufferer wiil be—you 
guessed it—Uncle Sam. The Com- 
munist drive for world domination 
will have been aided. The cost to 
our taxpayers of trying to sustain a 
free America surrounded by a free 
world will have gone up another 
notch. 

“Meantime, and this is the partic- 
ular thought I bring to you, an at- 
tack on American oil enterprises 
hurts all of us—even though the at- 
tack is leveled against only a few 
and, on the surface, relates only to 
actions taken on the other side of 
the world—many of them a quarter 
century ago.” 

Mr. Brown added: ‘We should re- 
member, too, that our American 
companies were urged immediately 
after World War I and ever since 
to break the British monopoly on oil 
in the eastern hemisphere, and that 
they have managed in an amicable 
manner insofar as other governments 
were concerned. We should remem- 
ber that our own Navy has drawn 
much of its supply of fuel oil from 
outside our country for 10 years.” 
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Probers Study Venezuela Oil Marketing 


NPN News Bureau 
WASHINGTON—Details still were 
lacking this week as to the specific 
Venezuelan marketing practices of 
Creole Petroleum Corp. and Shell 
Caribbean Petroleum Co. being at- 
tacked by Chairman Celler (D., 
N. Y.) and his House Judiciary Mo- 
nopoly Subcommittee (also see Wash- 
ington column on p. 11). 

It was revealed, however, that al- 
leged offenses of U. S. antitrust laws 
derive from an arrangement in Vene- 
zuela whereby the two companies are 
compelled, in order to maintain their 
crude’ concessions, to assure that the 
local market is amply supplied with 
oil products. Reportedly, they are 
selling under price ceilings which 
cost them at least $20 million dol- 
lars annually. However, the subcom- 
mittee counsel, E. Ernest Goldstein, 
claims the “real” loss—based on the 
difference between actual production 
costs and local selling prices—is only 
$2 million annually. The higher fig- 
ure, he said, is based on the differ- 
ence between production costs and 
“world marketing prices.” 


It is this “split” of the Venezuelan 
market from which the Celler inves- 
tigation has derived. Mr. Celler has 
hinted that this might constitute a 
violation of the 1942 consent decree 
whereby Standard Oil Co. (New Jer- 
sey) agreed to refrain from “cartel” 
arrangements on the part of itself 
and its subsidiaries. 


Not Talking—Both the subcommit- 
tee and the companies involved were 
keeping very close-mouthed as to the 


origin of the investigation. Mr! 
Goldstein did reveal a letter (with 
the signature folded under) bearing a 
Caracas postmark and dated Dec. 12, 
1950. It asked the subcommittee to 
investigate certain ‘monopolistic’ 
practices being carried on there by 
the two companies, which the letter 
charged, apparently thought them- 
selves immune from the U. S. anti- 
trust laws. 


In elaborating on the subcommit- 
tee’s jurisdiction in “internal” opera- 
tions by U. S. companies in foreign 
nations, Mr. Goldstein said it has au- 
thority to investigate all phases of 
U. S. “foreign commerce.” This would 
cover, among others, the following 
examples, he said: 


1. If any U.- S. exporter is unlaw+ 
fully hindered by other U. S. com- 
panies in trying to do business in a 
foreign country. 

2. If any U. S. company operating 
within a foreign nation is illegally 
restrained in doing business as with 
other U. S. companies. 


More Stations for Turnpike 


NPN News Bureay 
NEW YORK — Additional service 
areas are expected to be needed when 
extensions to the New Jersey Turn. 
pike now being studied are made, ac- 
cording to Paul L. Troast, chairman 
of Turnpike Authority. Necessary 
approval from bond-holders to issue 
new second series bonds to pay for 
construction of extensions has just 
been received. 





The House That Jenney Built 


AFTER 140 YEARS in the old business section of Boston, Jenney Manufacturing Co. 
has moved into this new colonial office building at Chestnut Hill, Boston. The Jenney 
company, established in 1812, has always been owned and operated by the Jenney 
family, now in its fifth generation. The company is an Independent distributor of pri- 
vate brand gasoline, motor oils, lubricants, fuel oil and Goodrich and Firestone TBA 
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OPS Asks PAD for Study of Request 
For California Crude Price Hike 


NPN News Bureau 
WASHINGTON—tThe various divi- 


sions of Petroleum Administration for 
Defense were directed this week by 
C. Eugene Davis, Assistant Deputy 
PAD in charge of domestic produc- 
tion, to submit their views by Oct. 
22 on application by Standard Oil 
Co. of California for a crude oil and 
products price increase on the West 
Coast. 

Earlier, the Office of Price Stabili- 
zation had forwarded the application 
to PAD for information on West 
Coast refining capacity’s relation to 
available crude supplies and complete 
information on imports and exports. 
OPS also wants PAD’s estimate of 
how much crude is in sight from 
Canada and West Texas toward 
meeting the chronic West Coast de- 
ficiency. 

PAD was asked, further, for a fore- 
cast of the West Coast supply and 
demand situation during the next 
two years. 

As OPS sees it, Standard of Cali- 
fornia’s top requested price increase 
—50c per bbl. for 35 degree API 
crude oil—is tied directly to the es- 
timated differential between Canad- 
ian and California crude laid down in 
the Los Angeles Basin. The applica- 
tion calls for decreasing boosts ac- 
cording to gravity scale reading, 
down to 10c per bbl. for 14 degree 
API crude and below. 

This underlines the probability that 
any immediate relief of the current 
West Coast shortage lies, initially at 
least, in imports with further relief 
expected eventually from expanded 
California production. 

Field prices in ;Alberta, Canada, 
were put at $2.32 per bbl. plus 97c 
per bbl. for gathering costs, pipe line 
tariff to tidewater, tankage from 
Vancouver to Los Angeles and im- 
port duty, for a total of $3.29 per bbl. 

California crude price at Los 
Angeles was given as $2.86 per bbl. 
laid down at same point, leaving a 
difference of 43c per bbl. Other fac- 
tors brought differential to 50c per 
bbl. 

All prices were figures for 35 de- 
gree API crude. 

Two Reasons for Request—Stand- 
ard of California rests its case large- 
ly on two premises: (1) There is an 
undisputed shortage of light crude 
and products on the West Coast and 
(2) In a free economy, any deficient 
area would seek out crude from the 
abundant area where it could be ob- 
tained at the lowest cost. 

The goal is to offset an expected 
100,000 b/d shortage in 1953 of 35 
degree API crude or 130,000 b/d de- 
gree of 27 degree API crude. 

Eventually, the increase is expec- 
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ted to stimulate local exploration and 
development, resumption of operation 
in marginal wells and expansion of 
secondary recovery efforts. 

But, to begin with, any such in- 
crease probably would attract an im- 
mediate increase in imports from 
Venezuela, the Middle East and the 
Gulf. 

No Sure Solution —- The company 
does not contend that the requested 
increase would be a sure solution for 
the shortage condition on the West 
Coast and, instead, points out that 
only performance will tell—that an 
additional increase might be neces- 
sary later. 


A boost of 50c per bbl. is expected 
to result in a gasoline price hike of 
between 1c and 1.5c per gal., probab- 
ly 1.2c or 1.3c. 

The week saw these other pricing 
developments: 

LP-Gas Storage—OPS began con- 
sidering applications from Warren 
Petroleum Corp. and Skelly Oil Co. 
for an increase of 2.5c per gal. for 
certain sales of LP-gas stored in un- 
derground locations away from the 
producing plants. 


The companies pointed out that in- 
dustry practice customarily calls for 
supplying marketers 50% more LP- 
gas during the winter months than in 
the summer months. 

The companies, primarily, want to 
charge an additional 2.5c per gal. 
for LP-gas sales above the 50% ad- 
ditional allocation when the “incre- 
mental” supplies above that amount 
are drawn from underground storage 
facilities located away from the pro- 
ducing plant. 

Also involved is a somewhat com- 
plicated transfer arrangement to pro- 
vide emergency deliveries of LP-gas 
to marketers on a laid-down basis, 
comparable to the established plant 
delivery price plus 2.5c per gal. even 
though the “incremental” supply is 
provided for the marketer from un- 
derground storage located in another 
section of the country. 

“It is a problem arising from the 
introduction of underground storage 





Women Not Complaining 


WASHINGTON—Price Stab- 
ilizer Woods says he received 
no complaints on petroleum 
prices from the nation’s house- 
wives during his recent swing 
through the country. He took 
the trip ostensibly to learn 
what housewives thought about 
the functioning of price con- 
trols. 











LP-gas entering into a market that 
is customarily one of direct refinery 
shipments at a different price,’’ one 
OPS official said. 

The companies pointed out that the 
underground storage program is a 
new type of service and. contended 
that the increase is necessary to off- 
set the cost of expanding it. 

The whole matter is in the prelim- 
inary consideration stage at this 
point. 

Can Prices—OPS has promised can 
manufacturers that price ceilings will 
be increased soon to compensate for 
increased labor and materials costs. 

In addition to general percentage 
hikes, the can industry also will be 
allowed a direct pass-through of the 
recert increase in tinplate costs, the 
acency said. 


Esso Markets HD Oil 
For All-Season Use 


NPN News Bureau 

NEW YORK—Esso Standard is 
bringing out a high viscosity index, 
heavy duty motor oil for year-round 
use in new cars or cars in excellent 
mechanical condition. Esso calls the 
spec.al-purpose product Uniflo, and 
says this single grade oil is “recom- 
mended for API service classifications 
ML, MM, MS and DG,” and “meets 
the requirements of all automobile 
manufacturers where SAE 5W, 10W, 
20W and 20 motor oils are specified.” 

Since Uniflo meets four SAE vis- 
cosity classifications, it is possible for 
an automobile maker to specify the 
Single oil for all (high and low tem- 
perature) operating conditions, Esso 
points out. 

Also, the company says: 

1. Oil of the Uniflo type, being 
thinner at most temperatures than 
SAE 10W «and 20W, and thinner at 
all temperatures than SAE 30 oils, 
reduces friction wear of an engine 
from 20% to 40%. The company re- 
calls that friction wear has been 
found (by Standard Oil Development 
Co.) to be “primarily responsible” for 
51% of the engine overhaul cases 
studied. 

2. Corrosion, the “least important 
cause of wear,” can be cut in half 
with detergents of the type contained 
in Uniflo. 

3. Uniflo inhibits accumulation ot 
combustion chamber deposits in clean 
engine—although it won’t eliminate 
existing deposits. 

4. Uniflo is effective in reducing 
cold-weather battery drain, since its 
viscosity increases. from only 315 to 
725 Saybolt seconds for a tempera- 
ture drop from 70 degrees F to 40 
degrees F, whereas the viscosity of 
SAE 10W oil increases from 550 to 
1,600 Saybolt seconds. 


NATIONAL PETROLEUM NEWS 





THE WEEK’S OIL NEWS 





Continuing Pinch Forecast for Line Pipe 


NPN News Bureau 
WASHINGTON—Although it ap- 
pears now that most materials short- 
ages will be over by mid-summer of 
1953, some types will continue to be 
in tight supply for a much longer 
time. Small-size pipe for products 
and crude pipe lines, for example, is 
expected to be short for quite a long 
time, because requirements for the 
next three years will continue to 
grow rapidly. 

A Committee for Pipe Line Com- 
panies surveyed 41 pipe line com- 
panies and reported its findings to 
the Petroleum Administration for 
Defense. The report stressed that 
more and more of the small pipe 
needs must be met with new pipe 
because the availability of take-up 
pipe is getting smaller. 

The total demand for all types of 
small pipe, the committee estimated, 
will rise from 419,939 tons in 1952 
to 514,578 tons in 1955. 


Prices Too High—Tubular goods, 
too, continue to be a perplexing prob- 
lem. There is some available in for- 
eign markets that the U.S. industry 
would like to use, but the prices 
abroad have rocketed so high that 
domestic users are unwilling and un- 
able to pay such prices and still oper- 
ate under U.S. price ceilings. PAD 
is trying for a solution, but there 
doesn’t seem to be much solution ex- 
cept to increase U.S. output. New 
facilities for that purpose won’t be 
in production to any extent until 
next year. 

Perhaps the gravest immediate 
problem facing PAD is the matter 
of getting avgas for the military. 
One principal roadblock is the short- 


age of alkylate facilities. PAD orig- 
inally sought to expand alkylate fa- 
cilities 31,000 b/d, but thus far has 
gotten contracts for only 8,000 b/d. 
Last week, PAD unofficially raised 
its goal to 31,000 b/d above what al- 
ready has been contracted for—or a 
new total of 39,000 b/d. And the 
indications are that the agency will 
put more emphasis on that program 
now than any other it has. 

Tanker Survey Begun—oOther ma- 
terials items during the week in- 
cluded an announcement by Defense 
Transport Administration that was 
starting its 1952 survey of the vessel 
construction program to determine 
what yet remains to be accomplished. 

Terminal Withdraws Loan Bid— 
Meanwhile, Reconstruction Finance 
Corp. said that East River Terminals, 
Inc., of Brooklyn had withdrawn its 
application for a $6 million loan 
which it originally had applied for 
to construct a tanker terminal on 
the East River, Long Island, N. Y. 


Distributor Told to Use 
Jobber Earnings Order 


NPN News Bureau 
WASHINGTON—Office of Price 
Stabilization has denied the applica- 
tion of an Oregon heating oils deal- 
er for a ceiling price increase on No. 
2 fuel oil under Sec. 11, Ceiling Price 
Regulation 17, and has advised the 
marketer to take advantage of the 
pending fuel oil jobber earnings 
standard amendments to CPR 17. 
Mauser Heating Oils, The Dalles, 
Oreg., had applied under section deal- 
ing with depressed price due to tem- 





Defense Orders for the Oil Industry 


(Issued Oct. 7-13, inclusive) 

This description of oil defense orders pro- 
vides a weekly summary of government regu- 
lations that may affect NPN readers. We will 
appreciate our readers letting us know when 
they think that we have omitted a regulation. 

Complete copies of the official text of these 
orders can be obtained from Platt’s OIL-Law- 
GRAM Reports, 1213 West Third St., Cleveland 
13, Ohio, a publication which reproduces and 
mails out the orders on oil upon issuance. 
Minimum charge for single copies, $1.00, 
postage paid. One year’s service, $100. Less 
than one year’s service pro rata plus $5.00 
for handling. 

CODE: NPA—National Production Author- 
ity; ESA Economic Stabilization Agency; 
PAD—Petroleum Administration for Defense; 
ORM-—Office of Defense Mobilization; DPA— 
Defense Production Administration; DTA — 
Defense Transport Administration; WSB — 
Wage Stabilization Board: OPS Office of 
Price Stabilization. 


List of Orders 


NPA—National Production Authority 
M-80, Dir. 1—Iron and Steel, Alloying Ma- 
terials; Filing requirement modifications for 
allocation applications. 
OPS—Office of Price Stabilization 
Organizational Statement, amdt.—Field of- 
fices for the Northwest. 
GCPR, Amdt, 36—Place for filing reports, 
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SSB—Salary Stabilization Board 
SPR 2, Revised—Salary Procedure 


What Orders Do 
National Production Authority 


IRON AND STEEL ALLAYING MATE- 
RIALS—Dir. 1 to M-80—Continues quarterly 
method of allocation by requiring melters and 
processors to file Form NPAF-114 on a quar- 
terly basis, rather than on a monthly basis 


Office of Price Stabilization 


FIELD OFFICE LOCATIONS Organiza- 
tional Statement, amdt.—Gives the Regional 
Office for the State of Washington and the 
District Offices for sections of Idaho, Oregon. 
and Washington. 

PLACE FOR FILING REPORTS—GCPR,. 
Amdt. 36—Delegates to the field offices of the 
OPS the autnority to act on reports filed under 
section 6 and applications filed under section 
7 of GCPR by retailers, wholesalers, sellers of 
services, and small manufacturers. 


Salary Stabilization Board 


SALARY PROCEDURE—SPR 2, Revised 
Sets forth certain new procedures for enforce- 
ment of regulations and orders issued by the 
SSB, and provides specific authorization for 
making such investigations, inspections, or 
inguiries relating to the enforcement of the 
Defense Production Act as may be required. 


porary condition during base period. 
Instead, OPS said, the earnings 
standard provision—Amend. 7 to CPR 
17—should apply. In issuing L-222 
to Sec. 11, CPR 17, the agency added: 
“This amendment provides for area 
adjustment of the ceiling prices of 
tank wagon distributors of heating 
oils in a retail marketing area where 
it is indicated that earnings for the 
fiscal year ended May 31, 1952, have 
fallen below the level of earnings for 
the year ended May 31, 1950. Your 
problem should be evaluated in ac- 
cordance with this amendment.” 
Residual Hike Denied—In L-221 to 
Sec. 11, CPR 17, OPS denied applica- 
tion for upward adjustment of ceil- 
ings on No. 5 and No. 6 residual fuel 
oils requested by Western Oil & Fuel 
Co., Minneapolis. The company said 
present ceilings are below normal 
and not in line with customary pric- 
ing practices because it had “very 
advantageous purchase contracts” in 
effect during the base period, to 
which it added its usual margin. 
“You apparently are of the belief 
that because you were able to make 
advantageous purchases during the 
period, that your present margins 
should be geared to that level, even 
though the margins you enjoyed pre- 
Korea were less than those you en- 
joyed during the base period,” OPS 
said in turning down the application. 


Penna. Grade Association 
Approves 4 New Members 


OIL CITY, Pa.—Membership appli- 
cations of four Pennsylvania oil job- 
bers have been approved by the di- 
rectors of the Penna. Grade Crude 
Oil Assn. They are: Warren Lubri- 
eants Co., Warren, Pa.; Klump Oil 
Co., Jacksonville, Ill.; Penn-Port Oil 
Co., Baltimore, Md.; and United 
States Oil Corp., New York City 

The board also has approved re- 
newal of membershiy in 1953 for 234 
present licensees, including 40 in Eu- 
rope and elsewhere abroad. 


Radiator Protection Offered 
NPN News Bureau 
CLEVELAND — An offer with a 
Nov. 15 expiration date is being 
made to Ohio motorists by Standard 
Oil (Ohio) to guarantee radiator pro- 
tection until April 1, 1953. A com- 
plete cooling system checkup and a 
radiator fill with enough Atlas Per- 
ma-Guard (ethylene glycol antifreeze) 
to keep the radiator safe to —20 deg. 
F. are prerequisites to the guarantee. 
Sohio will add antifreeze free of 
charge any time a check shows a 
solution above —20 deg. F., motor- 
ists are being told in newspaper ads. 
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Major Tells Hoosier Jobbers Where 
It Stands on ‘Hot’ Marketing Issues 


By NPN Staff Writer 


INDIANAPOLIS—Where Indiana 
Standard stands on some current hot 
controversies in oil marketing was 
outlined last week by the company’s 
vice president for sales, Dwight F. 
Benton. 

Addressing Indiana Independent 
Petroleum Assn., he said Standard 
condemns the “vicious practice” of 
stealing commercial accounts. But 
he said his company will fight that 
kind of competition. 

Calling price wars and discounting 
to farm customers harmful, he of- 
fered no easy solution. He said the 
jobber faced with such problems could 
best serve himself and the public 
by planning ahead, relying on him- 
self, and taking advantage of various 
business aids. Mr. Benton also pre- 
dicted hotter competition ahead, with 
various supplying regions fighting for 
Midwest markets. 

Other speakers at the Oct. 8-9 meet- 
ing were Francis J. Schuster, associa- 
tion president, who reported on the 
past year’s activities, and George N. 
Craig, Republician candidate for gov- 
ernor of Indiana. Mr. Craig repeated 
his opposition to any increase in the 
state gasoline tax. No resolutions 
were passed. 

Following is a summary of Mr. 
Benton’s speech. 

Commercial Accounts—Noting that 
he had been asked to discuss the 
controversial topic of sales to large 
consumer accounts, Mr. Benton stated 
that “actually, in a great many re- 
spects we are in the same position 
as the jobber ... We are not in 
sympathy with the kind of tactics 
frequently used to get this type of 
business . . . It boils down to this, he 
said: 

“1. This market has existed for 
more than 25 years, and has 
grown to large proportions. 

“2. This market has become 
a market in itself, entirely dis- 
tinct from any other channel of 
sale. 

“3. This market is intensely 
competitive pricewise, 

“Frankly,” said Mr. Benton, “this 
is a very knotty problem, and it 
is not of our making . . . I can see 
no immediate solution to the problem. 

“We condemn the vicious practice 
of indiscriminately converting large 
tank wagon accounts of jobbers to 
truck train or tank car accounts and 
supplying them direct. We will not 
take a tank-wagon account away 


————— 


from any jobber and supply that ac- 
count on a tank car or truck train 
basis. But... we'll compete vigor- 
ously with any supplier who has con- 
verted such an account.” 

Price Cutting—‘‘Perhaps the chief 
weapon used against my company 
through the years,” said Mr. Ben- 
ton, “has been price cutting.” He 
called price cutting “legitimate” if 
it is “an above-board attempt to 
wrest part of the market away from 
others—illegitimate if it is disguised, 
or is actually felonious, as in sales 
of tax-evasion gasoline.” 

Mr. Benton stressed the futility of 
cutting price to “cure a dying loca- 
tion,” noting that this only starts a 
price war that leaves the location 
“right where it was before ... but 
with everyone else left holding the 
bag.” 

As for “indirect methods such as 
offering trading stamps, or premiums, 
or special discounts to attract and 
retain patronage,” Mr. Benton re- 
called the fact that “no one can de- 
vise a method which his competitors 
will not adopt or improve upon to 
retain their own marketing position.” 

Farm Troubles—‘We find many 
these days,” said Mr. Benton, “re- 
peating the old mistake, and the 
costly mistake, of trying to corral 
more farm business by such practices 
as giving discounts for quantity de- 
liveries and loaning tanks to farmers. 


‘These and other’ unprofitable 
practices are creeping into market- 
ing at the tank wagon consumer level. 
I sometimes wonder if that is not a 
result of long margins—and yet there 
was a margin increase about a year 
ago. But dissipation of this gain 
through bad marketing practices 
raises the question of whether the 
increase was justified .. . I find it 
hard to understand why anyone 
should fall for using the dump dis- 
count if he wants to keep a healthy 
business. 

“Sound business principles dictate 
that when the product has to be 
carried farther, in small loads, and 
often, that the price should be greater 
than for delivery close by, in larger 
quantities, and less frequently. 

“But,” Mr. Benton added, “too 
many fail to figure what it costs to 
send a truck and driver out into the 
country in order to sell a cut price, 
and frequently on credit besides, 
with all the problems that raises.” 
Noting that “this farm dump prac- 
tice has become rather prevalent in 


recent years,” he warned: “My com- 
pany will defend itself by meeting 
such competition whenever it is 
forced to do so.” 


Three Principles—Mr. Benton listed 
three “very important principles” 
governing oil marketing: 

“Price wars begin at the retail 
level. 

“Price wars are not good for the 
industry. Price wars are not good 
for the public . . . It is in the best 
interest of the customer as well as 
of the industry when prices are sound 
enough to provide expansion, im- 
provement of quality and quantity, 
and—very importantly—to permit 
the continuance of fair prices. 

“These price-cutting actions by re- 
tailers can affect the margins of the 
jobber and the refiner. 

“The first result of a price war is 
the narrowing of the dealer’s margin. 
Then it may become necessary for 
the jobber to subsidize the dealer. 
Later, the jobber may feel he has 
to turn to the refiner for help. 

“The farther away from the retail 
sale, the smaller the margin becomes. 

“Say the retailer cuts his price, 
thus reducing his margin. He then 
seeks and gets relief from his job- 
ber. The jobber turns to the refiner 
for help. As the margins contract, 
there comes a point beyond which 
selling to anyone is not profitable 

. If the retailer and the jobber 
believe they can squeeze margins with 
the thought that the refiner will al- 
ways bail them out, they may be 
mistaken.” 


What to Do—Noting that both job- 
ber and refiner margins are thus 
pegged to the retail price, and that 
there must be a margin for all three, 
Mr. Benton posed the question: 
“What can the jobber do about it?” 

First, he said going to the govern- 
ment would be doubtful help, because 
of the “scandalous mess that Wash- 
ington has produced . . .” He pointed 
out that in the Detroit Case, the 





Schuster Re-elected 


INDIANAPOLIS—Officers of 
Indiana Independent Petroleum 
Assn. were re-elected at last 
week’s annual convention. They 
are: 

Francis J. Schuster, Troy Oil 
Co., Indianapolis, president; 
Russell Williams, Jr., Gaseteria, 
Inc., Indianapolis, vice presi- 
dent; Emmett Farmer, Capitol 
Oil Co., Camby, treasurer; and 
Robert R. Moore, Indianapolis, 
secretary. 
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Federal Trade Commission “dragged 
us (Indiana Standard) into the courts 
because we gave a lower price to 
jobbers than to dealers .. .” 


Second, since “problems can _ be 
solved much better within the in- 
dustry” than by going to the govern- 
ment, the answer for the jobber “lies 
in two things: good planning and 
sound business practices.” 

Planning—‘“If you are going to get 
ahead,” Mr. Benton stressed, “you 
must look ahead.” Stating that his 
company is planning 15 years ahead, 
he urged jobbers also to look ahead 
“even if only for a few years.” 

Sound Practices—‘The jobber must 
rely, first of all, upon himself . . 
Then I would urge that he make 
the most of the jobber-supplier re- 
lationship, obtaining all the help he 
can in all the problems of market- 
ing.” Mr. Benton also said much 
helpful information can be had from 
jobber associations and the API 

No Subsidization -—- Mr. Benton 
stated that he wanted to “dispose of 
an uneasy suspicion on the part of 
some jobbers that marketing divi- 
sions of integrated companies are 
either subsidized by other divisions 
or operate without a profit.” He as- 
serted that “neither of these allega- 
tions is.true in my own company’s 
operations.” 

He noted that “critics of my com- 
pany have charged that we have 
enough money to build (stations) 
wherever we like.” Denying the 
charge, Mr. Benton asserted: “We lo- 
cate any service station that we may 
build or sponsor only where careful 
studies indicate it will do a good 
volume of business, support the deal- 
er and his employes, and serve as a 
credit to the company. There isn’t 
a jobber in this room who doesn’t 
try to do the same thing.” 

Hotter Competition — Mr. Benton 
said there are “four very strong rea- 
sons for anticipating an increase in 
the intensity of competition in the 
Midwest: 

“1. Crude oil pipe line capacity is 
being, and will be, substantially in- 
creased. 

“2. Refinery construction is in- 
creasing more rapidly in the Mid- 
west than anywhere else. This 
would indicate that the midwestern 
market may considerably reduce its 
dependence upon shipments from 
District 3” (Gulf Coast states). But 
Mr. Benton added: 

“3. I have seen no evidence as yet 
that the suppliers in District 3 who 
have been selling in our area show 
any inclination to surrender without 
a fight the part of this market they 
have gained over the years. De- 
liveries by products pipe lines have 
been increased, and are being ex- 
panded. 

“4, Furthermore, we may expect 
new competitive pressures on our 
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market to come from Canada and 
the Williston Basin. It will be only 
a matter of time until these new 
sources of crude exert a strong in- 
fluence on refining, transportation, 
and marketing patterns in the Mid- 
west. Traditionally, our supplies of 
crude have come from the south and 
the southwest, so we will have new 
conditions to reckon with when the 
full pressure of the Williston and Ca- 
nadian production begins to be felt.” 


Ellis Asks NOJC Study 
Of Oil Price Decontrol 


NPN News Bureau 

WASHINGTON — Otis H. Ellis, 
general counsel, National Oil Jobbers 
Council, suggested this week that 
NOJC consider at its next meeting 
“a recommendation for decontrolling 
the whole petroleum industry” by the 
Office of Price Stabilization. 

“I think it would be well for every 
member of NOJC to give thorough 
consideration to this proposition,” 
Mr. Ellis said in his weekly bulletin. 
“My recommendation that considera- 
tion be given is not to be construed 
as recommending decontrol, but 
merely that plenty of thought be 
given to the subject to preclude ill- 
considered action by NOJC.” 

At the same time, Mr, Ellis noted 
that jobbers apparently are not tak- 
ing advantage in substantial num- 
bers of the current OPS “jobbers 
earnings standard” order—Amend. 7 
to Ceiling Price Regulation 17—and 
that few of them are seeking area- 
wide ceiling price increases under it. 
He said: 

“I have received enough responses 
from the various associations in 
NOJC to indicate that there will be 
very little effort made to obtain ceil- 
ing increases under the provisions of 
this amendment. The reasons given 
are varied: in some areas, particular- 
ly the Midwest, the tank wagon in- 
creases ranging from 0.3c to 0.5c per 
gal., granted last fall, were adequate 
to get the jobbers in that section to 
a point where net earnings are in ex- 
cess of those in the base period; one 
of the most frequent reasons given is 
that jobbers simply do not keep their 
records in such a manner as to en- 
able them to fill out the necessary 
forms; others reason that their major 
competition might not go along with 
the increase. which would mean 
wasted effort on the part of jobbers; 
and on the East Coast, the principal 
reason for a lack of interest is the 
fact that jobbers received the 15- 
point (0.15c) increase allowed by a 
previous amendment and, while this 
may not be adequate, it at least will 
act as a lifesaver until some addi- 
tional relief is forthcoming other than 
through filling out forms.” 


Jobber Insurance Program 
Set Up by Texas Association 


HOUSTON—The Texas Oil Jobbers 
Assn., Inc., has chosen the Pacific 
Mutual Life Insurance Co. to under- 
write a group security program which 
will be available to all members of 
the association, their families, and 
their permanent employes and de- 
pendents. 

The program has been designed to 
meet not only the cost of medical 
protection, but to provide employes 
with a cash income in case of dis- 
abling sickness or injury. 

Primary reason for the Texas job- 
bers entering the insurance field, ac- 
cording to Leslie R. Neal, president, 
was that small jobbers were unable 
to have relatively inexpensive group 
insurance due to small number of 
employes. 


Bookkeeping System Readied 
By Louisiana Oil Marketers 


SHREVEPORT—Sample form of a 
bookkeeping system for the oil mar- 
keting business is being prepared for 
the Louisiana Oil Marketers Assn. by 
a Louisiana printer of bookkeeping 
forms. 

The system being prepared will be 
broken down into various items of 
marketing expenses and income. 

With the system, the average small 
marketer will be able to keep an ac- 
curate account of all expenditures. 
He can, for example, tell which of his 
trucks is making money and which 
is not, according to Robert K. Butch- 
er, executive secretary of the associa- 
tion. 


Consumer Can Now Deduct 
‘Gas’ Taxes in All States 


NPN News Bureau 

WASHINGTON— Internal Revenue 
Bureau has adopted new rules per- 
mitting a consumer in any state to 
deduct for income tax purposes state 
taxes on gasoline if such tax is passed 
on to the consumer. Bureau's change 
was made to conform with Public 
Law 29 passed by Congress May 12, 
1951. 

In most states, the consumer al- 
ready was permitted to deduct such 
tax, but in some states, since state 
tax was on wholesaler rather than 
directly on retailer, there was a 
doubt about legality of deduction by 
consumer. Now, if wholesaler is per- 
mitted to pass on to consumer, con- 
sumer may make deduction. 

Purpose of congressional action 
and Revenue Bureau ruling was to 
make deduction uniform for all 
states. States benefitting by change 
are California, Florida, Louisiana, 
North Dakota, Utah and Wyoming. 


41 





THE WEEK’S OIL NEWS 





August Station Building Permits Up 37% over 1951 


NPN News Bureau 
WASHINGTON—Dollar value of 
service station construction permits 
authorized for August of this year 
was $4,005,000—up 37.5% over the 
total of $2,913,000 for August, 1951. 
The number of permits rose ‘to 324 
from 275. 


Bureau of Labor Statistics figures 
show, however, that the value of 
August approvals was 19.4% less 
than the $4,970,000 valuation for 
July of this year, when 374 permits 
were issued. 


These figures are estimates by the 
bureau based on checks with local 
city and town officials. They include 
construction within urban places, 
which the bureau defines as covering 
all incorporated places of 2,500 pop- 
ulation or more in 1940, plus a few 
unincorporated civil divisions. Figures 
are from places containing about 85% 
of U. S. urban population. 

They do not represent the volume of 
building started during each month, 


because no adjustment has been made 
for lapsed building permits, nor for 
the lag between issuance of a permit 
and the actual start of construction. 


Three Oil Companies Ask 
U. S. to Pay War Damage 


WASHINGTON — Three oil com- 
panies are trying to force the gov- 
ernment to pay for destroying oil 
terminal facilities in Manila when 
the Japanese invaded the Philippines. 
The case is on the U. S. Supreme 
Court docket for the week beginning 
Oct. 20. 


The war damage claim is being 
made by Caltex (Philippines, Inc.), 
Shell Co. of Philippine Islands, and 
Standard-Vacuum Oil Co. The com- 
panies contend that because the U. S. 
Army took over the oil installations 
and deliberately destroyed them to 
prevent having them fall into Japan- 
ese hands the companies are en- 


titled to damages. Their stand was 
upheld in lower courts. 

The government, on appeal, insists 
that such action was part of the 
battle plan and therefore would fall 
in the same category as installations 
wrecked by enemy bombs or by oth- 
er enemy action. The government 
does not have to pay damages classed 
as part of battle action. 

Value of damaged installations is 
to be determined after a decision is 
reached on whether the government 
is liable. However, it has been esti- 
mated that property involved would 
total around $6 million, 


Supreme Court Backs 
Dealer in Lease Case 


NPN News Bureau 


WASHINGTON—Walter Gutowski 
of Detroit has won a suit against 
Sinclair Refining Co. in which he 
charged that the company led him to 
believe he had a contract to lease a 
Service station and then backed out, 
thereby costing him the profits he 
might have made, 

The U. S. Supreme Court put the 
lid on the case Oct. 13 by denying an 


Station Construction Permits Authorized for re 
(Valuations shown are in thousands of dollars.) 
Region and State ——— Number ——————_- 
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appeal made by Sinclair and uphold- 
ing the lower court which had ruled 
in Mr. Gutowski’s favor. 
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Mr. Gutowski’s story was that he 
came to terms with two agents of 
the company, signed a written con- 
tract and was personally “welcomed” 
by the company’s area manager as a 
dealer. Then the company later re- 
fused to give him the lease. This, 
Mr. Gutowski argued, was a violation 
of the Michigan Frauds Act. 

The company’s argument was built 
around the contention that the only 
control a company can have over its 
agents is through a written contract, 
and the company pointed out that the 
contract which Mr. Gutowski signed 
had a clause specifying that the con- 
tract would not be valid until signed 
by an authorized official of the com- 
pany. The contract was never so 
signed. Aside from the written con- 
tract, the company should not be held 
responsible for oral agreements made 
by its agents, the company main- 
tained. 


Sinclair Buys Jobbing Firm 
NEW YORK-—Sinclair Refining Co. 
has bought Albany Heating Co. which 
formerly distributed Socony-Vacuum 
and Sinclair products and Wayne oil 
burners in Albany and Rensselaer 
counties. Hans Nielsen, former part- 
ner of the Albany firm, has joined 
Sinclair as operations supervisor. 
Under the new setup Sinclair will 
handle and service General Electric 
furnaces under G. E, franchise, and 
also will sell Sinclair conversion 
burners and Wayne oil burners. No 
changes in policy or operating per- 
sonnel are planned, Sinclair said. 
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THIS STATION won the Brand Names Foundation’s Certificate of Distinction in ’52. It is Tichenor’s Gulf Service operated by 


Fisher Tichenor at Owensboro, Ky. This dealer was one of five service station winners 


Brand Names Contests Catch On 








Brand Names Winners 


Winners of the two Brand 
Names contests which have 
been held within the U. S. and 
Canadian oil industry were: 

Tom Schuon’s Gulf Service, 
Ann Arbor, Mich. 

Halifax Esso Station, Halifax, 
Va. 

Those who received Certifi- 
cate of Distinction citations in 
the two campaigns were: 

Sun Oil Co., Service Station, 
Camden, N. J. 

Doug’s Sohio Service Station, 
Troy, Ohio. 

Enright’s Richfield Service, 
Los Angeles, Calif. 

Bob Cochrane’s Kendall Ser- 
vice, Kenmore, N.Y. 

Buffalo Bill Stations, Inc., 
Cody, Wyoming. 

Plaza Standard Service, Kan- 
sas City, Mo. 

Bell’s Sohio Service, New- 
comerstown, Ohio. 

Tichenor’s Gulf Service, 
Owensboro, Ky. 

The Auto Tire Co. (Mobilgas) 
Hartford, Conn. 
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By FRANK C. STURTEVANT 
NPN Staff Writer 


After two successful oil industry 
contests to pick the leading Brand 
Name Service Station of the year, a 
third such contest, covering both 
Canada and the U.S., is now being 
organized by Brand Names Founda- 
tion. Oil marketers are giving in- 
creasing attention to these annual 
dealer contests. There were about 
500 dealer entries last year, or about 
double the number of contestants 
in the first year. 

For one thing the contest idea is 
always popular. The publicity and 
prestige that go to the winning dealer 
and the runners-up are justification 
enough to warrant digging up some 
entries. The idea is doubly attrac- 
tive to the sales staffs of supplying 
oil companies, their jobbers, distribu- 
tors and consignees, because the only 
work involved is helping a dealer 
assemble and present the story of his 
local activities. 

It should be noted that awards are 
not made for gallonage or for profits. 
A small dealer stands as good a 
chance as a large one. Nor are the 
awards based on the extent to which 
a dealer makes use ef the promotion 
material provided by his supplier, al- 


though such material is often found 
in the program of an outstanding 
dealer. Any dealer may compete re- 
gardless of whether his gasoline sup- 
plier is a member of the Brand 
Names Foundation or not. 


The exceptional dealer is one who 
not only makes judicious use of sell- 
ing and advertising helps, but cooks 
up ideas of his own which tend to 
build up his standing in the com- 
munity. The number of dealers in 
the petroleum business whose records 
bespeak an enterprising spirit must 
be far larger than the 700 or 800 
who have so far participated in 
Brand Names contests. There would 
seem to be a big field for oil market- 
ers to explore. 


Service station men need the kind 
of recognition which this kind of a 
program provides. The whole oil in- 
dustry needs it. The elaborate pub- 
licity accorded the winners and the 
runners-up, can give to all service 
station operators new evidence of 
the importance of their calling. 
Participation in the contest can stim- 
ulate dealers to become substantial 
merchants in their home communi- 
ties. 


Public Relations—For the oil in- 
dustry, the Brand Names publicity 
can do a lot to put the service sta- 
tion end of the business on a higher 
plane in public estimation. When the 
final.awards are made, and the prize 
winning station operator, and his 
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wife, sit down to dinner at a public 
function, with prize winners from the 
automobile, jewelry, food, depart- 
ment store, hardware and other re- 
tail businesses, the whole oil industry 
can share in the feeling of pride. 


The Brand Names Foundation, a 
non-profit organization, is a relative 
newcomer to our business scene. Due 
to the rapid increase in the number 
of supporters in recent yeers, mem- 
ber firms now have reached the im- 
pressive total of 800. This growth 
is reflected in the expansion of the 
dealer contests to 20 lines of business. 
Nearly all of the leading gasoline 
brands now are represented. 


Fought Government Control—Deal- 
er contests are only a part of the 
Brand Names program. In fact, the 
contest phase was inaugurated some 
time after the organization was 
formed. Originally about a dozen 
marketers of branded products or- 
ganized themselves during World 
War II in the hope of counteracting 
some ideas then being advanced by 
OPA about government grade label- 
ing as a substitute for brand label- 
ing. 

Since practically the whole econ- 
omy of both the U.S. and Canada has 
been built upon the mass distribution 
of trademarked goods, the proposal 
that brand names be junked in favor 
of a government-controlled set of 
Grade A and Grade B labels as a 
measure of quality, was cause for 
alarm. It was hoped to awaken the 
public, largely through conventional 
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advertising efforts, to the wide free- 
dom of choice afforded the individual 
consumer under the brand name sys- 
tem. 


Serve Several Purposes—Perhaps 
many oil men need to be awakened 
to the social value of a system of 
brands and trademarks. Not only 
the consuming public, but many busi- 
ness men, in and out of the oil in- 
dustry, have lived so long with fa- 
miliar brand names that they now 
take them for granted. Brands are 
so much a part of our accented way 
of life that it is easy to forget just 
what function brands and trade- 
marks do perform for us. 


In the case of gasoline, the cus- 
tomer is offered an ever-present, in- 
stantly-available range of choices 
among brands. The characteristics 
of each brand can be, and are subject 
to change whenever the _ refiner 
thinks he has something better. He 
does not have to fit his ideas into 
some set of government-approved 
specifications, and the customer 
alone is the final judge. 

Perhaps it is too bad that consum- 
ers cannot be required, for a brief 
period, to endure life without this 
great freedom of choice. — 

The oil man whose job is concerned 
with marketing seldom gets around 
to thinking of brand names as a 
useful system for distributing goods. 
Rather, the oil man’s daily work 
makes him acutely conscious of 
gasoline brands In terms of public ac- 
ceptance and comparative consumer 


popularity. His is the difficult job 
of trying to win a better acceptance 
for his own brand, with little thought 
to spare for considerations outside 
the competitive struggle. 


But brands and trademarks are 
more than commercial properties. 
They are symbols of a way of life. 
Even those marketers who are spoken 
of in the trade as private brand, or 
unbranded operators, usually find it 
best to put some kind of a trademark 
on their pumps. The public likes to 
think that someone, if only the deal- 
er, thinks enough of his product to 
give it a name. 


This public attitude of looking to 
the responsibility of the trademark 
owner exists, in the oil business, as 
a by-product of the well-established 
reputations of the so-called adver- 
tised:- brands of gasoline. For it is a 
fact, often overlooked, that someone 
has to set the standards, by means 
of established brands, before the lo- 
cal or private brand gasoline seller 
can do business just by opening a 
station and hanging out a sign. He 
can do this because, perhaps uncon- 
sciously, the customer expects every 
purveyor of gasoline to offer some- 
thing reasonably comparable to al- 
ready established brands. 


Through many channels the Brand 
Names Foundation is seeking to 
make the public aware of its stake in 
the brand and trademark system. A 
continuous and far reaching adver- 
tising campaign reminds consumers 
of the “multitude of good things” 
offered by manufacturers who are 
proud to sign their names to their 
products. 


Most significant to business men 
who are generally unaware of such 
things, are the reasons why Brand 
Names Foundation has felt it advis- 
able to provide educational materials 


‘for home economic’ and social stud- 


ies classes, and for women’s clubs. 
“In the past”, says the Foundation, 
“schools, women’s clubs and other 
thought-moulding groups have been 
among favorite forums for attacking 
the brand names and trademark sys- 
tem.” 

Probably few oil men are aware 
that brand names and trademarks 
are the object of attack by those so- 
cialist-minded people who crave a 
wide extension of governmental pow- 
ers. But fundamental as these con- 
siderations are, the contest to see 
whose dealer can win the award as 
Brand Name retailer of the year pro- 
vides reason enough for the majority 
of oil marketing men to interest them- 
selves in the campaign. After all, a 
presentation of what some outstand- 
ing dealers have done and are doing 
to build a better standing in the com- 
munity is a worthwhile project for 
any oil marketer, large or small, who 
sells branded petroleum products to 
dealers. 
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Independents Should Insist on Tax Relief Now 


Now that official—and back stairs—Washington is in 
a presidential campaign tizzy over oil industry “cartels”, 
“monopolies”, “discrimination” and what-not, this would be 
a good time for representatives of the “small business 
men” of the oil industry to walk in on the Democratic vice 
presidential candidate—among others—and say to him: 

“Listen Senator Sparkman, chairman of the Congres- 
sional Select Committee on Small Business, you and your 
associates of the New and Fair Deals say you are making 
all this anti-cartel racket on behalf of the small business 
man, especially of the oil industry. Now if you really want 
to do something that will help that small oil man this side 
of doomsday and if you really believe in more and healthy 
competition in the oil business, even a quarter as much 
as you say, then get down to cases in this country where 
the real problem of the small business man is and where 
it will be for some years at least. 


“You and your crowd in Congress, who have held 
the control for years, can do the most for small busi- 
ness in oil by forgetting about Arabia and cartels and 
such for a few months and putting the average small 
oil man just a little bit on a parity with some of his 
strongest competitors in the business by giving him 
some direct tax relief so he can accumulate a little 
of his profits to buy new equipment and to expand his 
competition that you pretend to pray for so much. 


“We don’t ask to be put on an absolute parity with 
your political pets, the co-ops, and be relieved of the 
duty—yes, we say duty—of paying for the support of the 
government. We just ask that you recognize that the av- 
erage small business man generally has not the offsets 
and bookkeeping stunts he can use to cut down his taxes 
as have some of his big competitors ard of course he can’t 
go scot free of taxes as you have ordered for our ¢0-op 
competitors. Nor can the small oil man—at least not so 
far—get a government order for a quick charge off for 
new marketing equipment of a few hundred or a few 
thousands of dollars as some of his big competitors can, 
especially for trucks and pumps and bulk plants. 


“The small American oil man, thanks to you fellows in 
Congress who think first of votes but speak first, of 
course, of ‘patriotism’, has to pay higher taxes in prac- 
tical operation than the big fellows you purport to be 
shooting at. You sweep into the public treasury the rela- 
tively small profits we make as fast as we make them, 
instead of letting us keep a decent part of them for busi- 
ness improvement and enlargement in order that we may 
be more effective competition against the ‘big trusts’ you 
so loudly decry. 


“Cartels—whatever they are—are away off over yonder 
somewhere. If they are holding up prices in foreign lands, 
and we doubt it, for we never saw a ‘fair price’ movement 
yet that would work, not even when engineered by the 
Federal Trade Commission nor the omniscient late In- 
terior Secretary Ickes and the Roosevelt Blue Buzzard, 
but if any ‘cartels’ are holding up prices it may be a good 
thing, because it probably is the only way we suckers, 
the taxpayers in this country, will ever get back some 
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of our money that you ‘uplifters’ have been pouring into 
the rat holes overseas. 

“At all events, the existence of these ‘cartels’ you talk 
about, or the absence of them, won’t affect us a bit. You 
can kill them all and lock up every conspirator for the 
rest of their lives and you will not have increased com- 
petition in this country even one teeny-weeny-bit. In fact, 
if you lock them up so they can’t produce and refine any 
more of this foreign oil, you probably will have cut down 
the supply of oil to us so that you will force an increase 
in price, and a severe oil scarcity for the U. S. Up to now 
the import of some 800,000 b/d of foreign oil has been 
helping us small marketers perhaps a wee bit. So, recall- 
ing the words of your New Deal national anthem, ‘Please 
don’t let them take it away’, don’t go taking it away 
yourselves and giving it to any close friends of yours in 
high places who seem to have use for ‘deep freezes’, ‘mink 
coats’, and ‘5% (and more) fees.’ Just let us buy it direct 
on our own account, from these much condemned ‘big’ 
oil companies. 


“You people have not done a thing in all these raw 20 
New Deal years for the ‘small business oil man.’ You can't 
even sue the right companies and on the right issues to 
help the Independent marketer, as was so plainly shown 
in the big Madison Oi] Cases where you broke your pick 
trying to get Walter Teagle into jail and then a handful 
of oil men, including Independents who had followed Ickes’ 
instructions to get fair prices. 

“The record shows most clearly that all the time 
you have been putting up the uproar, you have been 
bearing down on this small man competition with 
more and more burdensome taxes, that take away 
his prospective investment profits during life and 
steal his small business from his widow and family 
on his death. 


“We are pretty much of the opinion thit you don’t want 
small business men at all, nor their competition, but that 
you want to force business into a few big units which will 
give you political fodder for your generally false political 
spiels and make it easy to socialize this country and shove 
it under federal control for you to operate forevermore. 


“Roosevelt and Ickes made a big drive for this very 
thing 15 years ago when they brow-beat Congress for the 
Cole bill to give Ickes full power to run the oil industry, 
even to its prices, under the guise of Washington ‘con- 
serving’ the country’s oil supply and reserves. It took 17 
oil state governors, and all Democrats at that, who long 
had been doing a first class oil conservation job, to come 
down to Washington and raise the roof before that down- 
right steal of private property and freedom and of small 
and big business, was blocked. You are trying to do some 
of it now under the plea of grabbing the tidal lands and 
their oil, a demand originated by this same totalitarian 
Ickes and backed up by a U. S. Supreme Court named 
by Roosevelt, who said he would pick men for that job 
who would carry out his ideas in their decisions. 

“Now, of course, if the big oil companies in operating 
abroad have violated an American law, go after them, 
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but before you get lost in a far-off Arabian desert, and 
before you launch a bum lawsuit on any bad law you most 
likely are to get from either the Department of Justice 
or the Federal Trade Commission, or some of you Con- 
gressmen, please, Please, PLEASE, if you have any re- 
gard for truth and honesty and fair play and the com- 
mon every-day rights of the truly small business men of 
the oil industry, put aside this political circus long enough 
and be honest and courageous enough, to give us real tax 
relief, a smaller tax or a tax exemption up to a reasonable 
amount, so that we will have the money to strengthen 
and improve this ‘small business competition’ that you 
talk so much about but do absolutely nothing for. 

“You, Chairman Sparkman, are running for election as 
vice president on the Democratic ticket and you have 
signed a letter endorsing the report of the Federal Trade 
Commission against these ‘cartels’. Presumably, therefore, 
you read the report and understand it and concur in its 
Statements, in which event you put yourself in a bad 
class, for the oil companies say the report is not true and 
we of NATIONAL PETROLEUM NEWS whe conduct the af- 
fairs of Platt’s Oilgram Price Service, about which many 
false statements are made in the report, also say that 
you have put yourself therefore in with the prevaricators 
and shysters who wrote and issued the report. 


“So, please, before you waste any more time and energy 
and government money, you and the others at Washing- 
ton, won’t you see that we, the small business men of 
the oil industry, get at least a wee bit of a square deal 
so that we can live and grow in this competition that 
you So loudly extol. 

“But maybe you don’t believe in free competition after 
all?” 

Gentlemen of small business affairs of this great 
oil industry, you might just as well talk cold turkey 
such as this to that gang at Washington. It probably 
won't do any good, because they are bound and deter- 
mined to put themselves and their bureaucrats in charge of 
all American business, just as “Good Old Uncle Joe” 
wants done. But tell it to them anyway. You have a great 
opportunity to drive your point home amid all this pious 
din about “cartels”, a battle they can’t hope to win for 
many years, if then, while right before them—at this 





All time is the right time for saying what is 
just—Homer. 

Editorials are written to stimulate discussion, 
because it is only through discussion that a na- 
tion, an industry or a company can arrive at 
sound decisions. NATIONAL PETROLEUM NEWS al- 
ways welcomes comments on its editorials. 


Please write Warren C. Platt, Editor, 1213 
West 3rd St., Cleveland 13, Ohio. 











next session of Congress—is a chance for an immediate 
reduction in this tax burden, whether Congress is run 
by the Democrats or the Republicans. 

Every small business man’s oil association from now 
on to the next Congress, in all lines of the oil industry, 
should talk bluntly and roughly to this gang of political 
mountebanks while they are up before the altar of alleged 
uplifting politics, beating their breasts, as told of the 
pharisees in the Bible, and saying they are not as other 
men are. (Well, they aren't, as so many of them just 
don’t tell the truth.) 

Ask them if they really mean their protestations and, 
if so, then to please sign a binding pledge to reduce the 
small business man’s tax burden that makes for far great- 
er burdens on competition in the U. S. than all the “car- 
tels” yet reported by the FTC. 

Don’t hesitate to interrupt their “cartel” circus, be- 
cause here is your chance to embarrass them in public 
enough so perhaps you can get them to really do some- 
thing for you. 

Democratic Vice Presidential Candidate Sparkman, in 
endorsing and accepting the falsehoods and inaccuracies 
of the FTC “cartel” report, grandiloquently praises the 
U. S. for its “power to hold in check giant corporations.” 


Just tell Candidate Sparkman that if he and his social- 
istic ars1 bureaucratic minded associates will just give 
you small business men a little more power in the way of 
dollars, that you have honestly earned, instead of taking 
it away, you will be able to do the job yourselves and in 
a} truly free and independent American manner. 





FTC Will Try to Dismiss 
Tire Discount Suits 


NPN News Bureau 
WASHINGTON — U. S. District 
Court Judge Matthew F. McGuire 
will hear Monday, Oct. 20 a motion 
by Federal Trade Commission seek- 
ing dismissal of 19 suits brought 
against FTC by major tire manu- 
facturers and distributors. 


Suits were filed by companies con- 
tending that FTC overstepped its 
jurisdiction when it passed the quan- 
tity tire discount ruling, which limits 
discounts on bulk tire sales to the 
rate granted for freight carload or 
less. FTC said, in passing limit rule, 
that greater discounts given on or- 
ders larger than single carload could 
not be cost justified, thus smaller 
buyers were being discriminated 
against. 


The order was to have become ef- 
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fective April 7 but, after suits were 
filed, a restraining order was issued 
against FTC. Therefore, if the judge 
should rule for dismissal Monday, 
FTC -would be in position to put rule 
into effect immediately. 


New Products Pipe Line 


SAN FRANCISCO — Initial capa- 
city of 12,000 b/d is planned for 140- 
mile eight-inch oil products pipe line 
to be built from Pasco to Spokane, 
Wash., by Salt Lake Pipe Line Co., 
subsidiary of Standard Oil of Califor- 
nia. Construction is slated to stari 
as soon as right of way clearances 
can be obtained and delivery of pipe 
assured, companies said, with full 
operation expected by mid-1953. 

Products for proposed new line will 
be brought to Pasco by barge via 
Columbia River and by Salt Lake 
City-Pasco pipe line completed two 
years ago. 


Esso Starts New Terminal 
In Paulsboro, N. J. 


NPN News Bureau 

NEW YORK—Esso Standard has 
started construction of 1,500,000-bbl. 
deep-water storage terminal at Pauls- 
boro, N. J., to be completed in late 
1953. The terminal will occupy 36 
acres on Delaware river, 10 miles 
from Camden-Philadelphia area. Of 
its total 63,000,000-gal. storage capa- 
city, 51,000,000 gals. will be devoted 
to domestic heating oil and kerosine 
and balance to gasolines, Diesel oil 
and other products. It will be able 
to accommodate 225,000-bbl. capa- 
city supertankers. 

The new terminal is part of Esso’s 
over-all tankage construction pro- 
gram to add 13,000,000 bbls. to com- 
pany’s storage capacity along East 
Coast by 1954. A new terminal also 
has been proposed for Waltham, 
Mass. 
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‘Voice of Voters’ Is Jobber Weapon 
In Fight Against Gasoline Tax Hike 


By Leonard Castle, Midwest Editor 


Indiana jobbers 

are spearheading 

a drive to forestall a possible 2c per 

gal. increase in the state gasoline tax 

which is being advocated by the In- 

diana State Highway Commission 

and various county road commission- 

ers throughout the state. The pres- 
ent tax is 4c per gal. 

The jobbers, working under the 
guidance of the Indiana Independent 
Petroleum Assn. and the Indiana Pe- 
troleum Industries Committee, are 
waging a “grass roots” campaign at 
their, service stations aimed at amass- 
ing a wealth of evidence pointing up 
the fact that Indiana motorists are 
well aware of the high taxes already 
imposed upon them and would look 
with extreme disfavor on state legis- 
jlators who desired to increase the 
burden. 

Petitions opposing a tax increase 
are being made available to motorists 
at service stations. Already, between 
500 and 600 petitions, each bearing 
25 signatures for a total of about 
15,000, have been filled out, By the 
end of the campaign, it is estimated 
that some 4,000 petitions, containing 
100,000 signatures, will have been 
completed. 

The most important step in the 
drive comes next, as the jobbers 
themselves enter the campaign on a 
more personal _ basis. Instead of 
dumping the petitions en masse in 
the lap of some legislative commit- 
tee, where they would likely gather 
dust and mold, they are being cat- 
alogued according to counties by 
Robert R. Moore, secretary of the 
jobber association. 

Each county grouping of petitions 
then will be forwarded to a prom- 
inent oil jobber in that county. He, 
in turn, will carry the petitions per- 
sonally to his state senator and rep- 
resentative. He will explain to the 
legislators that the petitions repre- 
sent a mass feeling of opposition to 
any tax increase, and that the voters, 
as well as the local, Independent oil 
men, will be keeping a constant 
watch on each member of the general 
assembly as to the action he takes 
for or against a tax increase. 

Indiana jobbers are certain that 
this type of campaign will succeed. 
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If the petitions were dumped into the 
legislature, they explain, the individ- 
ual lawmakers could assume the at- 
titude that it wasn’t a personal prob- 
lem of theirs. But when each’ sena- 
tor and representative is presented 
with a long list of his own constit- 
uents who say the taxation burden 
already is too high, he is likely to 
stop and think before he votes. 


* * * 


The taxation issue was one of sev- 
eral problems which were discussed 
at a series of district meetings con- 
ducted throughout Indiana by Mr. 
Moore immediately preceding last 
week’s annual convention of the job- 
ber association. These sessions, at 
which jobbers were invited to present 
their problems and views, were held 
at Seymour, Crawfordsville, Marion, 
Richmond, Gary, South Bend, Fort 
Wayne, Shelbyville, Evansville and 


ATLANTIC COAST 


Vincennes. Regular subjects on the 
agenda of each meeting were legisla- 
tion, government regulation, market- 
ing trends, local problems, and fuel 
oil credits. Under legislation, the 
groundwork was drawn for the job- 
ber campaign against the gasoline 
tax increase. 


Mr. Moore reported that each of 
the district meetings was well at- 
tended. The sessions were scheduled 
from noon until 2 p.m., but in each 
instance the meeting ran well beyond 
the deadline. Mr. Moore learned that 
the district meetings were of unusual 
value because the jobbers in the 
smaller sessions were more likely to 
drop their inhibitions and enter 
whole-heartedly into the discussion, 
whereas at the larger state gather- 
ings many of them are hesitant to 
voice their views. 


“This is the first time in several 
years that we have held district 
meetings in Indiana, but we are go- 
ing to do it regularly hereafter,” he 
said. “I know the practice is fol- 
lowed regularly by some state jobber 
associations. To those which do not 
hold regular district meetings, I'd 
like to say that it has proved to be 
a most valuable adjunct to our ac- 
tivity.” 


Time, Thought and Money Being Spent 
By Top Men on U.S. Highway Problems 


By Raymond E. Bjorkk ack, Eastern Editor 


Speakers at 

the American 

Trucking Assns. convention in New 

York Oct. 6-10 revealed directly 

and indirectly that an impressive 

amount of thought, and money, is 

being spent on the nation’s roads 
problem. 

The thinking appears to be going 
pretty deep, too—and to be going 
on in some _  high-earning-capacity 
heads. 

From the talks, you could get the 
impression that here’s one whopper 
of a problem which is in a fair way 
of being approached on a broad and 
broad-minded basis, and just might 
get solved more or less sensibly, even 
if the solution does take years. 

Studies—discussed by convention 
speakers—have been, and are being 
conducted and undertaken, all over 
the lot. 

There are those, on the scope of 


the roads problem, by the American 
Assn. of State Highway Officials 
(AASHO). Those have shown that 
our highway deficit, on the federal 
aid system alone, amounted to $29 
billion in 1949, and had risen to $32 
billion by 1951, although $3 billion 
had been spent on the system in 
the meantime. 

There are the technical studies 
the Pennsylvania Vehicle Performance 
Tests, the Maryland Road Test, the 
Idaho Road Test soon to be under 
way, and the proposed, or AASHO, 
road test, which is estimated to cost 
$3,700,000 and take at least a year 
because it will go into so many angles 
of truck operation and highway con- 
struction and the ways they’re re- 
lated. 

There’s the attention being paid 
to the questions of organizing for 
wise planning, and determining how 
properly to finance the work to be 
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done—two questions which Sinclair’s 
President P. C. Spencer spoke warm- 
ly about to the ATA convention. 

He termed Project: Adequate 
Roads as the answer to the first 
of these questions—‘“a crusade,” and 
“a great and comprehensive” financ- 
ing study as the way to the answer 
to the second question. 


* * * 


At least two other speakers also 
revealed how deep is the concern 
about financing. 

John V. Lawrence, managing di- 
rector of ATA, reiterated an earlier 
suggestion that if every reasonable 
means of getting enough money for 
roads is employed including ending 
of diversion or dispersion of revenue, 
and funds still are insufficient, then 
there ought to be an across-the-board 
increase in percentage of present 
gasoline and license taxes—with 
strings on the increases. 

And, said the chairman of ATA’s 
national committee on highway taxa- 
tion: 

“Of course, the primary highway 
tax problem confronting the indus- 
try and the tax committee is the 
question of equitably distributing 
highway costs among the various 
highway beneficiaries. 

“We must continue to develop facts 
and arguments for use in refuting 
the ton-mile method of distributing 
highway cost which, as you know, 
assigns a punitive and excessive share 
of the cost to large trucks. 

“It is just as important, however, 
that we attempt to develop sound 
and reasonable methods of cost as- 
signment to substitute for the ton- 
mile method. This effort is under 
way.” 

What’s more, men vitally concerned 
with the welfare of the trucking in- 
dustry aren’t losing sight of the fact 
that other forms of transportation 
are needed by the nation. 

There was ATA, itself, resolving to 
support the Transportation Assn. of 
America’s program as offering “the 
only nationwide and _ co-ordinated 
plan for resolving the basic economic 
and legislative problems common to 
all forms of transport, users and 
investors, and for dealing with major 
national trends directly affecting the 
destiny of transportation as a private 
enterprise.” 

There was Mr. Spencer expressing 
Sinclair’s deep interest in the success- 
ful development of “all forms of 
transportation.” And former Post- 
master General James A, Farley, now 
selling trucks, declaring: 


“The various means of transporta- 
tion in the U. S. have a lot to gain 
by working for the mutual good of 
the industry—and a tremendous lot 
to lose by fighting each other... 
You get a lot more value of bricks 
by building with them, than by throw- 
ing them.” 


PACIFIC COAST 


Majors Sued for Supply Cut-Off; 
Other Suits Hinge on Decision 


By Frank Breese, Pacific Coast Editor 


The suit filed 

by George F. 

Moore, Seattle truck station opera- 

tor, has aroused considerable inter- 

est because it’s the first suit arising 
from “shrink-out” charges. 

In Mr. Moore’s case, though, it’s 
more than “shrink-out’”. He claims 
he was cut off by his supplier, ‘lide 
Water Associated, and was unable to 
buy gasoline from any suppliers even 
though he was ready to pay the go- 
ing price. 

So he filed a suit against the seven 
West Coast majors, charging viola- 
tion of the Sherman Antitrust Act 
and asking $285,000 in damages. 

Speculation is that if Mr. Moore is 
at all successful with his case, there 
will be a rash of similar suits by 
distributors and dealers, charging 
loss of business from “shrink-out 
practices.” 

This suit has no direct relationship 
to the Big Suit filed against the 
seven West Coast majors by the 
Justice Department. It is a pri- 
vate civil suit. However, it was 
brought under the Sherman Act, the 
same one DJ is citing. It also in- 
volves some similar charges: market 
control, monopoly, conspiracy and 
price-fixing. 

x * ca 


Two marketing trade associations 
have joined forces to campaign for 
evaporation and shrinkage tax re- 
funds—the California Gasoline Re- 
tailers Assn. and the California Pe- 
troleum Distributors Assn. 

When the California legislature 
convenes in January, the associations 
will work for passage of Senate Bill 
1649, presently tabled in the commit- 
tee on revenue and taxation. How- 
ever, as it is now, the bill provides 
a refund of 2% of the tax collected 
on gasoline (4.5c per gal.) to retail- 
ers only. The backers aim to revise 
it to include distributors. 


Passage of this bill has been set 
by the retailers’ group as its No. 1 
objective of the year. 

It represents the next big task 
of the distributors’ association which 
has been speeding up its activities. 

Both groups are hopeful over the 
outlook. 

Dan Lundberg, executive secretary 
of the distributors’ association, com- 
mented: “There is no special opposi- 
tion to the bill. A couple of minor 
changes eliminated some official ob- 
jection. Observers feel that the ma- 
jor oil companies, cognizant of the 


importance of evaporation in their 
relations with large volume re- 
branders, will have no objection to 
the bill.” 


* * * 


Independent multi-pump gallonage 
is reported off 7 to. 12%. It’s at- 
tributed mostly to a seasonal] decline 
occurring between vacations and the 
Thanksgiving-Christmas rush. 


A monthly fire prevention inspec- 
tion form designed to help distribu- 
tors police their own facilities has 
been sent by California Petroleum 
Distributors Assn. to its members. 

Distributors are requested to mail 
completed forms monthly to the as- 
sociation’s insurance firm for study 
by fire prevention experts. They 
give free advice when needed. 

This has an additional advantage 
of making employes more conscious 
of fire hazards because they are 
given responsibility of making the 
inspection and filling out the forms, 
said the association. 


+* * * 


South of the border, Standard of 
California has co-ordinated its ad- 
vertising efforts in a campaign re- 
placing a previous hit-and-miss sys- 
tem. The original problem was com- 
plicated by distance, language dif- 
ferences and because distributors in 
different countries insisted on dif- 
ferent media. 

Last year, Standard engaged an 
export advertising agency which 
launched a campaign in three lan- 
guages—Spanish, Portuguese and 
English. Each advertisement must 
conform to local language, local cus- 
tom, currency and different news- 
paper sizes, among other things, the 
company said. At first, distributors 
questioned the value of newspaper 
and magazine advertising. In one 
country, distributors requested out- 
door advertising, claiming people 
didn’t read papers. In another, the 
back of mechanics’ coveralls was 
urged as a medium. 


* * ” 


The Independent Union of Petro- 
leum Workers has begun canvassing 
its members to find out what type 
of hospital medical plan they prefer. 
IUPW indicated in its monthly organ 
its chief objective during the next 
negotiating period will be to obtain 
a uniform health plan for all its 
members. 
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DELIVERY INSTRUCTIONS are radioed from company office by Harold T. Miller to fuel oil truck driver out on route 


Truck Radios Save Trips and Money 


Excellent customer service at the 
lowest possible cost is the objective 
of most fuel oil distributors. 

W. Theodore Miller & Son, Kutz- 
town, Pa., fuel oil marketer, says two- 
way radio communication between the 
office and his tank trucks has resulted 
in at least partial fulfillment of that 
goal. 

How is it working out? 

Harold T. Miller, president of the 
company, says: 

“In serving city and rural accounts, 
there are many occasions when a 
call to either the drivers of the trucks, 
or a call back to the office would 
save a lot of time and effort. There 
are many times when an order comes 
in from a customer for an oil delivery 
just when a truck is passing this 
location in making other deliveries. 
Usually this means a return trip to 
the customer later on. 

“When we can keep in touch with 
our trucks every minute (by radio), 
hundreds of dollars can be saved 
each year. Ever since we installed 
this two-way system, we have been 
able to give customers better service 
and have been able to make the most 
of every truck out on a delivery trip.” 


Fast Credit Check—Citing an ex- 
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ample of improved efficiency, Mr. 
Miller said that in cases where a cus- 
tomer asks the driver to charge a 
delivery, the driver ean contact the 
office immediately by radio and de- 
termine if such a delivery is permis- 
sible to a particular customer. Also, 
customer questions which cannot be 
answered by the driver can be relayed 
to the office and an immediate reply 
received. He said, “This has saved 
many return trips to the same cus- 
tomer.” 

The Miller two-way system includes 
transmission and receiving units on 
two delivery trucks, a service truck 
and in the office. Another mobile sys- 
tem is available for use at any loca- 
tion within the plant or can be taken 
out on another truck, if necessary. 

The General Electric system was 
installed by a radio equipment sales 
company in Allentown, Pa. Each of 
the two-way systems cost $500. A reg- 
ularly licensed radio mechanic from 
an Allentown service shop maintains 
and repairs the units when necessary. 
This service is on a materials plus 
time basis, rather than under a serv- 
ice contract arrangement, 

General Electric filed the proper 
papers with Federal Communications 


Commission in obtaining a license for 
the operation. 

Mr. Miller says there has been little 
need for service on the system thus 
far. 

No extra help was required to oper- 
ate the system, the operation being 
simple enough that anyone could 
operate it. 

Mr. Miller had thought of two-way 
radio system for his company for 
some time. He points out that a 
considerable amount of his business 
is in rural areas, as well as within 
the city. Two-way radio, he says, 
gives him fast and constant contact 
between the office and his drivers. 

Among other things, since two- 
way radio was first used, the amount 
of back-tracking done by his trucks 
in serving rural areas has been re- 
duced considerably. Also, he adds, 
since there are many fuel oil distribu- 
tors competing for business in his 
marketing area, it is extremely im- 
portant that every customer be given 
every service pobsible—as soon as 
possible. Two-way radio accomplishes 
this. 


Call for Service — Another time- 
saver is encountered when the oil 
customer wants a service-man before 
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accepting delivery. The truck driver 
notifies the office, and while a serv- 
iceman is on his way, the driver 
makes other deliveries in the neigh- 
borhood. 

When the serviceman has finished, 
he calls the truck driver and he 
returns to make the delivery. 


“Such quick service pleases cus- 
tomers and cuts down lost time,” Mr. 
Miller says. 


System Promoted—Aside from the 
time and money-saving features, Mr. 
Miller uses the two-way radio sys- 
tem as a springboard for improved 
customer relations. All his custom- 
ers are told of the system and how 
it works and are encouraged to call in 
when special services or deliveries are 
needed. Mr. Miller says the company’s 
reputation for quick service has 
spread, and new customers have been 
added because they have heard about 
the quick service provided by the 
radio set-up. 

The system is well received by 
drivers, since it makes their job 
easier and less confusing. On the 
matter of requests for credit by 
customers, the drivers can get the 
necessary information from the office 





almost at once and it relieves them 
of the responsibility of making a de- 
cision. 

Mr. Miller says his units get two- 
way reception in any kind of weather 
within a 25-mile radius of the com- 
pany office. 

The Miller company was originally 
started by Harold’s grandfather at 
‘the turn of the century. In 1925 
Harold’s father joined the organiza- 
tion, and in 1935 Harold became as- 
sociated with the company. 


OHI Man Calls for Increase 
In Secondary Storage Ratio 


NPN News Bureau 

NEW YORK—One of the oil indus- 
try’s biggest headaches today is the 
low ratio of secondary distribution 
bulk storage, which is only about one- 
eighth of annual sales, F. S. Bur- 
roughs, national secretary, Distribu- 
tion Division, Oil-Heat Institute of 
America, told the annual convention 
of American Trucking Assns. Inc. 
Oct, 7. 

Better secondary storage ratio, he 
said, would (1) help round off refin- 
ers’ seasonal peaks, tending to keep 
production costs at minimums, (2) 
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lower costs for carriers by enabling 
them to operate transports on a more 
even year-round basis, (3) lower op- 
erating costs and provide safer sup- 
ply cushions for distributors, and (4) 
provide more dependable supplies and 
lowered costs to consumers. 

Mr. Burroughs listed as the highest 
hurdles barring the way to greater 
bulk storage: lack of a price differ- 
ential offered by suppliers as an in- 
centive for off-season fill-ups, low op- 
erating profit margins earned by dis- 
tributors, and difficulty in financing 
storage construction. 


Lack of Steel Hurting 
Output of Oil Burners 


NPN News Bureau 

WASHINGTON—Oil burner man- 
ufacturers told National Production 
Authority Oct. 7 that they are hav- 
ing difficulty in placing orders at 
steel mills, thus causing considerable 
delay in their output of burners, es- 
pecially the heavier type for indus- 
trial, apartment house and institu- 
tional (churches, schools) use. Home 
burner supply is more nearly normal, 
they said. 

Manufacturers said some deliveries 
are being delayed two months or 
longer. They reported no shutdowns, 
but said steel shortages had slowed 
operations and turned them toward 
lighter type burners, 


Weather Turns Colder 
In Midwest, Southeast 


NPN News Bureau 
CLEVELAND—The Midwest and 
Southeast areas were colder than 
either last year or normal for the 
heating season to date, Sept. 1 
through Oct. 11. The East Coast 
area was elmost normal for this pe- 
riod but colder than last year, while 
the West Coast-Rocky Mt. area re- 
mained warmer than either normal or 
last year. 


Degree Day Summary 
Season Sept. 1-Oct. 11 


Week 
Oct. 5- 
Nor- Oct. 1}. 
East Coast 1952 1951 mal 1952 
Pree | 156 173 73 
New York ....... o4 105 105 54 
Philadelphia ..... 90 76 77 55 
Washbingtont ..... 97 71 104 55 
Average ....... 112 102 115 59 
Midwest 
Chicagot ........ 261 203 198 136 
Cleveland ........ 226% 227% 209% 113 
DetseNe «oi wc ce oe Be 221 209 128 
Minneapolist ..... 356 353 283 145 
Omahat ......... 214 205 154 117 
St. Louis ........ 116 101 79 94 
Average ....... 239 218 189 122 
Southeast 
Birmingham, Ala.t 83 51 1 74 
Charleston, S. C.. 10 14 12 9 
Nashville, Tenn.t. 136 72 51 104 
Raleigh, N. C. ... 77 47 53 56 
Average ....... 77 46 29 61 
West Coast—Rocky Mt. 
San Francisco .... 191 193 153 44 
TERED ic cuwwacans 122 167 281t 30 
Demvere  .cncvoese 177 260 185 87 
anvaeee 163 207 206 54 


Average 





Degree days are on 65 deg. F. basis. 

tReadings at airport office. Readings in 
other cities taken at downtown (city) offices 

tIncludes weather bureau correction, 
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Slow Fuel Oil Demand May Force Output Cut 


Barring a quick cold spell of at least a week or 10- 
days duration in the Midwest and on the Atlantic Sea- 
board, refiners may be forced to reduce crude runs to 
offset constantly increasing distillate fuel stocks. 

That was the general opinion of many refiners across 
the nation the past week, as heating oil shipments out 
of secondary storage remained light. 

Gasoline demand, meanwhile, continued to ease in most 
of the wholesale marketing districts while heavy fuel 
trading showed no improvement. There was virtually no 
spot lubricating oil activity during the week, and little 
change was reported in the status of other specialty 
products. 

Spot clean tanker rates from the Gulf to New York 
at USMC plus 35% had New York buyers preferring No. 
2 offerings at 9.05c delivered over the 8c FOB Gulf price. 
It was pointed out that at above tanker rates, 9.05c 
New York “equated” to Gulf at about 7.8c. 


With distillate fuel oil stocks in primary storage re- 
ported at slightly over 118 million bbls. (API basis), it 
was the opinion of most trade sources that only cold 
weather can stave off cuts in refinery runs. Offerings of 
No. 2 fuel at the Gulf were not too frequent, according 
to reports, but on the other hand, there were few in- 
quiries for this product. Also, any buyer seriously seek- 
ing No. 2 at the Gulf probably didn’t have much trouble 
locating it. 

In other refinery districts, such as the East Coast, Mid- 
west and Mid-Continent, supplies of heating oils and 
residual fuels were plentiful in face of light demand. 


Cold weather early in the week caused a brief flurry 
in furnace oil movements in the Midwest, and Mid-Con- 
tinent refiners reported a slight increase in regular- 
customer shipping instructions. But by end of week, 
temperatures in the Midwest ranged higher and light 
oil shipments had settled down to a slower pace. 

Residual fuel, most reports indicated, was still a drug 
on the market. 

At the Gulf, demand continued light and reports per- 
sisted that material could be bought under the $1.50 
price quoted by five Gulf Coast refiners. 

Small-lot sales of No. 6 were disclosed in the Midwest 
at $0.80, while in the Mid-Continent $0.75 was considered 
the top price on material offered for resale (both prices 
FOB Group 3 basis). Refiners in Midwest and Mid-Con- 
tinent areas said they generally were in fair shape, stor- 
agewise, on residual, and some thought demand was bet- 
ter. But prices remain at about the same level as those 
quoted during the steel strikes. 

Regular and premium-grades of gasoline were offered 
at the Gulf for both October and November, with prices 
“firm at the lows.” Traders said cargo gasoline prices 
were still firm, but added that supply situation was to 
the point where buyers could “name their octane for 
October lifting.” 
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Gasoline demand on the East Coast continued light, 
most refiners stated, while Midwest and Mid-Continent 
sources said demand at pipe line terminals continued to 
ease. However, gasoline still is probably in better shape 
now than it was this time last year, primarily because 
of production lost during oil strikes. 

Scale wax demand during week remained steady, re- 
finers in Western Pennsylvania area said, while most 
lubricating oils continued in fair and steady demand. 
Products like natural gasoline and crude oil showed 
little change, either in demand or price status. 

Liquefied petroleum gases were reported firm, with 
no “distress” offerings (see p. 56). 


Armed Services Petroleum Purchasing Agency said 
it was in market for 40,181,000 bbls. of military fuel 
in the U.S. and Caribbean for first half of 1953 (see p. 
63), while Chicago Park District awarded contract to 
supply its No. 6 fuel needs of 1,160,000 gals. to June 30, 
1953, to the Great American Oil Co., which was low 
bidder at a delivered price of 7.35c per gal. 

In foreign market developments, Argentina announced 
it was in the market for 15,000 tons of low sulfur (max. 
0.5%) 45 cetane gas oil for bulk shipment last half of 
November. Bids FOB port of shipment are to be closed 
Aug. 22. 


Increases of 5c per bbl. in its cargo prices for Vene- 
zuelan crudes of below 25-degree gravity and boosts of 
10 and 15c in two high gravity oils were announced by 
Creole Petroleum Corp. (see p. 60). The heavy crude 
increase reflected the new Venezuelan trade agreement 
reducing U. S. duty on these oils from 10.5c to 5.25c on 
Oct. 11, Creole said. 

There were few new developments reported in status 
of retail gasoline markets across the country. 

In Providence, R. I., however, price cutting at retail 
has hit a new low, with new cuts of 1.4c reported. 
While most stations continued to sell regular at 16.96 
(ex 6c taxes), one station selling major brand gasoline 
was posting 15.5c, and another major brand outlet was 
showing 15.9c. “Normal” price for regular in Providence 
area reportedly is 19.9c. 

Late in week, it was reported by Dietze, Inc., that 
rates in Gulf-North of Hatteras ocean trade were up in 
amounts ranging from 3 to 43c per ton, clean fixtures 
accounting for largest increase of the past week's ton- 
nage transactions. 

Dirty rates, Gulf-New York for October voyages, ranged 
all the way from $2.64 per ton (USMC minus 74%%) up 
to $3.28 (USMC plus 15%). Previous week, fixture was 
closed in this trade at $2.85 (USMC flat). 

Most of the chartering was done for U.S. Gulf and 
NWI liftings, and Ras Tanura-U.K./Continent trade con- 
tinued to be devoid of dollar requirements for tonnage. 
Four trips Ras Tanura-French Atlantic were fixed for 
soft currency. 
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Summary of Daily Gasoline Prices (Oct. 7 through Oct. 13) 


Motor Gasoline 93 Oct, (Premium): 

. (Texas & New Mex, shpt.) .. 

. (Texas & New Mex. shpt.) .. 
CRO WO) saccccscéoseoe 

W. Tex. (Truck Tnsp.) ........ 


Motor Gasoline 90 Oct. (Premium) : 
N, Tex, (Texas & New Mex. shpt.) .. 
W. Tex. (Texas & New Mex. shpt.) .. 
E. Tex. (Truck Tnip.) 
Cent. W. Tex. (Truck Tnsp.) ........ 


Motor Gasoline 88 Oct. (Premium) : 
Okla., Group 3 (Okla. shpt.) .. 
Okla., Group 3 (Northern ‘shpt.) 
Midwestern (Group 3 basis) .......... 
N. Tex. (Texas & New Mex, shpt.) .. 
W. Tex. (Texas & — Mex, shpt.) .. 
E. Tex. (Truck Tsp.) ....0.c00-see0. 
Cent, W. Tex. (Truck rnsp.) octsaves 


Motor Gasoline 86 Oct. (Premium) : 
N. Tex, (Texas & New Mex. shpt.) .. 
W. Tex, (Texas & New Mex. shpt.) .. 
DOE. CHOU TED oo ccscecccaces 


Motor Gasoline 84 Oct. (Regular): 
N. Tex. (Texas & New Mex, shpt.) .. 
W. Tex. (Texas & New Mex. shpt.) .. 
E. Tex, (Truck Tnsp.) 
Cent. W. Tex. (Truck Tnsp.) 


Motor Gasoline 82 Oct, (Regular): 
Okla., Group 3 (Okla. shpt.) ........ 
Okla., Group 3 (Northern shpt. ) 
Midwestern (Group 3 basis) ... 
N, Tex. (Texas & New Mex. shpt.) ee 
W. Tex. (Texas & New Mex, shpt.) .. 
? Fe. Ce ND noc ccs cdeecne 
Cent. W. Tex. (Truck Tnsp.) ........ 


Motor Gasoline 80 Oct. —— 

.. Group 3 (Okla. shpt. 

.. Group 3 (Northern shpt. ) 

sPawosere (Group 3 basis) ........ 
N, Tex. (Texas & New Mex, shpt.) .. 

Ww. Tex. (Texas & New Mex. shpt.) .. 


Motor Gasoline 60 Oct, M & below: 
Okla., Group 3 (Okla. shpt.) ........ 
Okla.” Group 3 <Northern Vapi ) 
Midwestern (Group 3 basis) .. omese 
N, Tex, (Texas & New ao. shpt. ) ee 
W. Tex. (Texas * aa. Mex. shpt.) .. 
E. Tex. (Truck Tnsp.) ..........-+0. 
Cent. W. Tex. (Truck rasp.) sas sedes 


Motor Gasoline 92 Oct. (Premium) : 
TOOW TOG BASWOE one coos ccccsccsecece 
New York harbor, posmonebaeereeneneee 
Philadelphia oe gen pesepeere uses 
Philadelphia, barges’ 
Baltimore . LP atdhal 66. dcker ddehe 
Baltimere, barges" suerte anes oa kmaneds 
Motor Gasoline 90 Oct, (Premium) : 
i oon e ide nceceseseccee 
New York harbor, cy al ere, Sa > 
Philadelphia ........... é 
Philadelphia, barges 
Baltimore ® 
Baltimore, barges’ Maes 
Motor Gasoline 85 Oct. (Regdar): 
New York harbor ja 
New York harbor, “barges : 
EE < dedbas oé a's os 
a, _. _. 5 eererrarer 
DE Li6ua belbidend os 60 06-00:00-06 te 
Baltimore, DE Vinee seep eéseiev an’ 
Motor Gasoli 
Westece Ben Ponea.. Bradford-Warren: 
ee: SLD cdvcceaceceece 
86 Oct. (Regular) ehebas 
Western Penna., Oil City: 
Se OR, GELS | wcucee vec cyosicccscos 
ee Eee 
Western Penna., Pittsburgh: 


OP GEE CHEM sccdvccccccccescccess 
Ce es GRRE Obed Fe scccwdccconns 












Monday 
Oct. 13 
13.2-13.25(2) 
12.5 
12 


12.75(2) 
12.5-12.75 
11.75-12.75 


(3)11.5-11.875 
(5)11.375-11.75 
(3)11.375-11.75 
(2)12-12.75 


12(2) 
(2)11.75-12 
12 


(4) 10.5-10.875 


(5)10.375-10.625 


aad + eesa te 
R64 -11.25 


11 
(2)10- tect 
10.75 


10.75-11.5 
10.75-11 


15. 
12.9-15(2) 
12.8 
13.85-14.35 
13.75-14.25 
15.15 


15.05 
12.9-13.25 
12.8-13 
(3)12.85-13.6 
12.5-13.4 
13.7-13.9 


13.7-13.8 
11.9-13.5 
11.8-12 


13.75-14 
12.75(2) 


13.75-13.9 
12.75-12.9(2) 


13.9(2) 
12.9(2) 


Friday 
Oct. 10 Oct. 9 
13.2-13.25(2) 13.2-13.25(2) 
12.5 12.5 
12 12 
12.75(2) 12.75(2) 
12.5-12.75 12.5-12.75 
11.75-12.75 11.75-12.75 
(3)11.5-11.875 (3)11.5-11.875 
(5)11.375-11.75 (9)11.375-11.75 
(3)11.375-11.75 (3)11.375-11.75 
(219-2. (2)12-12.75 
12(2 12(2) 
bed? -12 (2)11.75-12 
12 
12 12 
12 12 
11.75 11.75 
10.75-11.7 10.75-11.7 
10.75-11.25 10.75-11.25 
10.75-11.25 10.75-11.25 
(4)10.5-10.875 (4)10.5-10.875 
(5) 10.375-10.625 (5) 10.375-10.625 
(4)10.375-10.5 (4)10.375-10.5 
10.75-11.25 10.75-11.25 
10.75-11 10.75-11 
(2)10.75-11 (2)10.75-11 
10.75 10.75 
10.75-11.5 10.75-11.5 
10.75-11 10.75-11 
9.625-10.125 9.625-10.125 
9.5-9.875 9.5-9.875 
He AEDT 9.7542) 
9.75-10.8 9.75-10.8 
10.25-10.5 10.25-10.5 
9.875-10.5 9.875-10.5 
10 10 
13.85-15 13.85-15 
13.75-14.9 13.75-14.9 
15.15-15,2 15.15-15.2 
15.05 15.05 
12.9-15(2) 12.9-15(2) 
12.8 12.8 
13.85-14.35 13.85-14.35 
13.75-14.25 13.75-14.25 
15.15 15.15 
15.05 15.05 
12.9-13.25 12.9-13.25 
12.8-13 12.8-13 
(3)12.85-13.6 (3)12.85-13.6 
12.5-13.4 2.5- 
3.7-13.9 13.7-13.9 
13.7-13.8 13.7-13.8 
11.9-13.5 11.9-13.5 
11.8-12 11.8-12 
13.75-14 13.75-14 
12.75(2) 12.75(2) 
13.75-13.9 13.75-13.9 
12.75-12.9(2) 12.75-12.9(2) 
13.9(2) 13.9(2) 
12.9(2) 12.9(2) 


Wednesday 
; Oct, 8 
13.2-13.25(2) 
12.5 
12 


11.75-12.75 


(3)11.5-11.875 
(5)11.375-11.75 
(3)11.375-11.75 
(2)12-12.75 


12(2) 
(2)11.75-12 
12 


(4)10.5-10.875 
(5)10.375-10.625 

(4)10.375-10.5 

ao 11.25 

11 

(2)10, 11 


5- 
5- 
5 


aoe 


15. 
12.9-15(2) 
12.8 


13.85-14.35 
13.75-14.25 
15.15 

15.05 
12.9-13.25 
12.8-13 


13.75-14 
12.75(2) 


13.75-13.9 
12.75-12.9(2) 


Tuesday 
Oct. 7 
. 5 Srna 


12.75(2) 
12.5-12.75 
11.75-12.75 


(9)11.5-11.875 
(5)11.375-11.75 
(3)11.375-11.75 
(2)12-12.75 


12(2) 
(2)11.75-12 
12 


(4)10.5-10.875 

(5) 10.375-10. 625 

(4) 10.375-10.5 
10.75-11.25 


10.75-11.5 
10.75-11 


9.625-10.125 


15.05 
12.9-15(2) 
12.8 


13.85-14.35 
2 teamed 


B08 
2 9-13.25 
12.8-13 
(s)33 85-13.6 
5-13. 
13. 7-13. 
13.7-13. 
11,9-13. 
11.8-12 


mows 


13.75-14 
12.75(2) 


13.75- 
12. Fez. 82) 


13.9(2) 
12.9(2) 





ATLANTIC COAST 


Warm Weather, Full Storage Hit Trading 


Warm weather and full storage tanks of distillate fuel 
oils generally made for light trading during the first full 
week in October on the East Coast. Prices, while un- 
changed in principal terminal districts, were subject to 
shading at a number of points for prompt disposal of 


both Nos. 2 and 6 fuels. 


“This is the season when all our summer mistakes are 
apparent,” one major marketer said in his estimate of the 
He cited that his marketing de- 
partment correctly had estimated early October distillate 


heating oil situation. 
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demands, but that his marine transportation department 
nad erred on the long side in the company’s needs of 


tankers. The result, this marketer said, was that ““we’ve 


had vessels to spare, but were unable to put them to use 


because of full tanks along the coast.” 


The position of most other eastern suppliers was that 
of waiting for cold weather to reduce their fuel oil stor- 
age so that they could implement these quantities by 
tanker shipment from the Southwest. 
for wholesale quantities, both from regular customers and 
spot buyers, were reported ‘“‘on the quiet side.” 


However, demands 


The principal spot transaction was the purchase) by ‘a 
New York Independent of three cargoes of No. 2 fuel at 


NATIONAL PETROLEUM NEWS 
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9.05c, delivered, one cargo each for shipment in October, 
November, and December. 

Other reports at New York Harbor indicated that bids 
for barge lots of No. 2 fuel mostly were scaled down to 
9.15c, with primary suppliers and refiners holding at 9.65c. 
“Discounts” ranging from 5 to 10c per bbl. on early ship- 
ments of bunker “C” fuel also were obtainable and sev- 
eral in the trade estimated that inshipments from the 
Gulf and Caribbean would be extremely heavy around the 
middle of the month. 

There were few calls for either gasoline or kerosine. 
Relatively low tanker rates from the Gulf made these 
products easily obtained by a marketer willing to charter 
spot transportation, No sales were disclosed. 


GULF COAST 
Spot Gasoline Demand Waning 


For the first time since the refinery strikes in May 
gasoline was offered freely to spot buyers in the Gulf 
cargo market the past week with the choice of October, 
November and December, and later, liftings. Moreover, 
as offerings of gasoline appeared, inquiries tended to wane, 
and the result was that the entire gasoline supply situa- 
tion shifted rapidly away from a “seller’s market.” Prices, 
however, were firm. 

The appearance of gasoline in the spot cargo market 
prompted several refiners to say that reduced runs at 
their installations were in order, barring early cold 
weather. Demand for gasoline, the highest priced product, 
has been unwavering for many months, and with inven- 
tories of light and heavy fuel oils piling up, refiners were 
searching more actively than recently for outlets. 

Some unfilled inquiries for kerosine, including one for 
a cargo lot and another for 38,000 bbls., were reported. 
On other hand, barge lots of both of these products were 
reported available at 9c for kerosine and 8c for No, 2 
fuel. 

There was a widely held opinion in the trade that prices 
for No. 2 fuel were easing. With recent cargo sales hav- 
ing been closed at 9.05c, delivered New York, it was 
pointed out that buyers preferred such offerings over 8c 
No. 2 fuel at the Gulf and tanker rates to North of Hat- 
teras at USMC plus 35%.. At this freight rate, No. 2 
fuel priced 9.05c, New York, “equates” to about 7.8c, the 
Gulf. No. 2 fuel quotations reported by refiners ranged 
upward from 8c. ‘ 

Heavy fuel oils continued to feel the weight of record 
refinery runs in the Gulf Coast area, The product was 
plentiful, and trade sources said buyers were hard to find 
at the low quoted price of $1.50. One cargo of low sulfur 
bunker “C” fuel was said to be available at $1.45, but this 
was not confirmed. 


CENTRAL MICHIGAN 
Distillates in Seasonal Upswing 


Distillate demand began its seasonal climb in Central 
Michigan last week when temperatures dropped to below 
freezing in some parts of the state, according to most re- 
finers. Demand for gasoline continued to keep inven- 
tories “scarcely in balance.” Residuals were slow and 
prices soft, trade sources said. Refiners’ prices were un- 
changed for all products. 

An inter-refinery purchase of 1,000 bbls. of No. 1 fuel 
was reported, but price was not disclosed. Refiner mak- 
ing the purchase said it met only part of his “outside” 
needs. At least six refiners, including two majors, were 
in market for “supplemental” distillates for prompt and 
forward shipment. One refiner said there was a “‘notice- 
able tightness” in No. 1 fuel in the Detroit area where 
he was trying to buy prompt. 
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Explanations of Price Tables 


The reader’s attention is directed to the fol- 
lowing explanations which apply to the Sum- 
mary of Daily Gasoline Prices appearing on page 
54 and the price tables appearing on pages 57-62 
of this issue. ; ; 

The letter “X” indicates a change in prices; if 
the change is on the low of the price range, the 
“X” is adjacent to the low; if the change is on 
the high of the-price change, the “X” is adjacent 
to the high; a change from one flat price to a 
higher or lower flat price, or elimination of the 
low of a price range, is indicated with an “X” 
to the left of the new price; elimination of the 
high of a price range is indicated with an “X” 
to the right of new price. 

Parenthetical figures indicate number of com- 
panies quoting when two or more companies 
quoted the price shown. In the Gulf Coast Cargo 
table on p. 60 all prices reported are shown. 
In all other tables, only the lows and highs of 
the ranges of prices are shown; no attempt is 
made to show prices within the lows and the 
highs and therefore no attempt is made to indi- 
cate the number of companies contacted for 
prices for each product. Nearly 200 primary sup- 
pliers (refiners and tanker terminal operators), 
plus an even larger number of other sources 
(jobbers, compounders, consumers, distributors, 
brokers, tank car marketers, etc.) are contacted 
for prices at regular intervals. 











CHICAGO DISTRICT 


Cooler Weather Balances Distillates 

Much cooler weather last week brought primary sup- 
pliers’ big stocks of distillates into better balance, accord- 
ing to refiners and Independent river terminal operators. 
Most refiners said gasoline was in balance with current 
retail demand and lake shipping requirements. Residuals 
were quiet and available at “discounts.” Suppliers’ quo- 
tations were unchanged for all products. 

Despite improvement in heating oil sales to dealers 
(haulers) that came with more seasonal weather, yard 
prices were unsettled with range oil quoted mostly at 
12.25 to 12.5c and No. 2 fuel at 11.25 to 11.5c. Larger 
yards held to the higher prices. A few smaller yards re- 
portedly sold at slight “discounts” of general quotations. 
Refiners and river terminal operators continued {o quote 
jobbing trade at 10.9 to 11.375c for range oil and 9.9 to 
10.375c for No. 2. 

Barge offerings of light fuels by Gulf and lower-river 
suppliers were quiet. One terminal operator disclosed 
he had turned down a No. 2 tow at 9.875c, dockside 
Chicago. A number of Independent terminal operators 
said under “normal” winter weather conditions their spot 
distillate requirements will be light this season. 


MIDWESTERN (Chicago-E. St. Louis Area) 
Higher Prices Quoted for No. 1 Fuel 


No. 1 fuel was quoted 0.125c higher by refiners in the 
Midwest last week as colder weather brought a steady 
demand for all light grades of fuel oil. Refiners said 
demand for gasoline was good at all pipe line and river 
terminal points. Residuals were quiet, but several trade 
sources said there was a “noticeable” tendency toward 
firmness in open market. 

Refiners’ quotations for No. 1 fuel were up 0.125c 
on the low and ranged from 8.125 to 8.75c, following 
similar advance by one refiner. Trading in distillates was 
confined to No. 2 fuel with resellers disclosing sales at 
7.5c, 7.625c and 7.75c. Refiners’ quotations for No. 2 
ranged from 7.5 to 8.125c. 

Although tank car marketers still offered No. 6 fuel 
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NPN Gasoline Index 
Cents Per Gal 


Dealer T.W. Tank Car 
Ge erm yl 11.65 
MG MO is ds gin ceca bes Gea 15.36 11.65 
WOOP AOD bcc cde veccedccsccas 15.14 11.67 


Dealer index is an average of dealer tank wagon prices 
ex tax in 50 cities. 

Tank car index is weighted average of following wholesale 
markets for regular-grade gasoline, FOB refineries or ter- 
minals: Okla., Midwest, W. Penna., Calif., N. Y. Harbor, 
Philadelphia, Jacksonville, Boston and Gulf Coast. 








from $0.75, Group 3, total of seven cars were reported 
sold at $0.80. Refiner’s offering of No. 6 (max. 1% sulfur) 
was disclosed in market at $0.725, for resale. Refiners’ 
quotations to the trade for No. 6 ranged from $0.90 
to $1. 


WESTERN PENNA. 
Lube Stocks Hold Firm 


Prices of Penna. lubricating oil stocks continued to hold 
firm the week ending Oct. 10. Motor oil demand was re- 
ported steady, while bulk inquiries still were slow. Scale 
wax demand was “steady, but not in large volume.” Sev- 
eral refiners reported brisk pickup in light heating oil de- 
mand from distributor-buyers. Price quotations for all 
products were unchanged. 

Some refiners pointed out that while inquiries for un- 
blended lube stocks remained in small volume, there was 
little urgency to find spot buyers. Aggregate lube quan- 
tities needed for motor oil production and to supply steady 
bulk customers leaves only “token” quantities to be mar- 
keted, they said. Large bulk suppliers indicated their 
customers were buying “steadily.” Inter-refinery trans- 
actions reported throughout the week attested to firm- 
ness in heavy stocks, Light neutral oil, however, continued 
easy. 

Inter-refinery sales of bright stock at 30c and 200 vis. 
neutral at 28c, in both cases same as low prices quoted 
to the trade, were disclosed in several instances. Also re- 
ported was inter-refinery sale of 600 flash cylinder stock 
at 28c (lc lower than quoted). Several small inquiries 
for 630 flash cylinder stock were in market, and sale of 
630 flash at 30c, for November shipment, was disclosed. 
Inquiries for other cylinder stock grades were few, sev- 
eral refiners said. 

Scale wax demand, while still having a “long way to 
go” was fairly steady, according to some refiners. Two 
stated they were sold up through October, and one through 
November. ‘New’ customers are few, refiners said, and 
export sales virtually have ceased. Sales at 3.75c, low 
quoted tank car price, were disclosed. 

Most refiners reported some beginning in distillate fuel 
oil sales to distributor buyers, and some said they already 
had made good shipments with colder weather, Several 
major refiner-buyers were said to be in market for 100- 
200,000 gals. total per month of kerosine and No. 2 fuel. 


MID.CONTINENT 
No. 1 Fuel Prices Up 0.125c 


Refiners’ quotations for No. 1 fuel ranged 0.125c higher 
in Oklahoma the past week, and a slight increase in reg- 
ular-customer shipping instructions was reported follow- 
ing cooler weather in the Midwest. However, inquiries 
from northern buyers for all products remained light, and 
few open market sales were disclosed, despite offerings of 
most products at “discounted” prices. 

A number of northern buyers were still in the market 
for distillates, refiners said, but the majority were seek- 
ing winter material, with shipments to start about Nov. 1. 
Also, according to reports, buyers for the most part were 
still seeking “bargains.” One interrefinery sale of No. 2 





fuel at “low published prices,” FOB plant, was disclosed 
in Kansas, but an Oklahoma reseller said he had received 
few “nibbles” on No. 2 he was offering at 7.5c. 

Gasoline sales locally were generally described as 
“good” or “excellent,” although demand has slipped at 
some northern pipe line terminals. Also, in Kansas, dry 
weather continued to delay farming operations, and gaso- 
line sales locally were off as a result, An East Texas 
refinery said demand in that area was “too good,” be- 
cause his production was unable to keep up with demand. 

Heavy fuel, while reported in better shape by some re- 
finers, was still freely available at $0.75 in Oklahoma. 
Reseller in that area said he would be “happy” to sell 
material he has on hand at that price. In some cases, 
low and high sulfur No. 6 could be bought at $0.70, Group 
3, for resale. Several refiners said demand for residual 
was improved and stocks in better shape, but they 
couldn’t see any improvement in prices. In Oklahoma, 
refiners’ quotations ranged upward from $0.90, price most 
railroads reportedly are paying for No. 6 during October. 

Transportation generally was said to be in fair shape, 
especially clean cars, but one shipment of 20,000 bbls. of 
No. 6 fuel was being held up due to scarcity of coiled tank 
cars. Dirty cars were scarce in some cases because of 
continued heavy road oil shipments, it was said. 


Mid-Continent Distress LP-Gas Drys Up 


TULSA—No “distress” supplies of liquefied petroleum 
gases were disclosed in Mid-Continent Oct. 8, although 
supplies of most products are easily obtained at prices 
generally posted. A few “off” prices still are available, 
but offerings are restricted to buyers furnishing tank car 
transportation, sources said. 

Principal producers’ prices are unchanged at 4c for pro- 
pane, 4.5c for butane-propane mix, and 5c for butane, 
FOB Group 3, according to reports. To buyers with tank 
car transportation, a few quantities of propane are avail- 
able at prices ranging from 2.75 to 3c. 

While most sources say LP-gas markets show signs of 
firming, sume look for no marked increase in demand be- 
fore cold weather. One large producer has urged all his 
reseller customers in Midwest to fill their storage prior to 
end October “as a cushion” against lags in transportation 
during winter cold spells. 


Oil Price Index Unchanged 


WASHINGTON —Bureau of Labor Statistics’ wholesale 
oil price index was unchanged for second straight week. 
Current index (also representing week ended Sept. 30) 
is shown below in comparison with corresponding week 
a year ago (1947-49 equals 100): 


Oct. 7, 1952 Oct. 9, 1951 
ol re ee ee 108.5 111.0 
Crude .... ChORE dW 90 0d ob 60 Cb Ob: 109.0 109.0 
Refined products dabuse 108.4 111.5 
Gasoline... opuacegeebdaecesoamaes 115.0 115.0 
PEED scccscccvsese ; seek 112.8 109.7 
Distillate tuels Che eu sdsceveree chatees 112.1 112.9 
Re GED obs cece cv.ses 80.7 101.0 
RD QE na Borcesvaded <eonges 97.5 102.4 
Natural gasoline ............. 101.7 101.5 


Bureau’s utaincats price index for other commodities 
for week ended Oct. 7 was 111.0, with no change from 
preceding week. 





Crude Oil Prices 


Creole increases prices for heavy crude in 
Venezuela 5c per bbl., hikes two high gravity, 
crudes 10 and 15c, effective Oct. 11 (see p. 60). 
No other changes were reported in crude oil 
prices during week ended Oct. 11. For complete 
crude price schedules see p. 45-46 of Sept. 24, 
1952, NPN. 
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Oil PRICE SECTION 





Prices at Refineries and Terminals and by Tank Wagon 


PRICES IN EFFECT OCT. 13 


Prices herewith are reproduced from Platt’s OILGRAM Daily Oil 
Price Service, associated with National Petroleum News, whose rep- 
resentatives in all NPN-OILGRAM offices devote their time exclusively 
to reporting oil industry prices everywhere. 

Prices shown in tables are sales prices or quotations or general offers 
or posted prices by refiners, by pipeline terminal operators, and by 
tanker terminal operators; for current sales and shipments; for the busi- 
ness day or period stated; except Tank Wagon prices, prices are for 
bulk lots such as tank car, truck transport, barge; prices applying to 
barges or cargoes or truck transport lots only, so designated; FOB re- 
fineries or terminals; in cents per gal., except per bbl. where § sign is 
shown; wax and petrolatums in cents per pound; ex all fees and taxes; 
for crude oi] and its products lawfully produced and transported; re- 
ported as received by OILGRAM and National Petroleum News but not 
guaranteed; for subscribers’ private use only and not for resale or 


GASOLINE ARK, (For shipment to Ark, & La.) 


88 Oct. Prem. 

ay 86 Oct. Prem. 

OKLA., Group 3 (Okla, shpt.) 80 Oct. Reg. 
88 Oct. Prem. 
82 Oct. Reg. 

80 Oct. Reg. geccees 

60 Oct. M & below .. 


(4)10.5-10.875 
9.625-10.125 

. Prem. 

. Prem. 


OKLA., Group 3 (Northern shpt.) ' - Prem. 


Reg. 
88 Oct. Prem. eee eee (5)11.875-11.75 . Reg. 
82 Oct. Reg. .. 


60 Oct. M & below 9.5-9.875 


WESTERN PENNA, 
Bradford-Warren: 
MIDWESTERN (Group 3 basis) 90 Oct, Prem 


88 Oct. Prem. vee ee e(3)11,375-11.75 86 Oct. Reg 
82 Oct, Reg. roale’ . .(4)10.375-10.5 Ol City: 

60 Oct. M & below ... ; 9.75(2) 90 Oct. Prem. 
86 Oct. Reg. 
Pittsburgh: 
90 Oct, Prem, 


N. TEX. (Texas & New Mex. shpt.) 86 Oct. Reg. 


93 Oct, Prem. ats 13.2—13.25(2) 
90 Oct. AT SRR 12.75(2) 
88 Oct. ‘ (2)12-12.75 
86 Oct. 12 

84 Oct. "Gt ee apr at 10.75-11.7 90 Oct. Prem. 
82 Oct. 2 heedens 10.75-11.25 86 Oct, Prem. 
80 Oct. g i whee 10.75-11.5 84 Oct. Reg. 
60 Oct. 9.75-10.8 82 Oct. Reg. 


OHIO— Quotations of 8.0. Ohio for delivery to 


W. TEX. (Texas & New Mex. shpt.) Ohio points: 


93 Oct, Prem. 12.5 86 Oct. Reg. 

90 Oct. Prem. 12.5-12.75 

88 Oct. Prem. nasbecns 12/2) , - TT 
86 Oct. Prem. ..........+. 12 
84 Oct. Reg. 10.75-11.25 
82 Oct, Reg. 10.75-11 
Toe Gaeeeerrere 10.75-11 

60 Oct. M & below 10.25-10.5 


(3)11.5-11.875 60 Oct. M & below ... 


KANSAS (For Kansas destinations only) 90 Oct. Prem. 


(5)10.375-10.625 Oct. M & below .. 


CENTRAL MICHIGAN 
(FOB Central Michigan refineries) 


distribution or publication. During period of short supply, some sellers 
and at times all sellers, withhold quotations to new customers or the 
posting of firm prices but give OJLGRAM the prices they otherwise 
would quote to the trade in general and which they confine to their 
regular customers only, and such prices appear in the price tables. 
Gasoline ratings are by ASTM Research Method and are minimum 
ratings, except where letter M is used to indicate that octane rating is 
by ASTM Motor Method. For further details of price conditions apply 
to any NPN—OILGRAM office or see back of any OILGRAM Price 
Service invoice. 


For complete price service delivered daily from nearest OILGRAM 
publishing office, New York, Cleveland and Houston, address Platt’s 
Price Service, Inc., 1213 West 3rd St., Cleveland 13, Ohio. Annual 
Subscription rate in U. 8.: $150 per year, payable in advance. 


CALIFORNIA 


11.7% Los Angeles dist.: 
‘ 90 Oct, Prem, 


0.75 80 Oct. Reg. 


eee 13.3-16.5 
10 
9.625 


12-14(2) 


San Fran. dist.: 
16.25-17 
80 Oct. Reg. 14.25-14.5 
11.6-12.375 San Joaquin Valiey dist.: 
ee 90 Oct. Prem. 
10.5-10.8 80 Oct. Reg. 


9.5-10.625 


16.25-17 
14.25-14.5 


LUBRICATING OILS 


WESTERN PENNA, 


Prices are for sales made, or offers reliably 
reported, to jobbers & compounders only. 


Viscous Neutrals—-No. 3 col, Vis. at 70° F. 200 
Vis, (180 at 100°) 420-425 fi. 
13.9(2) Ne a ee 31.5 
12.9(2) OE WE -¢ nn. ns cc etanawne een 30.5 
15 p.t. PTUTTTITI TTT TL 29.5 
BD WR, oss os 06 Cu Reeuens (2)28~-29 
150 Vis, (143 at 100°) 400-405 fi. 
ics en shall dackes so 29 
(2)13.5~-14.25 ee aerrer a eer 28 
13.25-13.75(2) 15 p.t. Seececssvccses 27 
(2)12.5-13.125 BB PA sccccccccsoseses 25.5(3) 


(2)12.25-12.75 
Bright Stocks 
145-155 vis. at 210°, 540-550 fl. No. 8 col 
00 cc ec ebse ceceee 32.5 
: ; 31.5 
14.0 ph, cccccccccsccccocess (2)30-33 


13.75-14 
12.75(2) 


13.75-13.9 
12.75-12.9(2) 





l™)4 :~«UNITED REFINING COMPANY, WARREN, PENNSYLVANIA SCAU 


CONFIDENCE THAT IS 


E, TEX. (Truck transport lots) 


93 Oct. Prem. .... 12 
90 Oct. Prem. 11.75-12.75 
88 Oct. Prem, (2)11.75-12 
RS rere 11.75 
84 Oct. Reg. ........ 10.75-11.25 
82 Oct. Reg. (2)10.75-11 
ip. & (eee ies 
60 Oct. M & below ...... 9.875-10.5 


BUILT ON QUALITY 


@ Put your brand on a UNITED proauct with full 
confidence that you are marketin_ 


ie world’s 


finest motor oil made from 100° Pure Pennsyl- 


CENT. W. TEX. (Truck transport lots) 


88 Oct. Prem, .......0.+. 12 
82 Oct. Reg 10.75 
60 Oct. M choad 10 


vania Grade Crude. Quality forms the keystone of 
the world-wide reputation UNITED lubricants 


have won during the past fifty years. Your brand 
can have no better sales appeal than this CONFI- 





REPUBLIC OIL REFINING CO. 


Refiners of 
and RE Petroleum 
Marketers Products 


Main Offices: Refinery, 
Pittsburgh, Pa. Texas City, Texas 
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DENCE built on QUALITY. 


100% PURE PENNSYLVANIA OIL 


MEMBER P. G. C. O. A. PERMIT No. 24 
t= a ee ee ee! 


REFINING * COMPANY 





OIL PRICE SECTION 





Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT OCT. 13 


Cylinder Stocks 
600 s.r. 





















600 s.r. filterb’l .......... 2513) KEROSINE, GAS & FUEL OILS 
th ve (3) 
$30 PORTAL te hy aa OKLA., Group 3 (Okla. shpt.) KANSAS (For Kansas destinations only) 
eeeses is dl £, OR, OEE EET EES 8.75-9.25 42-44 w.w, (2)9-9.875 
MIDC ONTINENT LUBES | 42-44 w.w 
», i TE, GoWens¢-ev.esseee 8.75-9.25 52 & below D.I. Diesel. 9-9.3 
on Geen for domestic shipment only. OO Re a eee 8.75(3) 58 & above D.1. Diesel. (2)9-9.3 
100° 0-10 “4 vis. at 210° Neutrals, vis. at os ae ry D.I. Diesel. (3)8.5-9 Tk, EME Gna skeaseasenas's 8.7-9.625 
Neut: oO. ue . . x8.125-9 BIO. B GR cccccovcccccecss 7.875-9.25 
a ny aap pucentionas ON 6 | ae rae 7.5-8.5 i ee ie et rng 
60-85 vis 2. No. 3 fuel ...-+---+eeeeeee 7.5-7.875(2) BOR EE krbacervenacess< $1.50-1.575 
86-110 vis 2 ee ececces aS WO, 6 TOE ccc cccwccccceses (2)$0.90-1.20 No, 6 fuel ........+.-.+-+-- (2)$1.10-1.40 
mee. | Boe. 1 
180 vis. _ yee 1418.5 OKLA., Group 3 (Northern shpt.) ARK. (For shipment to Ark, & La.) 
200 vis. Bisccevcccece 14-15 41-43 w.w. soe (4)8.75-9(2) 42-44 WLW. cccccccccccsees 9.25 
4 vis. Mee ¢.anedegead« 14.5-15.5 SG TE. sos cctwccescecs (5)8.75-9(4) Tractor fuel .... * 9.5 
0 vis. ii rada acta 15-16 SS Aa re aie 8.75(2) Diesel fuel 52 & below... 8.875 
300 vis, Oe ee 15.5-16.5 58 & above D.I. Diesel....  (6)8.5-8.875 Diesel fuel 58 & above. 9.25 
Bright Stock—Conventional MO, 2 GOD ciisscceccegsx cs Geena No, 2 fuel ........++-++- 8.375 
200 vis, D: _ aS "DRE eR Oy 7.5-8.125(2) No, 3 fuel ...-.--+eeeee ess 8 
a Ere Pa 30 i, MEE. 2s Se ns co cw duet 7.5-7.875(2) No, 4 fuel .......--++++++ $1.80 
50-160 vis. D: NE a bane cwe-er nied (2)$0.90-1.15 No, 5 fuel ........++--+- $1.60 
on P.P. 26-27 No, 6 fuel ......- $1.45 
120 vis 4 tee e ee ee ees 26-26.5 MIDWESTERN (Group 3 basis) oie ames, 
OO ee B-43 WW. cocccccccecccce (2)8.75-9 ~ asian athe 
Bright Stock—-Soivent 25-26 MME BIR). coi chianaaes 20 (4)8.75-9 Bradford-Warren:(*) 
150-160 vis. 0-10 p.p., 95 v.i. 32(3) ND EE Sebe6ddciee vanes cme i Terre ee 11.25—11.95 
Neutral Olls—Solvent 95 v..) - 58 & above D.I. Diesel.... (4)8.5-8.75(2) No. 1 fuel ...... ese 
170-180 vis, .. 20(2) No, 1 fuel ee kbw «8.125-8.75 Bee, BE. 6 cc cacsceceses 10.75—11.2 
200-210 vis, (2)21-21 5 No, 2 fue] ... ° 7.5-8.125 No. 3 fuel 10.75—-11.2 
ae vis. i 22°52) | ee eer (2)$0.90-1.00(2) 36-40 gravity ME tances 10.25 
Cylinder Stocks iy 
l City: 
600 s.r., Olive green ...... 21 N. TEX. (Texas & New Mex. shpt.) Se 11.25~11.65 
GULF COAST—Solvent Refined Lubes. 41-43 w.w. (2)8.75-9.5(2) No, 1 fuel ....... 10.75-11.15(2) 
From Mid-Continent grade crude. Prices FOB GN ID: a acidansees es 9 No, 2 fuel ....... 10.5-10.9(2) 
~— at Gulf for export. 58 & above D.I. Diesel.... 8.5-9.25 No. 3 fuel . Y 
‘ban ae or 210° No. Ne ainithed taurasccs 8.25-8.5 36-40 gravity fuel 10.5 
“ pour Me DoE. bed we vo vncasncs 2 ° 1.5 
a o: a ee eer (2)32-34 a eaeones 2)11.4~-11. = 
Neutral Otls—vis. at 100°; 96 val; o-t0 p.t. Ww, TEX. (Tens & New Mex. shot. ox Spree ‘i 
200 vis 24 eh, ee ere 8.75 No. 2 fuel (2)10.65- 1078 
300 vis. 2223.4 Ms WA 655.0004 os cn ese 9.25-10.25 No, 3 fuel ....... 
500 vis. _ 24.5-26.7 58 & above D.I. Diesel... 36-40 gravity fuel .. . 10.525-10.65 
SOUTH TEXAS LU BES MLD an<e bs bade dares 8. 75-9. 25 (2) (*) Prices of some Bradford-Warren District 
(Vis. at 100° F, FOB S. Tex. refineries for No, 2 fuel ... sellers to bulk commercial consumers are 0.15¢ 
domestic and/or export shipment.) No. 6 fuel ... $0. 90-1. 75 higher than prices shown above. 
PALE OILS: 
Vis. Oster E, TEX. (Truck transport lots) CENTRAL MICHIGAN 
100 1%-2% (4)12-12.5(2) 41-43 (FOB Central Michigan refineries. ) 
200 2-3 3)13-13.5(3 WE. -ocik'se an atic 'eevs 9-9.25(2) 
300 2.3 eat eeee ( -5(3) 42-44 w.w. te 9(3) Range Ol] .....ccccceceeee 11.55-12.2 
500 2% ee 14(6) 58 & above D.I, Diesel... 8.25-9.25 46-49 w.w. kero. 11.55-12.4 
750 3-4 15(6) Sh, See Sheen el Gravee 9.125 P.W, distillate ........... 11.4-12 
SP» Tei tecmbeaed tote aon ae a Ee eee tag: eS ear rigeaey (2)10.75-11.05(2) 
oes (3)17-17.5(2) ey Mme No. 3 fuel ....... 10.5-11(2) 
RED OILS (228-203) U.G.1. gas oil ae YY 
ra. —— . . Mo. B 2068 ci. necccese 8.5 
Vis. Color CENT. W. TEX. (Truck transport lots) No. 6 fuel ...... (2)6.75-8.25 
pa +4 Try (3)12-12.5(2) Gee Wee wa orededneteucns 9 
PMO ss scccccctten: eats woe 4 Sen .-- 8.75 OHIO—Quotations of S.0. Ohio for delivery to 
500 5-8 15(6) No. 1 fuel ...... sesabea Ohio points: 
750 5-6... esses 16(6) SIDMEND dakcbeecededu ces . Kerosine 11.9 
1200 5-6 (3)17-17.5(3) Oa mh Me. 1 Sued ..... suides 11.7 
2000 5-6 .. Site eketat (3)18-19(3) No. 6 fuel PIRES $1.40 Te. BD BGR. «a0 2 ‘ 10.7 
6 sai a - jeanne descents fain si pee Diesel (Light & Mea. Da 11.7 
‘ALIFORN 
INDUSTRIAL | Bp rg toe 
| San Joaquin Valley: 
40-43 w.w. .....- oA 12.6-13 
e U e L @ ] i L Heavy fuel (PS 400) $1.95-2.05 a 
| Light fuel (PS 300) $2.25(2) 
RICA NG Diesel fuel (PS 200) 10.4-11.5 
SPECIALI STS LUB An oils Stove dist. (PS 100) 11.9-13 
San Francisco: 
Tank Car et Por 12.5-13 
| Heavy fuel (PS 400) $1.95~2.05 
Buyers Light fuel (PS 300) $2.25(2) 
| Diesel fuel (PS 200) 10.4-11.5 
| UNIFORM Stove dist. (PS 100) 11.9-13 
WATER TRUCK RAIL 
HIGH QUA Los Angeles: 
i Q LITY 40-43 w.w. . - (2)12-12.5 
PHOENIX OlL CORPORATION } DEEP R Heavy fuel (PS 4005 $1.75-2.00 
| | Light fuel (PS 300) $2.15-2.20(4) 
OFFICE: 624 So. Mich Chicage 5, iil OCK OiL CORPORATION Diesel fuel (PS 200) 8.25—11.4 
TERMINAL: 33rd and California Ave P.O. Box 1051 = Altos Lite Buildir Stove dist. (PS 100) 9-12.9 


ey Me 


Phone 


WA bash 2.6322 








Marketer of Petroleum Products 


NEW ENGLAND PETROLEUM CORPORATION || 


New York Boston 





PATENT CHEMICALS 


INCORPORATE 


Poterson 4, New Jersey 
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OIllL PRICE SECTION 





CHICAGO DISTRICT PRICES 


Prices to jobbers & distributors in tank car 
and/or truck transport lots FOB refineries, 


pipe line terminals and inland waterway barge 
terminals. 


Motor Gasoline 
90 Oct. Prem. TTY 
88 Oct. Prem. 12.85-13.75 
(3)12.1-12.75 


(3)10.9-11.375 
(3)9.9-10.375 


low sulfur 

high sulfur 

low sulfur ...... 
high sulfur ... 


6. 
(2)6.8-7. 
(2)5.9-6. 


s 

15 

175 
(3)5.7-6.05 


WAX 


WESTERN PENNA. (T.C., in Bulk) 
White Crude Scale: 


122-124 A.m.p. 
124-126 A.m.p. 


SEABOARD 


Melting points are AMP, 3° higher than 
EMP. Prices are for carload lots. Domestic 
prices are FOB refinery; scale in bags or 
bbis.; fully refined, slabs loose. Export prices 
are FAS; scale in bags or bbis., fully refined 
in bags or cartons. 


(2)3 
3 


(2) 


T5A4 
75-4 


Crude Scale 
124-126 white 


N.Y. Domestic 
5.6(2) 


N.Y. Export 
(2)4.8-5.6(2) 


7.45 
7.45(3) 
7.45(3) 
7.55(3) 
7.55(3) 
7.55(3) 
7.55-8.3 
9.55 


NAPHTHAS & SOLVENTS 


(FOB Group 3) 
Stoddard solvent .. 
Cleaners naphtha . 
V.M.&P. naphtha ......... 
Mineral spirits 

Rubber solvent 

Lacquer diluent .......... 
Benzo! diluent 


11.375(3) 
11.875(2) 
11.875(4) 
10.875(4) 
11.875(3) 
(2)12.125-12.375 
. (2)13.125--13.625 


WESTERN PENNA. 
Ol City: 
Stoddard solvent 


Pittsburgh: 


Stoddard solvent 15(3) 


OHIO—Quotations of 8.0. 
Ohio points: 

V.M.&P. naphtha .. 
Mineral spirits & stoddard solvent 
Rubber solvent 


Ohio for delivery to 
17.0 
16.0 
14. 


E. TEXAS (Truck Trnspt. lots) 


Stoddard solvent 11.25 


CENT. W. TEX. (Truck Trnspt. lots) 


Stoddard solvent .......... 10.5 


KANSAS (For Kans, Dest’n. only) 
Stoddard solvent 


ATLANTIC COAST 
V.M.&P, Mineral 
Naphtha 


Spirits 


16(5) 
(4) 15.5-16 
15.5(3) 
16.5(5) 
16.5(4) 


New York 
Harbor 

Philadelphia 

Baltimore 


17(4) 
. 1 (3)16.5-17 
. 17.504) 
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Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT OCT. 13 


ATLANTIC & GULF COASTS 


Prices are of refiners, FOB their refineries & tanker terminals and of tanker terminal operators, 


FOB their terminals. 


do ‘barges ‘ 
Albany 
Baltimore 

do barges . 
Baton Rouge. 


Charleston .. 
Corpus Christi 
Houston 

do barges . 
Jacksonville . 
Miami 
Mobile 


New Orleans. 
do barges . 
Norfolk .... 
Pensacola ... 
Philadelphia . 
do barges . 
Pt. Everglades 
Portiand .... 
Providence 
Savannah ... 
Tampa 
Wilmington, 
BH. .C. ecce 


N. Y. Harb. 
do barges . 
Albany 
Baltimore 
do barges . 
Baton Rouge. 


Charleston 
Houston 

do barges 
Jacksonville . 


New Haven . 
New Orleans. 
do barges . 
Norfolk 
Pensacola . 
Philadelphia 
do barges . 
Pt. Everglades 
Portland .... 
Providence .. 
Savannah ... 
Tampa 
Wilmington, 


nN. 


N. Y¥. Harb.. 
Albany 
Baltimore 
Baton Rouge. 
Boston 
Charleston 
Corpus Christi 
Houston .. 
Jacksonville . 
Miami 
Mobile ...... 
New Haven. ‘ 
New Orleans. 
Norfolk 
Pensacola ... 
Philadelphia . 
Pt. Everglades 
Portiand .... 
Providence .. 
Savannah ... 
Tampa 
Wilmington, 
N. C. 


No. 2 Fuel* 


. -(3)1.63-1 


Ships’ 


14.2- 15. 2(3) 
12.9-15(2) 
12.8 


14.95-15.7 
13.3-14.475 
12.5-13.5 
12.25-13.3 
12.25-13.3 
13.6(4) 
13.4(3) 
15(3) 
12.6 
12.6 
12.9-14.6 
13.4 
15.15-15.2 
15.05 
13.6(3) 
15.05-15.3(3) 
14.95-15.2(3) 
13.6(3) 
13.4(3) 


13.05-14.55(2) 


14.2-15. 
12.9-13. 
12.8-13 


14.95-15.2(2) 
13.3 


12.5 


12.25-13.3 
(2)12-12.25 
13.3-13. 
13.6 


13.3-13.4 
13.05-13.2 


Gas House 


9.75(19) 
9.65(18) 
10.05(12) 
9.85(11) 
9.75(6) 
8.4 


10.45 
9.95 


Gas ol* 
9.85 


8.8 


10.35 


-(2)8-8.5 


10.4(8) 
10.5 


9.95(10) 
8.5-8.7(3) 


No. 6 Fuel 
No Sulfur 
Guarantee 
$2.10(13) 
2.45 


1.63 
2.15(7) 
2.03(2) 
1.63 

65 
2.00(6) 


2.11-2.12(3) 
2.93(5) 
1.90(5) 


(*) ~~ Atlantic Coast refineries 
bulk 





cial cx 





No. 6 Fuel 

No Sulfur 

Guarantee 
Barges 


$2.10(13) 


2.10(4) 
1.60 
2.15(5) 
2.00(3) 
1.60 
1.60(5) 
1.97(6) 
1.92(2) 
1.65 
2.12 
1.60(3) 
2.05(4) 
1.85 
2.10(8) 
2(2) 
5 
2 
00(4) 
87(4) 


1. 
2. 
2. 
2. 
1. 


(10)$3.06-3.56 
(11)3.03-3.46 
3.75 


Reg. 
(3)12.85-13.6 
12.5-13.4 
(3)12. T - 7(5) 
11.9-13.5 
11. S12 


2 
25 


13.7(7) 
12.3-12.475 
11.5 
(2)11.25-11.3 

11.25-11.3 
12.6(7) 
12.6 
12.4(2) 


6(2) 


13.8(3) 
13.7(4) 
12.3-12.6(4) 
12.4(4) 


12.05-12.55 


No. 5 Fuel 
(15-60 p.t.) 
$2.61 
2.58 


No. 5 Fuel 
(0-10 p.t.) 


3.06(3) 
3.03(3) 


3.07(5) 
2.50(2) 


3.195 
‘3.01 
(3)3.08-3.10 


3.05 
2.76(2) 


No. 6 Fuel 
Max. 1% 
Sulfur 


$2.20-2.25(3) 
2.28 
2.30 


2.28(5) 


2.30 


No.6 Fuel Bunker © 

Max. 1% Fuel 
Sulfur 
Barges 


$2.20-2.25(4) $2.10(11) 
2.25 
2.30 


bunkers prices are exclusive of lighterage. 


No. 1 Fuel* 
10.75(19) 
10.65(19) 
11.0519) 
10.85(10) 
10.75(5) 
9.7 


83 Oct. 
Reg. Gasoline 


12.7-13.7(2) 
11.9-13.5 
11.1 

11 

12.7-13.7 
12.3-12.45 
11.5 
11.25-11.5 
11.25-11.5 
12.3-12.6 


10.95(16) 
(3) 10.7-10.9(2) 
9.25-10.25 

9-9.25 
11.4(11) 
11.5(2) 
10.4(4) 
10.95(8) 


12.4 
13.5(2) 
11.25-11.3 
11.2-11.25 
11.9-12.6 
13.7 

13.6 10. '75(10) 
11.5(5) 
11.05(9) 
10.95(9) 
11.45(7) 
11.15(8) 


(3)10.7-10.9(4) 


13.8 
13.7 
12.3-12.6 
12.3-12.4 


12.05-12.55 


Diesel Ol1 
Shore Plants* 
(50 cet., 55 d.1.) (45 cet., 45 4.1.) 
(8) 10. 15-10.25 $4.24(4) 


10. 45(4) 
10.25(5) 


‘Light Diesel 


4.24(4) 
8.8 3.49 
4.27-4.28(2) 
4.18(2) 
3.4916) 


10.35(6) 

10(2) 
(2)8.5-9 
4.431(5) 
4.473(2) 


10.4(6) 
10.5(2) 
9.5 
10.35(5) foe 
8.7-9.1(2) 3.49(3) 
10.1544) "4.19-4.24(2) 
5 ne 
10.25(8) 4.24(4) 
10.5(5) 4.473(3) 
10.45(4) 
10.35(4) 
10.45(5) 
10.25(6) 


4.28 
4.452(5) 
4.368(5) 


10(2) 4.18(3) 


Heavy 
Diesel 
Ships’ 


$3.91(4) 


Ships’ 
nee 





3.91(2) 
3.24 


2.10(4) 
1.60(2) 
2.1515) 
2.00(3) o« 
1.60(2) 3.15 
(8)1.60-1.85(2) 3.24(5) 
1.97(6) os 
1.92(3) 
1.65 
2.12(2) 
1.60(4) 
2.05 (4) 
1.85 
2.10(7) 
1.92(3) 
2.15 
2.12(3) 
2.00(5) 
1.87(5) 


3.24(2) 


3.91(4) 


and terminals, and at Albany and Tampa, prices ‘of some sellers to 


ts are 0.15¢c higher than prices shown above. 


59 














OIL PRICE SECTION 





Refinery & Terminal Prices (Continued) 


PRICES IN EFFECT OCT. 13 
GULF COAST—CARGOES, DOMESTIC & EXPORT, ALL PORTS 


Cargo prices are FOB ship at U. 8S. Gulf, minimum of 20,000 bbis., and are by refiners only to 
other refiners, export agents, or tanker terminal operators. The figure in parentheses after each 
price indicates the number of companies quoting that price. 

Aviation Gasoline (MIL-F-5572) 
Grade 115/145 


Cadbdishdeereencs ss red nbeppesiesns -75 
DEE 4 660006 neko cece baa enes taeade cam 16-16 .75 
ENED 66040 c0.katdsucecegesbaespontatsone -75 

Motor Gasoline 
IID: ong cb pece ns vache Peeseek baeeeeé 12-12.25(2) 
Sy SEED "ended d 60s0008 cowpceadeanenses 11. 75~-12-12.25 
EE 6006e00.s660esndes edbncedborecan 11(2)-11.25-11.5(2) 
Pa + occtisttebecsntcchocenesvseeebes 10.75-11-11.25 
DME, Sthabhe bode oe 6ccces 00s 00 6c005deuns tebe 10.5-11(2) 
SD, OE ROOD on... ee cgnceeadabeeecet.< 10-10. 25-10. 75 

Kerosine & Light Fuels 
ED 0 v.duccese ep evcee see ehsouces 9(3) 
EE & cacabnt Room vee dns «os eteswanven aise s 8(5)-8.25 

Diesel & Gas Oils 
SEE NE bias 660 00 60 covenenateqacescas 8-8 .125-8.25 


CE vic cawso.e ees acdtnasod ethane ten’ 8.125-8 . 25-8 .375-8 .5 

53-57 Diesel index ........cccccccssecsccceseses §.26-8.375-8.5-8.625 
Heavy Fuels—Cargoes 1 

rn Ce MM, 6 ines cendnccdee ved susciens $2.35(2)-$2.50 

PE SS DS 8 oe 6 occ cane kdecescscuceadesesess $1.50(5)-$1.75-$1.85(2) 


MIDDLE EAST CRUDE PRICES 


Posted Export Prices of Socony-Vacuum Overseas Supply Co. for Sale in Cargo Lots. 
(Prices are per bbl. of 42 U. S. gals., exclusive of local port or other governmental charges, 
sales taxes, etc., if any; FOB point indicated, for gravities shown; 2c per bbl. differential per 
degree of gravity applies for gravities below and above those shown.) 
Type of Pri 


ice API Effective 
Crade Per Bbl. FOB Point Gravity Date 
Arabian $1.75 Ras Tanura, Saudi Arabia 36-36.9 Nov. 1, 1950 
Qatar $1.81 Umm Said, Qatar 39-39.9 Nov. 1, 1951 
Arabian $2.41 Sidon, Lebanon 36-36.9 April 1, 1951 
Iraq-Kirkuk $2.41 Tripoli, Lebanon 36-36.9 April 1, 1951 
Araq-Basrah $1.67 Fao, Iraq 32-32.9 Dec. 24, 1951 


VENEZUELAN CRUDE PRICES 


Prices are of Creole Petroleum Corp. for sale and/or purchase of cargo-lot quantities FOB 
deepwater terminals at ports named, and are subject to crude availability and company’s require- 
ments; 2c per bbl. differential per degree of gravity applies for gravities below and above those 
shown, except for Lagunillas Heavy for which price shown applies regardless of gravity. Price 
applicable for each cargo is that in effect at time vessel tenders for loading. For purchases made 
in fields, prices shown are basis for such purchases with deductions being made for terminaling 
and pipe line services in accordance with published tariffs. Purchases not subject to contracts with 
Venezuelan government are made at prices a by schedule shown below less ic per bbl. 





Effective 

Crude Gravity API $/Barrel FOB Date 

Bachaquero ai 14-14.9 1.66 Las Piedras or Amuay Bay Oct. 11, 1952 
Tia Juana Heavy + 19-19.9 2.03 Amuay Bay Oct. 11, 1952 
Lagunillas Heavy .... Flat 2.05 Las Piedras or Amuay Bay Oct. 11, 1952 
Tia Juana Medium .... 26-26.9 2.20 Amuay Bay July 24, 1952 
Tia Juana 102 L.P. ... 26-26.9 2.44 Amuay Bay July 24, 1952 
Tia Juana Light ...... 30-30.9 2.28 Amuay Bay July 24, 1952 
BEE son dbbb ec avcecece 30-30.9 2.33 Las Piedras or Amuay Bay July 24, 1952 
CE 6 oe vé.veed cane 48-48.9 3.10 Tucupido Oct. 11, 1952 
San Joaquin .......... 42-42.9 2.91 Puerto La Cruz Oct. 11, 1952 
GRR, ccc cesccccccetes 32-32.9 2.57 Puerto La Cruz July 24, 1952 
BUEN coececdeces ee 35-35.9 2.63 Puerto La Cruz Sept. 1, 1952 
GUEE secoccececececs 32-32.9 2.57 Puerto La Cruz July 24, 1952 
Quiriquire ........... 18-18.9 2.29 Caripito Oct. 11, 1952 
Temblador 20-20.9 2.33 Caripito Oct. 11, 1952 
PONE woccccoccesas 20-20.9 1.27 Capure (Pedernales) Sept. 1, 1952 


AVIATION GASOLINE PRICES 


(Prices are for tank cars, barges or truck transport lots; aviation gasoline meet specification 
MIL-F-5572, unless otherwise noted.) 
District 





Grade 100/130 Grade 91/96 Grade 80 
a i 1s: Mee: Keeecehtocckdnyedeess 17.6-18.6 16.1-17.2 15.6-16.2 
SE EEL, - dine cdus oe cd cdvedsoadetes 18.2 16.7 15.95 
Dt <ichibirwnesaks eeieeete. -eicene.. i  . - eeesey -”. PELP SS teats 
Philadelphia, iy codeadasesbaasbetekdie 440900 >... — - . Sameede ogee 
i [ey adeced dbsheudese auense 17.96 16.46 15.85 
EM is as fait cc cin ahaha satd ou 17.85 16.35 15.6 
Geen, Ts Ge ens cavedcocesvceséces 18 16.5 15.75 
New Orleans, La. (Baton Rouge) ...... 17 5 14.75 
SURE, DUE = wevicnes swe sedeecesascees 16.5-17.25 15-15.75 14.5-15 

Buffalo Detroit Toledo 

90 Oct, Premium .............++:: 16(2) cece cose 
86 Oct. Regular ..............-. 14.5(3) ‘ 
DD. nee deed b4kdes oa ds cuweves 12.4515) eeee 11 
DUE WORD ocecb cd ccicsecvcoesece 11.95(3) 10.35-10.95 10.25 
BE MED | oeand a tiuvccescesdees aves 11.2-11.7 10.75-11.1 
eR Br ee rere 11.45(4) néne 10.2-10.95 10-10.1 
No. 5 Fuel . jess 8.5(a) 7.35(4) 7.25(3) 
Bie. © PO cecccccccess 9(2) 8.1(a) 7.1(4) 7(3) 
(a) Delivered Cleveland. 








elt fuel oil tanks, old end new, for a 
see temts oak oak é 
hen pour Gander Sutety tiene. _ “JUST FILL ‘TIL THE WHISTLE STOPS" 


Canadian Licensee: EMPIRE BRASS MFG. CO. LTD. Toronto, Ontario 


» Grade 26-70 





Wodel Cfor old] ‘ty SCULLY SIGNAL COMPANY  cogwiiit Stes. 
customer tanks tank installations | | 


PETROLATUMS 


WESTERN PENNA. 
(Bbls., carloads; tank car, 1 to 1.5c¢ less.) 
Snow white ° .. (2)6.875-7.375 


Gee TEOD obs concesnsoove (3)6.625-7.25 
EA TD bbc cccecccvsenece (2)6.375-7 

Cream white nopeeeeesen (2)6-6.75 
BOE FO cc cccccccccovse 5(3) 
cok bpittebdnttsa (3)5—5.25 
Amber i veceees (3)4. 75-5 

BE wnt cass cone tocscues pes (2)4.5-4.75 


PACIFIC COAST 


(In Ships’ Bunkers, Diesel Fuel Bunker C Fuel 


or Deep Tank Lots) (P.S. 200) (P.S. 400) 
San Pedro, Calif. $3.44(5) $1.70(5) 
San Francisco .. 3.65(4) $1.75(4) 
Portiand, Ore. 3.86(4) $2.00(4) 
Seattle, Wash 3.86(4) $2.00(4) 


MEXICAN BUNKER PRICES 


U. 8S. DOLLARS PER BBL, OF 159 LITERS 
Bunker C Diesel 
(Ships Bunkers) 
Mexican Gulf 


, rer $1.65 $3.75 
Veracruz ....... 1.65 bee 
Minatitlan ........ 1.65 3.75 
Pacific Coast 
Guaymas ......... $2.50 $5.00 
Manzanillo ..... 2.50 4.1lu 
Salina Cruz . ; 2.50 4.10 


LPG PRICES 


(Of refiners, FOR refineries, in cents per gai., 
tank cars or transport trucks) 


Commerical Industrial 
District Propane Propane 
N. Y. Harbor ... 8(2) 8(2) 
Philadelphia .... 8(3) 8(3) 
Baltimore ....... eeoe coos 
Hastings ........ oe on 
New Orleans . 4.375 4.375 
Houston : 3.75 3.75 
PobeSe .ccscccces 7 7 


NATURAL GASOLINE 


(Group 3 & Breckenridge prices are to biend- 
ers on freight basis shown below, Shipments 
may originate in any Mid-Continent manufac- 
turing district.) 

FOB GROUP 3 

6.875 (Quotations) 
FOB BRECKENRIDGE 
GOS Te se vccsccccces 


6.375 (Quotations) 




















HARTOL 


PETROLEUM CORPORATION 
INDEPENDENT MARKETERS 


Maine to South Carolina 
FIFTH AVENUE NEW YORK 2 NY 


NOWE 


~ EXPORT 
DRUMMING Oils 


30 E 40 ST NEW YORK CITY 16,N 


aragon 
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Oil PRICE SECTION 





Tank Wagon Prices 


Prices for gasoline do not include taxes; 


county taxes as indicat in f 








Atlantic 


ATLANTIC —_ 
(Regular Grade) 
Dir. Cons. 


Kero.& 
No. 1 No. 2 
Fuel Fuel 


Allentown, Pa. 
Altoona 

Erie 
Greensburg 
Harrisburg ... 
Philadelphia 
Pittsburgh 
Reading 
Scranton 


Williamsport 
York 


o 8. Ss. . 
+ &+ SooSoooOo:: 


id 
— 


Bridgpt., Conn, 
Hartford 

New Haven ... 
Boston, Mass. . 
Fall River .... 
Springfield 
Worcester 
Prov., R. I. 
Camden, N. J.. 


et te 


Binghamton ane 
Buffalo 
Elmira 
Rochester 
Syracuse ..... 
Watertown .... 
Baltimore, Md. 
Richmond, Va.. 
Charlotte, N.C. 
Jacksonville, 
la. 


A ARRAARAAAE RR: TARR Re. Re 
wo SFVASeUDawDtea®: HK AQAooe- w+ 
ek et et et et et et et el 
ASANTE EE: GORA, Be 
FREUD DADM HP QOOW: w+) 


Oe lel ll ol eel oe all ell ale 


— 
om 
Coal 
© OMARMAAAWAHAN, PABA, OA 


SD SOSSSSOSOSSOS: Wwwwo: oo 


15.2 


Mineral Spirits V.M.&P. 
T.W. T.w. 
Philadelphia, Pa. < 18.0 
Pittsburgh m 21.0 


Philadelphia, Pa. 


Notes: 


Kerosine—Thru Penna. & Del., add 2c per 
gal. for t.w. deliveries of less than 25 gals. 
at one time. Camden—Add ic for deliveries of 
100-299 gals., 2c for less than 100 guls. 

Mineral Spirits prices also apply to Stod- 
dard Solvent. 


(N. B. Prices are Continental's 
tankwagon prices. Current selling 
prices may vary from those shown 
because of local conditions.) 


CONT'L 
OIL 


Denver, Colo. 
Grand Junc. 
Pueblo 


Cheyenne 
Billings, 
Butte 

Great Falls 
Helena 


Twin Falls, Ida.. 
Albuquer., 

Roswell 

Santa Fe 
Muskogee, Okla.. 
Oklahoma City .. 


UUAwWw_WOHMASSOONNAND 
UNNOUNSSOSSOSOSOO 
UnowwONONWNNAAoUH 


Taxes: 

Gasoline tax column includes these city taxes: 
Albuquerque & Roswell, 0.5c; Santa Fe, 1c; 
Cheyeune, 1c; Casper, ic. 

Discounts: 

Salt Lake City and Twin Falls gasoline 
and kerosine prices apply for deliveries of less 
than 200 gals.; 200-399 gals., deduct 0.5c; 
400 gals. and over, deduct Ic. 

Notes: 
T.W. prices are to consumers and dealers. 


OCTOBER 15, 1952 


they do, however, include 
inspection fees as shown in next column. Gasoline tazes, shown in Ala. 
separate column, include 2c federal, and state tazes; also city and 

t Kerosine tank wagon prices 
also do not include tazes; kerosine tawes where levied are indicated in 
f ts, if any, are shown in footnotes. These prices in 


effect Oct. 


13, 1952, as posted by principal marketing companies at 


their headquarters offices, but subject to later correction 


Inspection fees per gal., 
unless otherwise specified, are as follows: 

1/40c on gasoline; Ark. 1/20c; Fla. 1/8c; Ill. 
2/25c; Kans. 1/100c; La. 1/32c; Minn. 5/200c; Mo. 1/25¢; Neb. 2/100c; 
Nev. 1/20c; N. C. 1/40; N. D. 1/20c; Okla., 2/25¢; 8. C. 1/8¢; 8. D. 
and Wisc. 3/100c 

Kerosine inspection fees only: Ala. 1/2c; Iowa 1/50c; 


1/40c; Tenn. 2/5c; 


CHEVRON 
STANDARD OF :neguiar) Av. 80/87 o- 
CALIFORNIA =, r 


San Fran., Cal. ... 
Los Angeles 


$36: 
e 
3 
Fe 


Portiand, Ore, 
Seattle, Wash. 
Spokane 

Tacoma 

Boise, Idaho 

Salt Lake, U. 
Honolulu, T. i. 
Fairbanks, Alaska. 
Juneau 


o 

DeARANSODOOHWNIOH 
tom dO CNeo NEN DONAO 
ee DISS DBWAAADAG 
epee | | 


San Fran., 
Los Angeles 
Fresno 
Phoenix, Ariz. 
Reno, Nev. 
Portiand, Ore. 
Seattle, Wash. 


Honolulu, "TH. Ei 
Fairbanks, Alaska 35. 
Juneau 2 


Taxes: 

Boise—Sc gas tax applies to motor fuel 

only; avgas taxes are 2c federal, 2.5c state. 

Salt Lake—7c gas tax applies to motor 
only; avgas taxes are 2c federal, 4c 


af ap tat oe dh a 
: DOWADANwR Wome 


Honolulu—s. 5c gas tax applies to motor fuel 
only; avgas taxes are 2c federal, 4c terri- 
torial. Standard Diesel/furnace oil pees is 
ex ic territorial liquid fuels tax. T.T. 
prices are ex Hawaiian gross income , =. of 
1% to resellers, 2.5% to consumers, 


Notes: 

Gasoline—For other deliveries of Chevron 
(Regular) and Chevron Aviation 80/87, add to 
400-gals.-and-over price 1.0c for 40-199 gals.; 
0.5¢c for 200-399 gals., except for deliveries to 
Marine trade in Alaska (excluding Chevron 
Aviation 80/87) where 0.5c differential applies 
to 40-399 gal. delivery; for less than 40 gals. 
add 4.0c gal., except at Honolulu add 4.5c for 
less than 40 gals. to Marine trade and less 
than 100 gals. to Shoreside trade. Prices for 
Chevron Aviation 80987 at Salt Lake City ap- 
ply to all quantities in excess of 40 gals. 
Prices for Chevron Supreme (Premium) are 
2.0c gal. higher than Chevron (Regular) for 
quantity delivered, except at Salt Lake which 
is 1.5c gal. higher. For less than 40 gals, de- 
liveries, add 4.5c gal. to 400-gals.-and-over 
price, except dt Honolulu, add 5.0c gal. for 
less than 40 gals. (Marine) and less than 100 
gals, (Shoreside). Add to Chevron Aviation 
80/87 quantity delivered prices, 2.0c for 91/98, 
5.0c for 100/130, and 8.0c for 115/145. 

Kerosine—T.T, prices, except at Salt Lake 
City, apply to deliveries of 40-199 gals. For 
other deliveries: less than 40 gals., add 4c; 
200-399 gals., deduct 3c; 400 gals. & over, 
deduct 4c; tank car-truck trailer, deduct 5.5c. 
Salt Lake City posted tank truck price is for 
minimum 40 gal. deliveries. 

Standard Diesel/Furnace Oil & Standard 
Stove Oil—T.T. prices are for deliveries of 400 
gals. or more. For other deliveries: 40-199 
gals., add ic; 200-399 gals., add 0.5c; less 
than 40 gals., add 5c. 

x Effective Oct. 2. 


Humble 

Gasoline Gaso- 

Regular line Re 
T.W. Retail tall 
Dallas, Tex.. 14.0 19.0 1 
Ft. Worth .. 14.0 19.0 . 1 
Houston .... 14.0 19.0 ‘ ‘ 1 

1 


San Antonio. 14.0 19.0 


Notes: 


T.W. prices are to all classes of dealers and 
consumers. 


7.0 
7.0 
7.0 
7.0 


included in both gasoline and kerosine prices, 
3/100c; Ind. 


Mich. 1/5c. 


Esso —, 
(Regular Grade 
STANDARD Gasoline 


a 
H 
#3 


T.W. 
Atlantic City, N. J. 14.6 
Newark 
Baltimore, Md. 
Cumberland 
Washington, D. C.. 
Danville, Va. 
Petersburg 
Norfolk 


ht ee 
_ 
a 


Charleston, W. Va. 
Fairmont 
Parkersburg 
Wheeling 
Charlotte, N. C.. 


Salisbury 
Charleston, 8. C. .. 
Columbia 
Spartanburg 

New Orleans 

Baton Rouge 
Alexandria ....... 
Lake Charles 
Shreveport ........ 
New Iberia ....... 
Knoxville, Tenn. .. 
Memphis a 
Chattanooga 
Nashville 

Little Rock, Ark. . 


: NHR HO RAANWH ROAD WUOCO 


CUWSHORDMUIWSSUWOOHMOOHHwWUHOMOUIE 
CUNSKOM DHUIWSCUWOOHMOOHHWUHOMONTAD 


3 Nooo oosc ooo oooooooSO OS OOOOOO SO OOOOS 
BWOMDAKAMAGwD: : 


i 
" 
2 
> 
<p SPOOCOCOSOCOCOSCOSCCOSOSCOCCCOS AAHANBDSTOOBaAAANaG 


Newark, N. J. 
3,600 gals. & over... 
Steel bbis. 
Baltimore, Md. 
3,600 gals. & over... 
Steel bbis. 
Washington, D. C. 
100-499 gals. 
500-3,599 gals. 
3,600 gals. & over... 
Steel bbis. 


be 
D2 
an 


an” oILs— 
No.1 N 

Atlantic City, N.J. 14 
Newark, N. 3 
Baltimore, Md. .. 
Washington, dD. C. 
Norfolk, Va. .... 
Danville 
Petersburg 
Richmond 
Roanoke 
Charlotte, N. C, 
Hickory 
Raleigh 
Charleston, S, C.. .... 
Columbia 
Spartanburg ‘ = is 
Taxes: Louisiana kerosine prices do not in- 
clude ic state tax. 
Notes: 


“No.4 No.6 


- 
SSA owoe ws oo 


$3584 $2.656 
3.52 2.59 
3.68 2.54 


MeO: mae. dines 


Kerosine No. 1 — Atlantic City prices are 
for deliveries of 300 gals. or more; add lic for 
100-299 gals. 2c for less than 100 gals. 

No. 6—Washington price is for min. delivery 
of 1,050 gals.; for min. delivery of 2,500 gals. 
price is $2.48 per bbl. 


IMPERIAL (Prices are per imperial gal.; to 
arrive at price per U. S. gal., 
OlL subtract 1/6th.) 
Esso Gasoline 
Kero- 
sine 
T.w. 


St. John’s, Nfid. .. 
Halifax, N. 8. ... 
St. John, N, B. . 
Charlottetown, P.E. 1 
Montreal, P. Q@. ... 
Toronto, Ont. 
Hamilton, Ont. 
Winnipeg, Man. 
Brandon, Man. 
Regina, Sask. .. 
Saskatoon, Sask. 
Calgary, “eer 
Edmonton, Alta. 
Vancouver, B. C. 
(*) Price is for Esso Extra Geuuns. 
Taxes: Gasoline taxes are provincial taxes 
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Oil PRICE SECTION 
Tank Wagon Prices (Continued) 








SOCONY VACUUM ae 
Mobilgas Aircraft Mobilfuel MOBILHEAT No.4 No.6 
Grade Grade Grade Mobilgas (Regular Grade) Mobile Kerosine Diesel (No 2 Fuel) Fuel Fuel 
Gasoline 80 91 100 «=6Cons. Dir. - Dir. T.c. Yard T.W. T.C. T.W. T.C. Yard T.W. T.W. T.W. 
Taxes T.W. T.W. T.W. T.C. T.c. T.W. T.W. 
6.0 sees 14.7 14.7 id Perr 14.4 eeee 13.6 eo seve 13.2 10.69 5.97 
6.0 ose 14.7 14.7 es 11.6 14.6 ovec 13.6 - 10.4 13.3 10.69 5.97 
6.0 cose 14.7 14.7 10.85 11.4 14.4 10.4 13.6 9.85 10.3 13.2 10.69 5.97 
6.0 owes 14.7 14.7 = rr 14.4 bees 13.6 es eee 13.2 10.69 5.97 
Richmond ........ Fe ear) eae ee SS BESS 10.75 11.2 14.2 10.3 13.3 9.75 10.2 12.9 10.69 5.97 
Ae, MF. vise 660 26: BSc. MWe: BT - MT Bee Te Sse ee 10.6 13.4 10.05 10.4 13.0 9.42 6.36 
Binghamton 6.0 ated pay nell 14.7 14.7 15.8 15.8 12.45 12.8 15.7 12.0 14.8 11.35 11.7 14.3 eeee wee 
Buffalo 6.0 21.0 22.0 24.2 14.5 14.5 15.5 15.5 12.45 12.8 15.9 12.1 15.2 11.45 11.8 14.7 .... 10.2 
Jamestown ......... 6.0 bane baka tae 14.7 14.7 15.8 15.8 12.45 12.8 16.1 eevee 15.1 11.85 12.2 14.6 adhe ms 
Mt. Vernon 6.0 see «ees 15.0 15.0 11.35 11.7 14.7 via: oe .- 10.5 13.5 10.71 
Plattsburg Savedes 6.0 oeee pean ee # oeee 6008 16.1 16.1 12.35 12.7 rr eve seve 11.45 11.8 14.4 eevee i 
Rochester .......... 6.0 20.9 21.9 23.9 14.4 14.4 15.5 15.5 12.55 12.9 16.0 coo «6S. 26508 B80 BB ons : 
DN Sitidereva Ee. besa osne once Be < Bae, geek eee 12.25 12.6 .... 11.9 14.8 11.25 11.6 14.3 
Bridgeport, Conn. 6.0 rans val eee one 14.8 14.8 10.95 10.95 a wad ne 9.95 9.95 13.1 
Danbury ....... 6.0 nea sas as aa 15.3 15.3 f eda va wis re = ses ‘aaa 
Hartford 6.0 es : 13.8 13.8 15.1 14.1 11.35 11.5 -. 10.9 13.8 10.35 10.5 13.6 
New Haven 6.0 20.5... 13.5 13.5 14.8 14.8 10.95 10.95 ; 10.5 13.5 9.95 9.95 13.1 
Bangor, Me. ¥ Rett aoe 14.5 14.5 16.2 16.2 <. ae 15.9 11.3 14.4 10.75 .... 14.0 
Portland ....... 8.0 22.4 23.4 -- 13.8 13.8 15.0 12.4 11.05 15.2 10.6 13.7 10.05 .... 13.2 
Boston, Mass. ..... 6.3 19.0 20.0 22.0 13.7 13.7 14.9 14.9 10.95 15.4 10.5 13.8 9.95 o« ' ae 
Concord, N. H. ..... 7.0 eee oene caee e* 16.0 16.0 ae at se 14.3 a ee 13.9 ; 
DE <.sieseerse 7.0 seks ant ese 17.4 17.4 : pate 15.8 ees ee 14.3 ; 
Manchester ........ 7.0 ~ “ae aan 15.7 15.7 aM hébea 16.1 sites 14.4 — - 14.0 ; 
Portsmouth ‘ 78° RS 2s 14.4 14.4 15.3 15.3 eee wee Ff ee fe fl s . oe : 
Providence, R. I. .. 6.0 19.8 20.8 22.8 13.7 13.7 14.9 13.9 10.95 ... 15.0 10.5 13.7 9.95 a | 
Burlington, Vt. .... 7.0 14.6 14.6 15.6 15.6 12.25 12.25 .... 11.9 144.5 11.36 11.36 14.1 
I saa bcee éeme osee sees 16.3 16.3 amet 12.9 a ease 15.0 oes 1.9 14.6 canes — / 
Tank Wagon Prices Buffalo N. Y. City Rochester Syracuse Boston Hartford Providence | 
EE cf abes ah posal chdeve odleemaeends 18.5 17.0 20.0 21.0 18.0 19.0 18.5 ; 
Eee ee ae 20.5 18.5 21.5 27.5 19.5 20.5 20.5 j 
Taxes: N.Y.C. prices do not include 3% city sales tax applicable to price of gasoline (ex tax). 
Discounts: 


Mobil Kerosine—Mt. Vernon T.W. less 0.5¢ for deliveries of 300 gals. or more. 
Mobilfuel Diesel—All points, 0.5¢ for T.W. deliveries of 800 gals. or more. 
2 Mobilheat—Mt, Vernon T.W. less 0.5c for deliveries of 300 gals. or more. 
otes: 
Syracuse V.M.&P. price is in steel barrels. Jamestown T.C. prices are delivered prices; all other T.C. prices are FOB bulk terminals. 
Mobil Kerosine and Mobilheat tank car prices are to bulk plant operators; tank car prices to i 
c 








cia! s are 0.15c higher. 
Mobilfuel Diesel tank car prices are to jal $s; tank car prices to bulk plant operators are 0.15c less, 
x Effective Oct. 2. 
OHIO STANDARD 
Sohio X-Tane Gasoline 
Aviation Gas.-Cons. T.W. Naphthas & Solvents—Cons. T.W. 
Sehio Sehio Sohio Con- Re- 8.R. D.C. V.M.&P. 
Gasoline Avia. Avia. Avia. sumer __ sell- Sol- Naph- Naph- Varno-  Sol- No, 1 No. 2 
Taxes 30 91 100 T.W. ers 8.8. vent tha tha lene vent T.W. Sehio- Sohio-Heat 
BEE coccosavossce Ge 22.0 23.0 26.0 18.2 14.7 18.8 20.0 21.5 21.5 20.5 20.5 13.9° 13.9° 12.9° 
COR. wcctecs cones 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9° 13.9° 12.9° 
Cincinnati ......... 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
Cleveland 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9° 13.9° 12.9° 
Columbus ......... 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9° 13.9° 12.9° 
SEL . dws tonednes 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
DN nde heneseocieee 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
Mansfield ......... 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
EEEUR ccccccecese ES 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
Portsmouth ........ 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
Toledo ‘ 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9 13.9 12.9 
Youngstown ....... 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20.0 21.5 21.5 20.5 20.5 13.9° 13.9° 12.9° 
Zanesville ......... 6.0 22.0 23.0 26.0 19.0 15.5 19.8 20. 21.5 21.5 20.5 20. 13.9° 13.9° 12.9° 
ee ey 0,erators can purchase aviation gasoline less 4c per gal. State Road Tax by supporting purchase with State Tax Exemption Form 
“10 to supplier. 


Discounts: Sohio Aviation—on contract to hangar operators and resellers, 2c off consumer t.w. 
Kerosine, Nos. 1 & 2—Prices with asterisk (*) are for t.w, or drum deliveries of 100 gals. or more; less than 100 gals., 0.5c higher. Prices at 
other points are for t.w. or drum deliveries of 50 gals. or more; less than 50 gals., 0.5c higher. 
Naphthas—To contract consumers off t.w. prices (except Lucas County) 300 to 999 gals., 0.5c; 1000 to 2499 gals., 0.75c; 25300 to 4999 gals., 1c; 
5000 or more gals., 1.5c. Lucas County: less than 50 gals., tank wagon ‘price, 50 to 249 gals., 0.5c; 250 to 499 gals., 1c; 500 gals. or over 1.5c. 
Notes: Renown (third-grade) gasoline prices are same as X-Tane unless otherwise noted. S.S. prices are at company-operated stations. 


INDIANA STANDARD 


ank wagon prices listed below were obtained by NPN correspondents who visited Standard of 














Indiana bulk plants where the company’s prices are publicly posted. Kentucky 
Red Crown (Reg. Grade) Standard 
Red Cr’n. Red Cr’n. Stanolex Furnace 0i}———————_- “ K 
Cum. =. Gasoline Kerosine 1-99 ae gals. 100-174 175-999 aay gals. — —_ ~ 
Ww. WwW. Taxes T.Ww. gals. over gals. gals. over ee: 
Chicago, Ill. ... 17.3 15.3 6.0 15.8 reap ake i ip La we Dealer Taxes T.W. 
South Bend, Ind. 18.0 16.5 6.0 16.6 15.3 14.3 osee ose esve Covington, Ky. ........ 14.4 9.0 14.5 
Detroit, Mich... 16.3* 14.8° 6.5 15.5 14.6 13.6 oebe tape a Fag Lexington ........0..+; 16.5 9.0 15.1 
Mpls.-St. Paul . 17.5 15.5* 7.0 16.4 15.0 Lees 14.0 13.3 12.8 | vp sondew- a TE Ee 15.2 9.0 14.4 
Des Moines, Ia.. 16.9 15.4 6.0 15.8 14.2 13.2 vane aha re Paducah .............. 14.7 9.0 14.1 
St. Louis, Mo... 16.7 15.2 6.0 15.5 13.6 12.6 neha asus ‘adhe Jackson, Miss. ........ 15.7 9.0 14.3 
Wichita, Kans, . 14.4 14.0 7.0 14.0 12.2 11.2 aka abae Pe Vicksburg ..........0: 15.2 9.0 13.8 
Omaha, Neb. 17.0 15.5 7.0 15.5 13.9 12.9 aes eon Petes Birmingham, Ala. ..... 15.7 9.0 14.6 
Fargo, N. D. .. 18.3 16.8 7.0 17.3 15.6 14.6 aeee esau ee Mobile ........... 15.0 10.0 14.3 
Huron, 8. D. .. 18.2 16.7 7.0 17.2 15.5 14.5 nian iain ena Montgomery .......... 15.8 10.0 14.7 
Milwaukee, Wisc. 17.6 16.1 6.0 16.5 15.0 14.0 era skies awae Atlanta, Ga. .......... 15.9 8.0 14.3 
a coos BO 8.0 16.0 
Fuel Oils—T.W.—Chicago, Il, TEXAS Fire-Chief Gasoline MEROOR oc scccsccvecccs 15.9 8.0 14.4 
Standard Stanolex (Regular Grade) Kerosine INE x 00 ccchbiee eee 15.2 8.0 15.1 
Heater Oil Furnace Oil co. Dealer Gasoline Dealer Jacksonville, Fla. ..... 15.2 9.0 15.05 
YS oe eeere 15.8 14.8 T.W. Taxes T.W. Miami te teeeee 15.2 9.0 15.15 
100-149 gals. ........ 14.8 Fe Dallas, Tex, .... 14.0 6.0 12.80 Pensacola ........-..++ 15.0 10.0 14.0 
150 gals. & over .... 14.3 atts Fort Worth ..... 14.0 6.0 12.80 TD | o dhranebe bewesé 15.0 9.0 15.0 
100-399 gals. ........ uae 13.8 Wichita Falls ... 14.0 6.0 12.80 
400 gals. & over .... guyy 13.3 —s seeeeeee 14.0 6.0 12.80 Taxes: 
Stanolex Stanolex q tates 0 _ ye ed Gasoline tax column includes these city & 
Fuel A Fuel © San Angelo ... 14.0 6.0 12.80 county taxes: Mobile, 2c city; Birmingham, ic 
eB eee ° 10.15 9.0 OE os eget tg 14.0 6.0 12.80 county; Montgomery, Ic city & 1c county; Pen- 
750 gals. & over .... 9.4 8.25 Ry i le Alita 6.0 12 80 sacola, 1c city, Other taxes not included in 
Taxes: St. Louis, Mo., gasoline tax includes 1c Houston .. . 14.0 6.0 12.80 prices: Georgia, kerosine, 1c; Montgomery, ker- 
city tax. Des Moines, Ia., kerosine and furnace San Antonio .... 14.0 6.0 12.80 osine 1c; Mississippi, kerosine 0.5c. 
oil prices do not include 4c state tax. State Port Arthur .... 14.0 6.0 12.80 Z 
sales, occupation, consumer & use taxes to be Notes: Dealer t.w. prices apply also to all Notes: 
added where applicable. classes of consumers with minimum delivery Consumer t.w. prices are same as net dealer 
* “‘Temporary’’ price. of 50 gals. prices, 
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DISPLAYED: Advertisements set in special type or with border— 


per column inch. 


$13. 
UNDISPLAYED: "For Sale’, “Wanted to Buy"’, 
“Business O portunities’, Mi 





CLASSIFIED 


__' Help Wanted”, Preceding date of issue. 





tions set in type this site wi 
charge $7.50 per insertion. 


out border—30 cents a word. Minimum 


All classified advertisements are 


“Positions Wanted"’—15 cents a word. Minimum charge $3 per insertion. 
Box number counts 2 words. Copy must reach us by Wednesday 


payable in advance. 


No agency commission or cash discounts on classified advertisements. 





For Sale 


BRAND NEW TRAILMOBILE TANKS; 3 com- 
partment. 6000 gal. tandem axle. (To be sold 
at cost) TRAILER CO. OF LANC., INC., 
J Marshall Ave., Lancaster, Penna. Phone 





MR. OIL MAN 


Save those ulcers—own a profitable 
business of your own. Bulk Plants for 
Sale now operating. 125,000 gallons 
per month through controlled outlets 
—excellent farming territory. This is 
a wholesale jobbing business with 
valuable Major Company connection 
located in the central part of the 
United States where the temperature 
is moderate and hunting and fishing 
excellent. If you have $50,000 to 
$60,000 and want to own your 
business, contact us af once. 


BOX 713 


For Sale 


1951 G.M.C, 16,000 miles, new 1200 gal. 4 
compt. tank, power take off, Brodie Meter, 
$4,500. QUALITY OIL CO., Dixon, Ilinois. 


5200 GALLON Standard Steel Works, 3 compt. 


ESTABLISHED PETROLEUM 
or commission agency in East, 


Englan 


potential for expansion. 


Wanted to Buy 


distributorship 
preferably New 
medium size with good 
Write Box 705. 


d. Small to 





perfect unit, new skirts, etc. A real buy. 
Double heads, $3250.00. BRUCE E, HACKETT 
CO., 621 West 58 St., Kansas City, Mo. 
Hiland 1385. 


1946 MODEL K-6 International Tractor to- 
gether with Columbian semi-trailer tank, six 
compartments totaling 1620 gallons. Good me- 
chanical condition. Good repair. SUPERIOR 
OIL COMPANY, 602 Langford Building, 
Miami, Florida. 





An advertisement in NPN’s Classified 
Section will bring you quick, effective 
results at low cost. 
NATIONAL PETROLEUM NEWS 
1213 W. Third St., Cleveland 13, Ohio 
WRITE TODAY 


We 


our 


listed below. 


WANTED TO BUY 


will buy clean casings in the sizes 
Prices are delivered to 
door. 
100 
100 
100 
200 
100 
100 
100 
300 
1000 
2000 
200 
200 
2000 
2000 


750-16 ply 
750-16 ply 
700-17 ply 
700-17 ply 
650-20 ply 5.00 
700-20 ply 7.00 
700-20 10 ply 7.50 
750-20 8 ply 8.00 
750-20 10 ply 10.00 
825-20 10 ply 14.00 
900-20 10 ply 9.00 
1000-20 12 ply 15.00 
1100-20 12 ply 20.00 
1100-22 12 ply 20.00 


WRITE TO BOX 712 


$ 3.50 
4.50 
3.00 
6.00 





























Military Seeks 40 Million Bbls. Fuel 


WASHINGTON—Armed Services Petroleum Purchas- 
ing Agency said Oct. 10 it will seek to purchase 40,481,000 
bbls. military fuel in U. S. and Caribbean for first half of 
1953. Agency said mailing of request for purchase (RFP) 
forms to oil companies was completed Monday, Oct. 13. 

Requirements are (in bbls.): avgas 115/145, 8,152,200; 
avgas 100/130, 4,189,900; Grade 80, 6,000; avgas 91/96, 
508,200. Jet fuels: JP-4, 3,237,900; JP-3, 442,200. 

Requests for motor gas, Diesel and unleaded gas were 
broken down between East Coast, Gulf Coast and Carib- 
bean in one group and West Coast requirements in an- 
other. These requirements, with first figure showing first 
group and second figure showing West Coast needs, are 
(in bbls.): Navy Special, 8,700,000 and 3,800,000; Diesel, 
Class I, 845,000 and 5,585,000; Diesel Class III, -40 deg., 
523,000 and 920,000; Diesel, Class III, -70 deg., none for 
East-Gulf Coast and 345,000 for West Coast; mogas 80/86, 
2,485,000 and 3,300,000; mogas 74/78, 135,000 and 195,000; 
unleaded gas, 60,000 on West Coast only. 

ASPPA said military requirements for last half this 
year, for which coverage had not been obtained, were not 
included in 1953 needs for Navy Special, Diesel and motor 
gasoline. 


Crude-Products Price Spreads Unchanged 


WASHINGTON—Down trend, underway since first of 
year in spreads between crude oil and refined products 
price averages, as computed by Independent Petroleum 
Assn. of America, was broken last month with spreads 
for September unchanged from August—$1.02 per bbl. 
for nine refinery markets and eight crude petroleum 


areas, California included, and $0.88 per bbl. for eight 
refinery markets and seven crude petroleum areas, Cali- 
fornia excluded. 

September crude price averages were unchanged from 
August. Gasoline price averages also were unchanged, 
and changes in other principal products were insufficient 
to alter four-products averages. 

September spread of $1.02, including California, com- 
pares with $1.14 for same month last year, and $1.13 
at start of 1952. With California excluded, September 
spread of $0.88 compares with $1.04 for same month last 
year, and $1.02 at start of 1952. 


OCTOBER 15, 1952 


IPAA’s averages for September 1951, and August 
September 1952, compare as follows: 


Table 1—California Included 

Refined products in 9 

Refinery Markets: 
Motor Gasoline (c gal.) 
Kerosine (c gal.) . 
Light Fuel (c gal.) 
See Dee GO BERD: Siewds Si ve up cebed 
Average above 4 eens 
Cents per gal. “Te 
Dollars per bbl. 
Crude Pet. 


Aug. 
1952 
11.44 
9.94 
8.38 
3.48 


Sept. 
1951 
11.42 
9.81 
8.44 
4.49 


8.81 8.52 
. bene cee 3.70 3.58 
in 8 areas Tt bbl.) perrrre 2.56 2.56 
Table 2—California Excluded 

Refined products In 8 

Refinery Markets: 
Motor Gasoline (c gal.) 
Kerosine (c gal.) 
Light Fuel (ic gal.) 
Heavy Fuel (ic gal.) ......... 
Average above 4 products: 
Cents per gal. e00 


Aug. 
1952 
11.30 
9.42 
8.23 
3.31 


Sept. 
1951 
11.27 
9.26 
8.42 
4.57 


8.73 8.35 
Dollars per bbl. ..... Lives 3.67 3.51 
Crude Pet. in 7 areas ‘s bbl. ee 2.63 2.63 

Notes & Eaplanatery Remarks 

All prices based on low quotations from NATIONAL 

Government subsidy payments and charges collected and paid to 
transportation pool during war period excluded. 

IPAA’s figures on wholesale prices of crude petroleum and principal 
products show trend in oil prices. They were prepared to provide a 
‘“‘price index’’ similar to but more comprehensive and informative 
than data published by U. S. Bureau of Labor Statistics Average 
prices should not be interpreted as showing the actual realization for 
producers or refiners during a particular period. The difference be- 
tween crude and product prices reflects comparative changes in these 
prices, but is not a measure of refinery profits which involve trans- 
portation and refining costs as well as changes in refinery yields 

Individual products prices weighted as follows: 

Table 1 

(percent) 
Oklahoma ; : 16.0 20.0 
Midwestern Group 3 sone 20.0 25.0 
WOMEN DO, ssc ecco ccecsnevenvabdenscs 5.6 7.0 
New York Harbor de - . 10. 13.0 
Philadelphia pa due 3 4.0 
Jacksonville oenees : eye 1. 2.0 
Boston 00s deen evenness ai 1. 2.0 
1. 
0. 
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Table 2 
(percent) 


Gulf Coast ceebvecceserbsmeseeesesnecs 2 27.0 
Los Angeles 2 

Four pec av erages weighted aS ‘follows: 
Gasoline nae ‘ 50.0 
RED acccccceccesocdsqepemt<e 5.0 
Light Fuel 15.0 
Heavy Fuel ..... , 30.0 

Crude price weighted as ; follows: 
Penn Grade , 
Illinois Basis 
Oklahoma-Kansas.... .. .- sss eeuee 
N. Louisiana- Arkansas 
East Texas ..... (ocd basirees 
W. Texas-N. Mexico sanwnee 
Gulf Coast .... oscesns 
Signal Hill (Calif.) 
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MOBILE DRUM-FILLING UNIT consists of standard automatic meter-filler mounted 

on a conventional dolly cart. De-aerator is attached to meter to remove any air from 

the 11/.” lines. Automatic temperature compensator (underneath meter) is regulated on 

the basis of temperature indicated by the thermometer, mounted on inlet to meter. Six 
jobs can now be done in the time it used to take to do one, says Wilco Co. 


Mobile Drum Filler 


Saves Time, Manpower 


By RANK BREESE 
NPN Staff Writer 


For less than $1,000, a Los Angeles 
company rigged up a mobile, auto- 
matic drum-filling device that is six 
times faster than the old way. And it 
paid for itself in a month. 


The company is Wilco, which has 
varied interests, including packaging 
and drum-filling of chemicals and 
lubricating oils. This case involved 
filling drums with chemicals, but the 
system can be used wherever loading 
dock facilities are lacking, said Wilco. 

Wilco had accepted a service as- 
signment from the Shell Chemical 
Corp. to fill drums with liquid chem- 
ical products which Shell supplies by 
tank car and Wilco stores on its 
premises. The four chemicals are 
methyl isobutyl ketone, methyl ethyl 
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ketone, acetone and isopropyl alcohol. 


. Shell’s customers take their drums 


to Wilco’s plant to be filled. 


At first a laborious routine was fol- 
lowed because Wilco lacked a conven- 
ient loading dock. When the truck 
load of 75 drums arrived, they were 
unloaded into the plant area by hand. 
Next, they were moved inside the 
plant to the filling area. Then they 
were moved by fork lift to the stag- 
ing area until the order was filled. 
The following day, they were loaded 
onto the truck by fork lift, a pro- 
cedure requiring 75 round trips which 
took about five or six hours. 

Four men were involved in that 
operation: a general helper on the 
truck removing the drums, a general 
helper transferring them inside, a 
blender who filled the drums and a 
fork-lift operator. According to Wilco, 


this represented some 20 to 24 man- 
hours: two men each working two 
hours unloading the drums, a blender 
and helper putting in 10 hours be- 
tween them and the re-loading which 
took six hours, sometimes longer. 


Wilco’s officials decided that pro- 
cedure was both inefficient and costly. 
The problem centered around the lack 
of a loading dock. Among the sug- 
gested solutions were construction of 
a loading dock and use of an exist- 
ing dock area located at another part 
of the plant. Construction of a new 
dock would have been a big expense, 
said Wilco. Use of another dock 
wouldn’t eliminate the multiple-hand- 
ling and transfer of drums to a com- 
paratively remote point. 


S. Jerome Tampkin, plant manager, 
came up with the suggestion of filling 
the drums on the truck to eliminate 
drum-handling. For equipment, Wilco 
bought an automatic meter-filler, with 
a de-aerator attached to remove any 
air from the lines before metering, 
and mounted it on a standard dolly 
cart. A 1144” hose runs from the prod- 
ucts nozzle to the deaerator, and an- 
other is attached to the meter for 
use in filling the drums. 


The new procedure is as follows: 
the truck brings 75 drums, standing 
vertically with top-entry bungs. The 
mobile filling unit is attached to one 
of the four products pipes. A man 
mounts the truck carrying the hose 
attached to the meter. He removes 
the bung, inserts the hose and pulls 
the switch which starts the flow of 
a predetermined quantity, controlled 
by an automatic cut-off. 


While a drum is being filled, the 
man replaces the bung on the previ- 
ously-filled drum and removes one 
from the next drum, so the procedure 
can be continuous. 


The meter is a type which is cali- 
brated for products to be run through 
and has an automatic temperature 
compensator. The compensator is reg- 
ulated on the basis of temperature in- 
dicated by the thermometer, mounted 
on the inlet to the meter. 


Minute Per Drum—The new pro- 
cedure requires about a minute to 





Equipment and Literature 


Descriptions and illustrations 
of new oil marketing equip- 
ment will be found on p. 66 in 
this issue. Literature on equip- 
ment is published on p. 72. The 
check list for obtaining more in- 
formation appears on p. 68. 
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TO IMPROVE EFFICIENCY, a mobile automatic drum-filling unit is designed to load drums while they are on the truck, at the 


rate of one a minute—or two-and-a-half hours for the whole job. 


fill a 52-gal. drum. Thus, a load of 
75 drums can be filled in 75 minutes, 
but Wilco allows two to two and a 
half hours, according to Mr. Tampkin. 
The old routine took about 20 hours. 


Wilco used to allow two days to 
unload, fill and reload a batch of 75 
drums. Now it can handle three 75- 
drum loads in a day, said Mr. Tamp- 
kin. 

Total cost was less than $1,000, in- 
cluding equipment, labor and related 
equipment. By reducing each job by 
approximately 17 hours, a savings 
of $30 to $35 is effected. So the pay- 
out can be realized in 30 jobs. 


This practice can be applied to any 
liquid product where loading dock fa- 
cilities are remote or not available, 
said Mr. Tampkin. 

Other advantages he cited are: 

—The procedure is explosion-proof 
because there is no pump or motor 
on the unit itself. Pump and motor 
mounted near the tanks in a concealed 
enclosure send the product to the 
outlets. So no electrical connections 
are involved in the filling. Storage 
consists of one 10,000-gal. and three 
5,000-gal. tanks. 

—The new method results in space- 
saving. Previously, the 75 drums took 
up 300 sq. ft. (allowing 4 sq. ft. per 
drum) in addition to the space need- 
ed for the filling. 

—As another cost factor, stand-by 
time paid to the trucker is reduced. 
A common rate is $8 per hour. 

—Actual filling is done more effec- 
tively. 
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Oil Companies Experiment 
With Plastic Pipe Lines 


Use of plastic pipe by West Coast 
oil companies is still on an experi- 
mental basis, and no conclusive re- 
sults have been reached yet, a spot 
check of suppliers and companies has 
indicated. 


Installation of 4,000 feet of 2-inch 
and 3-inch pipe as a water line for 
Superior Oil Co. in its Rio Bravo 
field recently was described as the 
biggest project by any California 
company. A Superior Oil representa- 
tive said the plastic pipe is being 
tried out “to determine if it is more 
suitable than steel.” 


Plastic manufacturers’ representa- 
tives said plastic pipe can be used for 
oil flow and gathering lines, but that 
no installations for that purpose have 
been made on the West Coast. Most 
of the majors have procured plastic 
pipe in small quantities and are test- 
ing it. 

In the Redwater oil fields, Alberta, 
Canada, a 3,300-ft pipe line has been 
installed to bring crude oil from a 
pumping well to the battery. A con- 
sfant pressure of 30 Ibs. is main- 
tained. The pipe is 2”. 


Cost of the actual pipe is about 
70% greater than for comparable 
steel pipe, but labor savings on the 
installation are expected to compen- 
sate for that, a manufacturer stated. 
Advantage claimed by the manufac- 


Four men used in the old procedure are available for other work 


turer is that it is non-corrosive and 
resists electrolysis. 


CORRECTION 


An error inadvertently occurred in 
the article on “Proper Oil Meter 
Care” which appeared in the Sept. 
17 issue of NPN. The last sentence 
in the next to last full paragraph on 
p. 72 should read “The usua! allow- 
able tolerances are a total of 2/10 of 
1%, or plus or minus 1/10 of 1%, 
which means, for example, plus or 
minus one gallon in 1,000 delivered.” 





PREVENT LEAKS.. 


...Permanently! 


When installing gaso- 
line, diesel fuel, gos, 
water, air and other 
lines, be sure to use 
Rectorseal #2 on all 


ct it 
is economical, easy-to- 
vse. Thin in the can, 
wwe | #2 thid 
in the joint to a plastic 
elasticity that retains o 
perfect seal for the life 
of the connection. Avail- 
able in pint, % pint 
and VY pint brush-top 
cons. Ask your dis- 
tributor or write 


RECTORSEAL Dept. J 
2215 Commerce St., Houston, Texas 


RECTORSEAL# 2 
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Pump Has Flame Arrestors 
(General) 


A new transfer pump features 


three flame arrestors to provide pro- 
tection against explosion and fire 
hazards in moving flammable liquids 
from drums to use containers. The 
arrestors are placed at the spout, 
above the bung adaptor and at the 
strainer inlet within the drum. The 
pump also provides for vent and pres- 
sure relief through protected open- 
ings. Pump is self priming and is 
attached to the drum by hand swivel 
grip connectors. Its capacity is 5 
g.p.m. Protectoseal Co., 1920 So. 
Western Ave., Chicago 8, IIl. 


Circle No. 1 on Reply Coupon 





Spark Plug Service Tool 


(Service Stations) 

A new four-in-one tool is designed 
for servicing spark plugs. It con- 
tains stainless steel wire gap gages 
ranging from 0.015 to 0.040 in.; two 
gap adjusting slots for electrode 
bending; a double-cut precision file 
for refacing sparking areas; and 
four gasket “reject” slots for deter- 
mining the utility of used spark plug 
gaskets. The tool measures 3% by 
1% in. and has a molded plastic body 
designed to protect the various com- 
ponents from shop damage. Champi- 
on Spark Plug Co., Toledo, Ohio. 

Circle No. 2 on Reply Coupon 
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More Information— 


The names and addresses of 
manufacturers, whose products 
and literature are described in 
the Equipment Section, are 
given at the end of each article 
for the convenience of readers 
who wich to write direct. 

A coupon also appears on p. 
68 for use by anyone who de- 
sires more data and wants NPN 
to get it for him. 














Air Tank Drainer 


(Service Stations) 

A new air compressor tank drain- 
er keeps the tank dry and is auto- 
matic in operation. The unit is made 
uf heavy aluminum. There is only one 
moving part and no springs. The 
drainer is easy to install and fits all 
makes of air compressors to and in- 
cluding 5 h.p. The snap action of 
the unit makes it applicable also for 
brake system on trucks. Installation 
is accomplished by draining all water 
and air from the tank, then remov- 
ing drain valve and installing tubing 
adapter. Neat the unloader line is cut 
and a tee inserted, which is connected 
by tubing with the top of the drainer. 
Last operation is to connect side of 
drainer to bottom of air tank. The 
unit is then ready for operation. Air 
Industries Co., Inc., Box No. 4536, 
Columbus 3, Ohio. 


Circle No. 3 on Reply Coupon 


Synthetic Coating 


(General) 


A new corrosion-resistant synthe- 
tic coating may be applied to wood, 
masonry and metal surfaces. ‘Fhe 
paint is impervious to water, acids, 
alkalis, oils, and grease. It is de- 
signed to enable it to stand up as a 
floor coating under heavy trucking 
and foot traffic and it can be used 
indoors or out. The coating is avail- 
able in black, aluminum, clear, white 
and a complete assortment of colors. 


The Monroe Co., Inc., 10703 Quebec 
Ave., Cleveland 6, Ohio. 


Circle No. 4 on Reply Coupon 





Stops Tank Rust 


(Fuel Oil Distributors) 

A product in the form of a cart- 
ridge is designed to halt rusting of 
fuel oil tanks. One cartridge is 
dropped into the tank for each 1,100 
gals. capacity. It lasts for one year. 
The cartridge neutralizes all corro- 
sive acids and deposits a microscopic- 
ally thin glass-like protective film on 
the inside of the tank where the wa- 
ter is present and prevents the water 
from touching the metal. Sudbury 
Laboratory, South Sudbury, Mass. 


Circle No. 5 on Reply Coupon 
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Nesting Pyramids 
Provide easy stacking, 
wv good 
bearing creo. 

Pat. Pend. 








Gu Post Slip—fits 


| into socket. 
itt 


Pyramid Rack 


(Warehouses) 

An all-steel unit-rack has pyramid 
self aligning nesting cones for stack- 
ing of unit loads one on top of the 
other. Slip-fit square tubular verti- 
cal supports are available in variable 
lengths with special framing to suit 
user requirements. Unit has no di- 
mensional load restrictions, as the 
rack is designed and manufactured 
for each particular use and applica- 
tion. Available with frame deck of 
steel or wood. The Paltier Corp., 
1701 Kentucky St., Michigan City, 
Ind. 


Circle No. 6 on Reply Coupon 
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Automatic Drum Filler 


(Packaging Plants) 

An automatic drum filler for oils 
is capable of filling 1,000 drums of 
53-55 gal. capacity per 8-hour shift 
with a single operator, Empty drums 
are fed to the unit by gravity roller 
conveyor. The filler admits one drum 
at a time, automatically locates the 
bung and positions the drum. Wide 
variations in drum heights, diameter 
and bung locations can be accom- 
modated automatically. A filling lance 
descends through the open bung, auto- 
matically opening the filling valve at 
the bottom of the stroke. Filling is 
done “from the bottom up,” with the 
lance tip submerged to minimize 
foaming and static spark. A dial 
scale, preset to the desired net filling 
weight, automatically compensates 
for the tare weight of the drum and 
provides automatic cut-off when the 
preset net weight is reached. Then 
the lance withdraws and a drip pan 
swings under the tip; drum heads are 
kept clean, and dripped liquid is re- 
turned to the filling line. Automatic 
hydraulic controls operate the entire 
unit. The Rucker Co., 4228 Hollis St., 
Oakland 8, Calif. 


Circle No. 7 on Reply Coupon 


Quick-Demountable Cab 


(Trucks) 

An all-steel cab for trucks is re- 
movable in less than 10 minutes for 
major engine maintenance and re- 
pairs. It is designed for Autocar’s 
engine-under-seat trucks and high- 
way tractors. Hold-down bolts are 
easily accessible. Wiring can be dis- 
connected at plugs, pipes at unions. 
Brake and accelerator pedals are 
mounted permanently on the floor- 
board, which remains in place as part 
of the chassis. Water connections do 
not have to be disturbed. Removal 
of the cab is necessary only for ma- 
jor repairs, as the engine can be 
reached for minor work by raising 
the back seats and removing the 
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seat cushions. Other design improve- 
ments in the cab include the posi- 
tioning of the seat so that the driv- 
er is brought four inches closer to 
the windshield, where he has an en- 
larged view of the highway. A new 
instrument panel provides improved 
grouping of instruments and con- 
trols. This panel can be swung back 
on hinges exposing the wiring, fuses 
and connections. The new cab con- 
struction makes possible the use of 
conventional type engines with down- 
draft carburetion and belt-driven 
generator. The Autocar Co., Ard- 
more, Pa. 


Circle No. 8 on Reply Coupon 


Radiant Heat Panels 


(Bulk Plants, Terminals) 


Three 1,000-watt radiant glass 
panels heat the pump house and con- 
trol room at the Tiverton, R.1., (see 
photo) terminal of Pacific Oil Co. 
The panels are said to eliminate the 
possibility of explosion. The units 
were installed last February. Conti- 
nental Radiant Glass Heating Corp., 
One East 35th St., New York 16, N.Y. 

Circie No. 9 on Reply Coupon 


High-Lift Pallet Truck 


(Warehouses) 

A new 4,000-lb. capacity high lift 
pallet truck is designed to transport 
and stack skid bins, or single-face 
pallets. The new truck will stack 
heights up to 120”. It has side 
caster wheels for stability and con- 
stant floor contact under all operat- 
ing conditions. Pallet forks are used 
instead of conventional forks for 
minimum over-all] truck length, and 
lowered fork height that will ac- 
commodate single-face pallets. Yale 
& Towne Manufacturing Co., Phila- 
delphia 15, Pa. 

Circle No. 10 on Reply Coupon 


Drain Plug Wrench 


(Service Stations) 

A new improved drain plug wrench 
is designed with slightly round cor- 
ners to prevent wedging and to avoid 
“knuckle-busting.” The wrench goes 
in and out quickly and easily. Duro 
Metal Products Co., 2649 N. Kildare 
Ave., Chicago, Il. 


Circle No. 11 on Reply Coupon 


FOR FURTHER INFORMATION 


On Any Equipment or Literature Described in This 


Issue 


HERE'S WHAT YOU DO: 


Circle the number on the coupon on next page 
which corresponds to the one that appears at the 
end of the item in which you are interested. 

Fill in your name, address, etc. 


Clip the coupon. 
Mail it to the 


Street, Cleveland 


Readers’ 
NATIONAL PETROLEUM NEWS, 
13, Ohio. 


Service, 
West Third 


Tibaelauilehitelal 


1213 


This department will 


forward your inquiry to the manufacturer. 
If you prefer to write manufacturers direct, their 
names and mailing addresses appear at the end 


of each item. 
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Home Fuel Oil Filter 


(Fuel Oil Distributors) 


A ceramic filtering element is in- 
corporated in a new heating oil filter 
which combines a shutoff valve, filter, 
%” tank fitting, and %” outlet tube 
fitting in one assembly. Unit is de- 
signed for use with average home 
heating or light industrial oil burner 
installations and removes dust, scale, 
and water from the fuel oil. A re- 
movable transparent bowl is made of 
plastic. The filter may be installed 
directly in the fuel tank. Marquart 
Manufacturing Co., 1241 High St., 
Oakland 1, Calif. 

Circle No. 12 on Reply Coupon 


Traffic Lane Markers 


(Stations, Warehouses) 

A new 3” diameter plastic disc is 
designed to eliminate painting of 
traffic lanes at stations, parking lots, 
warehouses, etc. The tapered discs 
are made in bright yellow or white 
and warn by feel when tires pass 
over them as well as sight. Compro 
Sales Co., Industrial Products Divi- 
sion, 1300 Fourth St... S. W., Canton, 
Ohio. 


Circle No. 13 on Reply Coupon 
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Tube Bender 


(General) 


A new tube bender is of the gear 
type and is so constructed that it can 
be positioned on the tube at any 
point where a bend is desired. This 
permits making bends even when one 
end of the tube is connected. It can 
be used to make right or left hand 
bends, return bends, offset bends and 
right angle bends. The high gear 
ratio permits the unit to bend any 
type of tubing, including hard drawn 
copper and hard temper steel. The 
bender can be held by hand, clamped 
im a vise or bolted to a bench. A 
separate bender is used for each size 
of tubing and units are available for 
tubing from %” to 1%” outside diam- 
eter. The Imperial Brass Mfg. Co., 
1200 W. Harrison St., Chicago, Ill. 

Circle No. 14 on Reply Coupon 


Jet Cleaner 


(Stations, Trucks) 

A new jet cleaner is designed to 
deliver four to eight gals. of scald- 
ing hot soap and water per minute at 
nozzle pressures up to 600 Ibs. per 
sq. in. under fingertip control of the 
operator. Detergents or solvents may 
be introduced intermittently or con- 
tinuously in any desired, automatical- 
ly controlled concentration. The 
cleaner is recommended for cleaning 
dirt and grease from trucks, tanks, 
cars, tractors, and other equipment. 
The unit can be connected to present 
steam lines or to a specially designed 
electric boiler. Livingstone Engineer- 
ing Co., 100 Grove St., Worcester 5, 
Mass. 

Circle No. 15 on Reply Coupon 
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Barrel Pump 
(General) 

An improved model barrel pump 
handles a wide range of oil products. 
Turned in one direction the pump 
empties the drum, in the other direc- 
tion it fills. Spout is threaded for 
%” I.D. hose connection. It empties a 
55-gal. drum in 8 to 10 minutes. 
Combination 1%” and 2” bung nut 
is furnished, and the unit fits \%” 
suction pipe. Pump is self priming, 
continuous flowing and non-dripping. 
Engineered Equipment Co., Box 207, 
Warsaw, Ind. 

Circle No. 16 on Reply Coupon 


TACHOGRAPH OPEN-CHART INSTALLED 


Tachograph Design Changed 
(Trucks) 

Design changes and improvements 
have been made in a new model 
tachograph which records on a chart 
the miles traveled, speed traveled, 
idling of engine and the time the 


vehicle was in operation. The 
charted data aids in reducing mainte- 
nance costs and encouraging safe 
driving practices. The new model 
features improved appearance, easier 
setting of warning light, more dur- 
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able case and mechanism, and more 
readability to the driver. The new 
case is cast aluminum with a metal- 
lic gray finish. Clock face, speed- 
ometer and odometer are newly de- 
signed and are lighted for better 
vision. Warning light is set by driver 
to conform with prevailing speed 
limits. Wagner Electric Corp., 6400 
Plymouth Ave., St. Louis 14, Mo. 
Circle No. 17 on Reply Coupon 


Frame Contact Hoist 


(Service Stations) 


A single post hoist lifts a car by 
its frame, with the advantages of 
neater installation, greater accessibil- 
ity to undérside of car and wheels, 
and relaxed suspensions permitting 
lubricant to penetrate to wear points. 
The two contact members of the hoist 
are linked by a 1%” thick cross 
piece to which a single power ram is 
bolted. Lifting capacity is 8,000 
Ibs and stroke is 70%”. Adapters, 
furnished with the hoist, are needed 
for only a few models of cars as 
most vehicles are raised solely by the 
contacting supports. Globe Hoist Co., 
E. Mermaid Lane at Queen St., Phil- 
adelphia 18, Pa. 


Circle No. 18 on Reply Coupon 


Multi-Purpose Hose Line 


(General) 

A new five-type multi-purpose hose 
line takes the place of as many as 
seven types of ordinary hose. Each 
type is color-coded for ease of iden- 
tification. A multi-purpose selection 
chart is available showing pressures 
and the different kinds of service for 
which each hose type is recommended. 
Flexrock Co., 3602-Y Filbert St., 
Mechanical Packing Division, Phila- 
delphia 4, Pa. 

Circle No. 19 on Reply Coupon 
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Quick Drying Floor Patch 


(General) 


A new product is designed to re- 
pair floors without disrupting their 
use for any length of time. In ap- 
plication, the floor surface to be re- 
paired is cleaned and bonded. Then 
the patching material is poured in 
and tamped firmly into place, after 
which it is ready for use. The patch 


@ TO Cincinnati's Union Terminal 
come travelers . . visitors . 


becomes smooth with moving traffic 
and will withstand heavy loads. It is 
made of aggregates coated with fast 
drying synthetic resins and combined 
with asphaltic oils. Material is 
shipped in drums of various sizes, 
ready to use without mixing. United 
Laboratories, Inc., 16801 Euclid Ave., 
Cleveland 12, Ohio. 


Circle No. 20 on Reply Coupon 


. conventioneers 


seeking pleasure, knowledge, products 


for which Cincinnati 
valves, machine tools, 
television sets, soap, 
A-F Engineered 
Conveying Systems. 


G 


is famous: 


Ree 


ALVEY-FERGUSON 


the orizimak, Since 1401 


Like giant fingers. this A-F 
“Down-ender” receives heavy 
oil drums in on upright posi- 
tion on the A-F Live Roller 
Conveyor shown at left, 


quickly tilts the drums on 
their sides, and elevates them 
to the A-F Track shown at 
right. Could your plant use 
such an installation? 


For a discussion of latest efficient methods of handling products and materials write: 


<KP>THE ALVEY-FERGUSON COMPANY 


612 Disney Sweet, CINCINNATI 9, OHIO + OFFICES OR REPRESENTATIVES IN PRINCIPAL CITIES 
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ILLINOIS 











Everything in Bulk Plant 
and 
Service Station Equipment 


INDIANA OIL EQUIPMENT CO. 


417 Madison Ave., 
Indianapolis 4, Indiana 














OFFERING THE OIL INDUSTRY THE 
FINEST IN OIL EQUIPMENT 


@ BULK PLANTS 

@ SERVICE STATIONS 

@ TRUCK TANKS 

@ ENGINEERING & SERVICE 


COFFIELD SUPPLY CO. 


1626 So. Main St. South Bend 24, Ind. 








KENTUCKY 


THERE'S A 


Garstoy Pump 


FOR EVERY SIZE CONSUMER ACCOUNT 


FRED H. TOWERY EQUIP. CO. 


735 E. Broadway Lovisville 2, Ky. 





MICHIGAN 








R. V. SEAMAN CO. 


Michigan's largest wholesaler of 
truck tank, service station and 
bulk plant equipment. 


SAGINAW—DETROIT— 
GRAND RAPIDS 








NEW JERSEY 








PRICE SIGNS 
On Gas Pumps Show 
State and Federal 
Taxes Separately. 
Remind Motorists that 
Taxes are high. 
Send for Circular. 
TEN HOEVE BROTHERS 
359 McLEAN BLVD. 
PATERSON 3, N. J. 
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Radiator Flow Tester 


(Service Stations) 


A machine has been developed for 
testing gallons-per-minute flow of an 
automobile radiator. The unit can 
be rolled up to a car and the radiator 
tested without being removed from 
the vehicle. Company says that an 
estimated 83% of all radiators in 
service @ year or more are 25% 
plugged and need cleaning. Inland 
Manufacturing Co., 1108 Jackson St., 
Omaha, Nebr. 


Circle No. 21 on Reply Coupon 


Electric Tachometer 


(Trucks) 

A new electric tachometer for 
trucks and cars has vibration-proof 
construction, indirect lighting for 
night-time visibility and legible num- 
erals. The company says every en- 
gine has an economical operating 
range—60% to 80% of the r.p.m. at 
which it delivers its rated horsepower. 
Two arrows on the tachometer indi- 
cate safe, economical engine r.p.m. 
Sun Electric Corp., Tachometer Divi- 
sion, 6323 Avondale Ave., Chicago 31, 
Til. 


Circle No. 22 on Reply Coupon 


Lift Truck for Narrow Aisles 


(Warehouses) 

A new electrically operated lift 
truck operates in an aisle as narrow 
as 6’. The unit handles 48” square 
pallets. Base of the truck straddles 
the pallet and the forks are thrust 


NEW JERSEY 


COMPUTING Refinished like new. 
crock 
WHEELS 
SERVICE SPECIALTIES INC. 


205-1S5th ST., JERSEY CITY 2, NJ 


Exchanged or sold. 


Prices reasonable. 


NEW YORK 








RENICK & MAHONEY, INC. 
380 Second Avenue 
New York 10, N. Y. 
Bulk Plant—Truck Tank 
and 
Service Station Equipment 











OHIO 





W. E. “BILL” LAYMAN 
164 E. Exchange St. Akron 4, Ohie 
Phone—Jefferson 8215 
Factory Representative for Westinghouse, 
O.P.W., Lincoln, Neptune, Huffman, Good- 
rich. Air, Oil, Hydraulic and Gas Hose 
and Coupling Service. 








ENGINEERING SERVICE—SALES—PARTS 





PENNSYLVANIA 





E. 0. HABHEGGER CO. 


Fairmount Ave., at 24th St. 
PHILADELPHIA, 30 


HABHEGGER 


For The Petroleum Industry 
BULK PLANTS 
TRUCKS—-SERVICE STATIONS 








"RUTLEDGE EQUIPMENT CO. 


334 Bivd. of Allies Pittsburgh, Pa. 
Rutledge Service Station Flood Lights 
G&B Equipment—Buckeye Valves & 
Fittings 
Granco Pumps & Meters—Air 
Compressors 








West Penn Oil Equipment Co. 


512 Sandusky St. Cedor 1-8822 
Pittsburgh 12, Pa. 


Bulk & Service Station Equip. 
Erie Computing Pumps 
Pittsburgh Equitable Meters 
Roper & Marlow Pumps 








PENNINGTON EQUIP. SALES CO. INC. 
442 Tinsman Ave. Williamsport 39, Pa. 
Wayne Pump Company Products 
Marlow Centrifugal & Blackmer Rotary 
Pumps — Truck Tanks — Hose — Reels 
Storage Tanks — Pittsburgh Equitable 
Meters — Gasoline & Oil Equipment 
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under the pallet to do the lifting. All 
controls are at operator’s fingertips. 
Revolvator Co., 8727 Tonnele Ave., 
North Bergen, N. J. 


Circle No. 23 on Reply Coupon 


20-Ton Hydraulic Jack 


(General) 

A new 20-ton hydraulic jack has 
a sling-type carrying handle which 
facilitates carrying the jack and as- 
sures normal upright handling and 
retraction of the ram when not in 
use. Other features include: in-line 
valves and straight-line oil flow for 
instantaneous lifting action; and 
metering type release valve which 
allows smoother, easier lowering of 
any load at a desired speed. The 
low height of the jacks is 1014” and 
the lift is 6%”. It weighs 45 lbs. 
Auto Specialties Manufacturing Co., 
St. Joseph, Mich. 

Circle No. 24 on Reply Coupon 


Concrete Storage Tanks 


(Bulk Plants, Terminals) 

A new sliding-form technique for 
constructing concrete storage tank 
walls promises to revolutionize pro- 
cedure in building such units, a tank 
building company says. In construc- 
tion, the project progressively ele- 
vates itself, with jacks and sliding- 
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forms to the required height for the 
job. The method is fast, efficient and 
economical, the company says. Tanks 
are designed for oil, water and chem- 
ical storage. Concrete Storage, Inc., 
Maplewood, N. J. 


Circle No. 25 on Reply Coupon 


Flush-Type Grease Fittings 
(General) 


A line of flush-type grease fittings 
presents negligible obstruction on 
machinery with resultant safety from 
damage due to striking some object. 
The new fittings are made with a 
ball check supported by a spring to 
prevent leakage from back pressure. 
It depresses when applying lubri- 
cants. Universal Lubricating Sys- 
tems, Inc., Oakmont, Pa. 

Circle No. 26 on Reply Coupon 


Air Dry Lubricant 
(General) 


A new air dry lubricant may be 
sprayed or brushed on. It may be 
applied to a wide variety of metals 
and is resistant to hydraulic fluids, 
oil products and water. Product is 
recommended for hinge pins, hydrau- 
lic cylinders, gears, threads, water 
valves, tracks, springs, floats, bolts 
and nuts. Electrofilm Corp., 7116 
Laurel Canyon Blvd., North Holly- 
wood, Calif. 


Circle No. 27 on Reply Coupon 
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Porcelain Enamel Signs 
(Service Stations) 


New acid-resisting porcelain ena- 
mels have been designed for use in 
product identification signs for ser- 
vice stations. The new enamels are 
designed especially to resist atmos- 
pheric weathering. The same type 
of enamel signs also are being used 
as pipe line identification markers. 
Porcelain Enamel Finishers, 3221 
West 30th St., Chicago, Il. 

Circle No. 28 on Reply Coupon 





Improves Furnace Drafts 
(Fuel Oil Distributors) 


A unit designed to improve the 
operation of oil-fired and other fur- 
naces induces a better draft. It is 
said to stop smoking, sooting and wet 
chimney conditions. Quickdraft Co., 
division of The Hall’s Safe Co., Inc., 
808 10th St. N.E., Canton 4 Ohio. 

Circle No. 29 on Reply Coupon 


Graphite Ground Anode 
(Bulk Plants, Terminals) 

A new line of graphite ground 
anodes is available for use in corrosion 
protection services. The anodes fea- 
ture a strong lead which is secured 
to the anode by means of a new 
method of attachment permitting ex- 
ceptionally heavy loads on the lead 
itself. Cathodic Protection Service, 
4601 Stanford St., Houston, Texas. 

Circle No. 30 on Reply Coupon 


TEXAS 





TOPS TO TEXAS TRADE 


Sales & Service; 
Tokheim Pumps 
Smith Meters 
Buckeye Valves 
Granco Pumps 
Oilco Loading Arms 

Complete Service; 

Bulk Plants 
Service Stations 


UNITED PUMP SERVICE & SUPPLY CO. 


1701 S$. Lomer Dolles 2, Texas 











WEST VIRGINIA 





SMITH METERS 
H. H. TRUITT 


1403 8th Ave. 
Huntington 1, W. Ve. 


Westinghouse Air Compressors 
Service Station or Bulk Plant Equip. 
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LITERATURE 


Oil Storage Data 


(Bulk Plants, Terminals) 


“Petroleum Tankage and Trans- 
mission” is the title of a new 176-page 
book written by H. L. O’Brien, prod- 
uct manager for conservation equip- 
ment of Graver Tank & Mfg. Co., Inc. 
The book includes data published and 
available previously, as well as un- 
published material developed by 


Graver engineers and others. First 
chapter of the book discusses the ef- 
fects of temperature, vapor pressure, 
and vapor volume space on evapora- 
tion, and offers a detailed discussion 
of standard cone roof tanks. Vari- 
ous pieces of conservation equipment 
are analyzed in the second chapter. 
Chapter three gives data on the spe- 
cific advantages of certain types of 
equipment over others, while chapter 
four deals in detail with the variables 
affecting viscosity, and concludes with 
a discussion of the different pipe lines 
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BUILDERS OF TRUCK TANKS, 
STORAGE TANKS AND PRESSURE VESSELS 


which have been found to be suitable 
for transmitting various oil products. 
The thesis of the book—the problem 
of conservation—was evolved original- 
ly in Graver’s sales department, now 
headed by Willard M. Broxham, vice 
president. Copies of the book are 
available at $5 each. Graver Tank 
& Mfg. Co., Inc., East Chicago, Ind. 
Circle No. 31 on Reply Coupon 


Floor, Building Maintenance 


(Maintenance) 

Answers to building repair and 
maintenance problems are given in 
a 48-page manual, “Over the Rough 
Spots.” The guide tells how to patch 
holes or resurface any type floor, 
simply and quickly. It also tells how 
to solve water seepage in under- 
ground foundations, repair leaky 
roofs, preserve concrete or wood sur- 
faces, protect structural steel from 
rusting, and gives time and labor sav- 
ing methods in solving building main- 
tenance problems, Stonhard Co., 600 
Stonhard Building, 1306 Spring Gar- 
den St., Philadelphia 23, Pa. 

Circle No. 32 on Reply Coupon 


Operating a Lift Truck 


(Bulk Plants, Terminals) 

“How to Operate a Lift Truck,” a 
new manual, is the result of a 2% 
year study on the subject of safe and 
efficient lift truck operation. It was 
prepared for users and operators of 
lift trucks. The booklet covers the 
principle of the unit, how it saves 
manpower, different types of pallets, 
and discusses a large number of do’s 
and don’t’s for lift truck drivers. 
Numerous cartoons illustrate the vari- 
ous points in the manual. Copies are 
available free. Hyster Co., 2902 N. E. 
Clackamés St., Portland 8 Ore. 

Circle No. 33 on Reply Coupon 


Brushes for Sweeping 


(Maintenance ) 

A four-page folder lists prices and 
advantages of a line of brushes for 
sweeping floors, walks, etc. The 
manufacturer also describes brushes 
for washing trucks in oblong and 
round types. Milwaukee Dustless 
Brush Co., 530 N. 22 St., Milwaukee 3, 
Wis. 

Circle No. 34 on Reply Coupon 


Hose Clamps 


(General) 

A line of industrial rubber hose 
clamps is. described in a_ bulletin 
which gives data on types, sizes, 
capacities and application. Hose Ac- 
cessories Co., Philadelphia 32, Pa. 

Circle No. 35 on Reply Coupon 
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Engine Pre-Heater 


(Trucks) 

Literature is available describing 
an electric pre-heater for Diesel or 
gasoline engines. The device plugs 
into any electrical outlet, and by a 
percolator-like action keeps the en- 
gine ready for quick starting, even 
when vehicles are stored outside in 
sub-zero weather. Users are truck 
fleet owners, with models also avail- 
able for passenger cars and light 
trucks. Typical installations are 
shown in the booklet, and specifica- 
tions are listed for various sizes and 
types of engines. Kim Hotstart Manu- 
facturing Co., West 917 Broadway, 
Spokane 11, Wash. 


Circle No. 36 on Reply Coupon 


Packaged Fire Protection 


(General) 

A packaged fire extinguishing sys- 
tem contains both fire detecting and 
extinguishing equipment. Carbon di- 
oxide is the extinguishing agent. Six 
different size packaged units are 
available to handle spaces up to 
6,000 cu. ft. A new folder describes 
the system in detail. Walter Kidde 
& Co., Inc., Belleville 9, N. J. 


Circle No, 37 on Reply Coupon 


Oil Product Filters 


(General) 

A four-page bulletin gives details 
on a line of micronic filters for re- 
moving impurities from jet fuels, av- 
gas, gasolines and Diesel fuel. The 
filters have a throw-away plast.c 
filter bundle for filtration of oil prod- 
ucts down to five microns. Diagrams 
show construction and flow rates, and 
other specifications are given. Warner 
Lewis Co., Box 3096, Tulsa, Okla. 

Circle No. 38 on Reply Coupon 


Worthington Corp. Described 


A new booklet, written by cartoon- 
ist-author Don Herold, describes the 
diversification of the Worthington 
Corp. Company’s numerous products, 
from pumps to construction equip- 
ment, are illustrated. Worthington 
Corp., Harrison, N. J. 

Circle No. 39 on Reply Coupon 


Gate Valve Catalog 


(Bulk Plants, Terminals) 
A new six-page catalog section de- 
scribes a new line of cast steel gate 
valves and gives complete informa- 
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tion on details of design, material 
specifications, pressure and temper- 
ature ratings and dimensional details 
and weights. Features of the gate 
values described include close fitting 
guide ribs which prevent wedge drag 
on seat faces, one-piece bonnets for 
accurate stem alignment, and ball 
bearing yokes for easy operation. 
Edward Valves, Inc., subsidiary of 
Rockwell Manufacturing Co., East 
Chicago, Ind. 


Circle No. 40 on Reply Coupon 
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Conveyors 


(Warehouses, Canning Plants) 

A line of conveyor units is de- 
scribed in a 28-page bulletin. The 
folder gives details on 11 standard- 
ized conveyor units, and tells about 
units designed to elevate, lower and 
convey packaged products horizontal- 
ly by gravity or power. Standard 
Conveyor Co., 63 Indiana Ave., North 
St. Paul, Minn. 


Circle No. 41 on Reply Coupon 


DON’T RISK PAINT FAILURE 


New, free book brings industrial painting facts up to date. 
We don’t make paint. But to help you get full valut from the 
paint you buy, we'll send you this fact-packed book on alumi- 
num paints. Read it before you plan another paint job. It can 


save you time and dollars. 


You may know that aluminum paint is best for many places 
in your plant. But do you know what kind of aluminum paint 
is best for each job? Some are specially formulated for painting 
metal and masonry, others for wood, others for heated surfaces. 
Mail the coupon for the free book that answers 
these and hundreds of other paint questions. 


ALUMINUM COMPANY OF AMERICA, 
Paint Service Bureau, 1789-K Gulf Bidg., 
Pittsburgh 19, Pennsylvania. 


Please rush me free copy of “Painting with Aluminum.” 
Name (please print)__ 


Addr 








City 





We plan to paint the followi 
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Roller Coating of Fences 
’ (Maintenance) 

A new folder shows how the roller 
method of painting wire fences can 
save time and manpower. Photo- 
graphs give step-by-step procedure. 
Rust-Oleum Corp., 2799 Oakton St., 
Evanston, Il. 


Circle No. 42 on Reply Coupon 


How Machines Save Money 
(Offices) 

“How Machines Save Money in the 
Office, Too” is the title of a new 
folder which gives data on use of 
its machines to make accounting 
operations more efficient. Remington 
Rand Inc., 315 Fourth Ave., New York, 
nN. %. 


Circle No. 43 on Reply Coupon 





oy 


Solenoid Valves 
(Bulk Plants, Terminals) 

A new line of solenoid valves— 
shut-off, two-way diverter, three-way 
selector and four-way selector—is 
covered in a catalog which illus- 
trates the units and gives a com- 
plete description. The valves are for 
air, water, and oil service in pres- 
sure ranges from 0 to 3,000 p.s.i. 
Barksdale Valves, 1566 East Slau- 
son Ave., Los Angeles 11, Calif. 


Circle No. 44 on Reply Coupon 


Profit with DEPENDABILITY 
of Money-Back Guaranteed Products! 
You can proudly sell every Skelly petroleum product, every Skelly 


“T B.A.” product. For more than 33 years, every Skelly product has 
been offered to the public with a Money-Back Guarantee of satisfaction. 
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Flow Indicators 
DEPENDABILITY of Supply! (Bulk Plants, Terminals, Pipe Lines) 


Ask any Skelly Oil IXealer how he’s fared during times when normal A line of fiqw indicators.is de- 
deliveries were almost impossible! Scribed in a new bulletin. The in- 
: dicators are mechanical devices which 
He’s always done all right because Skelly Oil Company pledged “Depend- ray . 2 : . r 
ability of Supply” 33 years ago when they began ope:ation. Come any indicate fluid flow and its direction in 
emergency—Skelly comes through with a constant, dependable supply. pipe lines by the position of a flapper 
| or ball, or by rotation of a wheel 
ic ° | which can be directly observed 
DEPENDABILITY of Merchandising Support! | through a sight glass or glasses. They 
Skelly covers all the bases for you! | are suitable for service with any kind 
1. RADIO . . . Alex Dreier and Lloyd Burlingham of fluid as long as it is sufficiently 
on the NBC network. translucent to permit observation of 
2. NEWSPAPERS . . . Gigantic new newspaper adver- the indicating element. Schutte and 
tising campaign now breaking! | Koerting Co., Cornwells Heights, 
3. FARM PAPERS .. . complete coverage of the im- Buck Co., Pa. 
portant rural market. Circle No. 45 on Reply Coupon 
4. OUTDOOR ADVERTISING . . . that sells the cus- 
tomer at the wheel. 
5. LOCAL ADVERTISING. 


6. A TESTED MERCHANDISING AND SELLING PLAN. 





‘O’ Ring Slide Rule 
(General) 
Find out what Skelly Dependability will do for you. A pocket-size slide rule type “O” 
Write for all the facts! | ring selector has been prepared for 
| aiding engineers and other persons 
ere: who must determine the proper “O” 


= Franchise with @ Future! | ring for their applications. The slide 


rule tells at a glance the proper ring 


to use. Plastic and Rubber Products 
SKELLY OIL COMPANY 


Co., 2100 Hyde Park Blvd., Los An- 
Marketing Head : Kansas City, Missouri + Wholesale Division Offices: 
KANSAS CITY = CHICAGO » MINNEAPOLIS = OMAHA = DENVER = DALLAS geles 47, Calif. 


Circle No. 46 on Reply Coupon 
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Centrifugal Pump Bulletin 


(Bulk Plants, Terminals) 

A new bulletin covers five basic 
cradle groups and 17 centrifugal 
pump types, their capacities, horse- 
power ratings and uses. Pump dimen- 
Sions and a table of performance un- 
der 60 cycle use are given. Ingersoll- 
Rand Co., Department C.P., 11 Broad- 
way, New York 4, N. Y, 


Circle No. 47 on Reply Coupon 


Rubber Coating 


(Bulk Plants, Terminals) 

A liquid polymer which converts to 
a tough, resilient, solvent-resistant 
rubber at room temperature is de- 
scribed in a new folder which gives 
properties and suggested applications. 
Among some of the uses are protect- 
ive coating for metal, repairing cargo 
hose, conveyor belts, making gaskets 
for equipment and caulking. Thiokol 
Corp., 784 North Clinton Ave., Tren- 
ton, N. J. 


Circle No. 48 on Reply Coupon 


New Automatic Sprinklers 


(General) 

A new pamphlet tells about design 
changes and improvements in auto- 
matic sprinklers for fire protection. 
Entitled “New Developments in Up- 
right Sprinklers,” the pamphlet was 
prepared by Norman J. Thompson, 
director of the Factory Mutual La- 
boratories. He tells why the new 
design of sprinkler gives superior 
performance. Copies of the pamphlet 
can be obtained at 50c each from Na- 
tional Fire Protection Assn., 60 Bat- 
terymarch St., Boston 10, Mass. 


Extinguishing Tank Fires 


(Bulk Plants, Terminals) 

A new booklet published by the Na- 
tional Fire Protection Assn. tells of 
the use of agitation of oil products 
by air to extinguish oil storage tank 
fires. Author of the booklet is J. L. 
Risinger, safety and fire protection 
supervisor of Socony- Vacuum. In 
operation the process calls for intro- 
duction of air into tank bottoms to 
bring cooler oil to the surface to 
smother flames down to a point where 
the remaining fire can be put out 
with - portable hand _ extinguishers. 
Title of booklet is “Extinguishing Oil 
Tank Fires by Agitation,” and price 
is 35c per copy from the National 
Fire Protection Assn., 60 Battery- 
march St., Boston, Mass. 
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Boosts Gallonage 
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Ardmore Power Reels boost gallonage because they combine supe- 
rior performance and trouble-free dependability with exactly the 
right type and size of reel for.each of your trucks. Thousands of 
Oil Men have discovered what a difference this makes. 


Ardmore builds 38 standard models, plus a wide range of special 
reels for industry and the Armed Forces. Ardmore Reels are safe, 
powerful, and economical. Explosion-proof, Underwriters'-Ap- 
proved Motor of exclusive design consumes only 75 amps. Smooth, 
dependable, gear-to-gear drive assures positive power transmission. 
Needle bearings reduce friction. Removable hose adapters provide 
easy connections to 1”, 1%", or 12” hose. 


Power Kits are available to convert Ardmore hand reels into power 
reels. Catalog on request. 


Phone or write your Ardmore Distributor today — he can help you 
turn delivery problems into profits. 
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NEWS OF MANUFACTURERS 


Rheem Plant in Operation 


Rheem Manufacturing Co. has 
placed its new plant for the produc- 
tion of multi-colored lithographed 
drums into full operation at Linden, 
N. J. The Bayonne, N. J., plant of 
Rheem has been closed, and all equip- 
ment and employes moved to the 
new plant, which has a manufactur- 
ing space of 185,000 sq. ft. 


Chiksan Featured on TV 


The Chiksan Co. and its products 
were featured on a Los Angeles tele- 
vision show recently. In the telecast 
four cameras traced the progress of 
a 4” swivel joint from raw material 
to finished product. Company em- 
ployes were the stars in the program, 
including H. J. Hagn, president and 
G. R. Winder, vice president and 
sales manager. 


Distributes Smith Grating 


The Donie Engineering Sales, Inc., 
Indianapolis, has been named manu- 
facturer’s agent for the distribution 
of A. O. Smith safety grating. Com- 


ily 
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pany will cover the state of Indiana. 


A. O. Smith also has signed up four 
steel warehouses in the A. M. Castle 
& Co. chain as stocking outlets for 
its safety grating. The Castle ware- 
houses at San Francisco, Seattle and 
Los Angeles are functioning as sub- 
distributors for Bufnel Co., Ltd, 
Smith safety grating distributor on 
the West Coast. Fourth Castle outlet 
is a stocking distributorship in Kan- 
sas City. This will operate through 
Smith’s Southwest district office at 
Houston, 


In Denver, Eaton Metal Products 
Co. has signed as a stocking distribu- 
tor for Smith’s safety grating. 


Tire De-Skidding Meeting 


Representatives of the automotive 
trade press and major rubber com- 
panies attended a conference on tire 
de-skidding recently. The meeting 
was sponsored by the John Bean Di- 
vision of Food Machinery & Chemical 
Corp., and was held to furnish infor- 
mation on the tire de-skidding proc- 
ess, and to demonstrate the com- 


CROSS SLITTING process was demon- 
strated to those attending tire de-skidding 
conference at Detroit 


pany’s machinery. Eldon Robbins, 
company advertising manager, con- 
ducted the meeting and furnished the 
commentary for the pictures showing 
de-skidded tires in action. 


A number of questions and answers 
at the tire de-skidding conference 
have been released giving details on 
the de-skidding process. Copies of 
these are available from the company 
at Box 840, Lansing 4, Mich. 





MODEL 97 TIREFLATOR 


Daily Unbroniene: 
E PROBLEM OF 


LATION SERVICE 


Here are the facts — Tire inflation accur- 

acy is important to tire life, and motorists 

know it because every car operators’ man- 
val mentions it, and every piece of tire literature 
stresses it. Yet, a survey by National Petroleum 
News shows that gauging equipment at 40% of 
service stations and car dealer shops is not ac- 
curate. Motorists want and appreciate proper tire 
care and it's up to you to furnish it. 


ACCURACY 
IS THE ANSWER 


Ordinary gauges just will not do the job — it re- 
quires a stationary, fully enclosed, scientifically 
engineered gauge that meets Grade A testing spe- 
cifications of the American Standards Association. 
Eco Tireflators and Islanders offer all of this and 
more — they're fast in operation and doubly sure 
because large drum dials eliminate any chance of 
misreadings. If you want to keep ahead of com- 
petition by offering real premium air service, write 
for further details, 


JOHN Woop ComPaANYy 
BENNETT PUMP DIVISION 
Muskegon, Michigan 


FOREIGN SALES OFFICE: 
29 Broadway, New York, N. Y. 
Offices in principal cities 
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Stewart Hall Distributors 


Two new distributors of degreasing 
compounds have been named by the 
Stewart Hall Chemical Corp., Mt. 
Vernon, N. Y. They are the Inter- 
state Equipment Co., Statesville, 
N. C., of which K. C. Eller is presi- 
dent; and the R. St. Germain Co., 
Montreal, Canada, with R. St. Ger- 
main, president. Interstate has exclu- 
Sive distributorship rights to the Su- 
per Greasemaster in North Carolina, 
and Germain is the company’s Cana- 
dian distributor for Greasemaster and 
Sludgemaster. The latter is a fuel oil 
additive for eliminating sludge and 
water condensate in all grades of 
fuel oil. 


Graver Transfers Office 


Graver Tank & Mfg. Co., Inc., East 
Chicago, Ind., has transferred its Ohio 
district sales office from Cincinnati 
to 1101 Hippodrome Building, Cleve- 
land 14, Ohio. The office is managed 
by Dwight R. Rhoades. 


Sun Electric Modernizes 


Sun Electric Corp., manufacturer 
of engine and automotive electric test 
equipment, is developing a moderniza- 


tion program to keep pace with de- 
velopments in the automotive in- 
dustry. The company has devised 
three plans to enable users of its 
equipment to modernize testing de- 
partments. One of the first programs 
is development of 6 and 12-volt equip- 
ment to meet future new car de- 
mands. 


Opens New Plant 


General Controls Co. has opened 
a new plant at Skokie, Ill. Cost of 
new facility was $750,000 and it has 
60,000 sq. ft. of floor space for the 
manufacture of automatic controls 
for pressure, temperature, level, and 
flow. 


Fruehauf Opens New Branches 


Fruehauf Trailer Co. has added two 
branches. One is at Indianapolis, and 
the other at Wallingford, Conn. The 
Indianapolis factory has 36,000 sq. ft. 
of floor space, and Raymond W. Cook 
is manager. The Wallingford branch, 
built to replace the company’s out- 
grown facilities in New Haven, Conn., 
has 20,000 sq. ft. of floor space. Paul 
J. Motto is manager. 


Small Fire Truck 


Ansul Chemical Co. reports the de- 
velopment of a plant fire truck which 
can negotiate narrow aisles in fac- 
tories and warehouses. It was de- 
signed by plant protection officials 
of the Chevrolet Division of General 
Motors in Baltimore. The truck has 
an Ansul S-150 dry chemical fire 
extinguishing unit behind the driver’s 
seat. Two hand extinguishers are lo- 
cated on each front fender. The unit 
carries a 20-ft. extension ladder, 
breathing apparatus, rubber boots, 
rope, fire axes, siren, headlights, 
searchlight, 50-lb. carbon dioxide cyl- 
inder and a small vaporizing liquid 
type extingusher. 


How to Lick Winter Damage to your Engines 


Hotstart 


#86. v6. PAT OFF 


engine pre-heater 
for gas and diesel engines 








HOT WATER IS FORCED INTO 
ENGINE AT THIS POINT..... 
aS SS 








if 


SIMPLE PLUG-IN TOLA 
ELECTRICAL CURRENT 





By keeping engines warm at 
night, KIM Hotstart elimi- 
nates cold starts, the cause of 
most winter repair bills. 
Along with quick, easy start- 
ing, KIM Hotstart does these 
important jobs: 

Saves warm-up time 

Reduces fuel consumption 

Prolongs battery life 


Eliminates necessity of 
heated terminals 


KIM Hotstart is a light- 
weight electric pre-heater 
that is plugged into the elec- 
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tric circuit at night. 
It draws off cold water 

from the engine, heats 

it and circulates it through 
the engine. Easily installed; 
four sizes to fit any gas or 
diesel engine. Sold and in- 
stalled by leading automo- 
tive suppliers. For detailed 
information, fill in and mail 
the coupon. KIM Hotstart 
Manufacturing Co., West 
917 Broadway, Spokane 11, 
Washington. 





ONE-WAY VALVE PREVENTS INTER- 
FERENCE WITH CIRCULATION 
WHEN ENGINE IS RUNNING 











FROM ENGINE AND 
INTO HEATER 





KIM HOTSTART MANUFACTURING COMPANY 


| West 917 Broadway, Spokane 11, Wash. 


1 Please send literature, prices, name of local KIM Hotstart dealer 


i] Nome ——— on 
] Compony 
I Address 
B city 


| Make and model of equipment 
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New Brodie Meter Plant 


The Ralph N. Brodie Co., Inc., has 
completed a major expansion into 
a new modern plant with increased 
production, engineering, research and 
office facilities at San Leandro, Calif. 
The expansion is a result of the oil 
industry’s growth, Ralph N. Brodie, 
founder and president says, adding 
that “we can’t help but feel that this 
is concrete evidence of the importance 
of a continuous program of engineer- 
ing research and development in me- 
tering for loading rack, tank truck, 
and other oil marketing applications.” 


The new building has 86,000 sq. ft. 
of manufacturing and office area. 
Featured in the plant are completely 
integrated production lines which fol- 
low the building contour to form a 
complete “U”, with finished products 
coming oif the line in the stockroom 
and shipping area. 


In design of the plont, particular 
emphasis was placed on testing and 
development laboratory facilities. Pro- 
duction control offices are located in 
the center of the “U”, while business 
offices are located along the front of 
the building. 

In addition to its new main plant 
and offices, Brodie also maintains a 
plant at Mt. Vernon, N. Y., with of- 
fices in New York City, Chicago, 
Dallas, Los Angeles, and Seattle. 


Coating Distributor 


The Rex Oil and Chemical Co., 
Cleveland, Ohio, has been named ex- 
clusive distributor of the Rust-Sele 
Co.’s line of rust inhibitive coatings 
in northern Ohio. 


New Pail Manufacturing Plant 


Organization of Vulcan Steel Con- 
tainer Co., for the manufacture of 
steel pails in sizes from 1 to 12 gals. 
is announced by Gordon D. Zuck, 
president. The new plant is located 


78 


INSPECTION department at new Brodie plant 


NEW PLANT of Brodie at San Leandro, Calif. 


in Birmingham, Ala., and will service 
the South. Mr. Zuck has been asso- 
ciated with the container industry for 
19 years, and has served on the Steel 
Shipping Container Industry Ad- 
visory Committee of National Produc- 
tion Authority. 


Hyster Moves Offices 


+ 

Hyster Ci.’s eastern division indus- 
triai truck sales and service depart- 
ments have been moved from Pe- 
oria, Ill., to Danville. Move was made 
to boost efficiency of operations. The 
new sales offices are housed in a 
new building adjacent to the manu- 
facturing plant. The Danville sales 
organization covers 40 states east of 
the Rockies and eastern Canada. 


New Raybestos Warehouse 


A new Denver, Colo., warehouse 
has been opened by Raybestos-Man- 
hattan, Inc., Passaic, N. J. The new 
building has office and warehouse 
facilities and will serve the Rocky 
Mountain region with industrial rub- 
ber products and packings. 


Continental Buys Plant Site 


Continental Can Co. has bought a 
40-acre plant site in Omaha, Neb., 
and will start construction in Novem- 
ber of a one-story factory for the 
manufacture of metal containers. 
Building will have floor space of 250,- 
000 sq. ft. 


Belting Companies Merge 


The New York Belting and Pack- 
ing Co. has joined with the L. H. 
Gilmer Co. to expand mechanical rub- 
ber goods lines. The new organiza- 
tion will continue to be known as 
New York Belting & Packing Co. and 
the familiar Gilmer product will re- 
tain its name but will be sold by the 
new organization. B. F. Ruether, vice 
president of New York Belting, will 
be in charge of the expanded organi- 
zation. 


Dallas Office Moves 


Franklin Supply Co. has moved its 
Dallas office to 1428-30 Irwin Keasler 
Building. L. H. Strouse, vice presi- 
dent, will make his headquarters in 
Dallas. 


Two New Truck Trailers 


Two new trailers were added to 
the Gramm Trailer Corp. line last 
month. Leonard Strick, recently elect- 
ed president of the company, expects 
to retain his interest in Strick Trail- 
er Co., and says that the Gramm op- 
eration is supplementary to that of 
Strick and not conflicting. 


Warner Names English Agent 


The Warner Electric Brake & 
Clutch Co., Beloit, Wis., has named 
Westool, Ltd., Durham, England, as 
its sole licensed agent to manufacture 
the Warner line of industrial electric 
brakes and clutches in the British 
Isles. 


Sets Up Syracuse Office 


Babcock &- Wilcox Co. has estab- 
lished a district sales office in Syra- 
cuse, N. Y., with J. Y. McCandless 
in charge. Office is located at 205 
Harrison St. 
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PERSONALS 


Arthur B. 
Anderson, for 
years familiar 
to Midwest oil 
men through 
his activities 
as director of 
the Minnesota 
Petroleum Di- 
vision before 
the war and 
as director of 
that state’s 
War Petrole- Mr. Anderson 
um Program and consultant to the 
wartime oil agencies, has _ been 
named North Central Division man- 
ager for Erie Meter Systems, Inc. 
His territory comprises Minnesota, 
North and South Dakota, and, north- 
west Wisconsin, with headquarters 
in Minneapolis, where Mr. Ander- 
son’s own company, the Arthur B. 
Anderson Co., an equipment sales 
and engineering firm, is located. 





Latest sales ap- 
pointment in the 
Bennett Pump di- 
vision of the John 
Wood Co. is that 
of Gary Garrett 
who is now dis- 
trict manager for 
the Chicago area. 
Mr. Garrett is a 
veteran of many 
years of equip- 
ment distribution 
and marketing in 
the Midwest and 
Chicago areas. He will be responsible 
for sales of the whole Bennett line of 
equipment. 


Mr. Garrett 


L. A. Dixon brings a worldwide 
background in meters to his post as 
Rockwell Mfg. Co.’s new vice pres- 
ident of the meter and valve division. 
After graduating from Pennsylvania 
State college, Mr. Dixon was commis- 
sioned by the U. S. Department of 
Commerce to make a report on Ger- 
man, French and English meter meth- 
ods and designs, and later made a 
similar survey throughout South 
America. Mr. Dixon joined Pitts- 
burgh-Dubois Co. in 1944, became ex- 
ecutive vice president, and was later 
made general manager when that 
company was acquired by Rockwell. 
Until his recent promotion he was 
assistant vice president of the divi- 
sion. In his new position he will co- 
ordinate sales and manufacture of 
gas, water and oil meters, gas pres- 
sure regulators and Nordstrom valves. 
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vital 


for bulk plants 


Milvaco’s P-2915 Line Loading Valve. 
Dual poppet design provides utmost 
ease of operation . . . dual valve 
construction cushions valve 

closing and eliminates shock. 


for service stations 


Milvaco’s U-141-F Hose Nozzle Valve 
is an accepted standard in service 
stations throughout the country. 
“Permadise” construction 

and “Flo-Control” trigger action 
eliminates kicks and chattering. 


for aviation use 


Milvaco’s P-2760 Underwing Valve 
Nozzle is now being used by 

major airlines to speed flight 
operations and eliminate re-fueling 
hazards. Endorsed by Northwest, 
Trans-World and Eastern Airlines! 


for tank trucks 


Milvaco’s P-870 Streamlined Truck 
Tank Faucet provides fast, smooth, 
economical operations. Special 
streamlining offers minimum 
resistance to flow, thus assuring 
time-and-money-saving unloading. 


© In every field of the 
petroleum industry, Milvaco 
products are increasing 
efficiency, speeding 


operations, reducing 

operational hazards. No 
MILWAUKEE VALVE COMPANY matter what your requirements may be, look 
Milwaukee 7, Wisconsin to Milvaco to provide the right valve 


NOW IN OUR 5SIst YEAR OF SERVICE for the right job! 
TO THE PLUMBING AND HEATING INDUSTRY 





EQUIPMENT 


Be Ever-Right with 
EWVER-TITE’ 


THE WORLD’S BEST 


, QUICK: COUPLINGS 


i 5 
No other equipment Costs'so little, yet saves solmbch in 


loading and delivery time. Patented Ever-Tites guarantee 
absolutely tight connections in an instant and they 
have never been known to jam or fail; predetermined 
tightness is built in during manufacture Rugged construc- 
tion of the finest quality materials makes them last in- 
definitely even in the hardest service. There is no substi- 


tute for Ever-Tite standard of the petroleum industry. 


Made in all sizes for every type of hose coupling re- 
quirement. Stocked by leading equipment distributors 
everywhere 


the ‘ 
mark of quality and 


the petroleun ndustry 


EVER-TITE COUPLING €O. 


254 WEST 54th STREET NEW YORK 19, N. Y 


Mr. Ylvisaker Mr. Neuman 


Two new general managers respon- 
sible for all sales and manufacturing 
operations in their districts have been 
appointed by Continental Can Co. in 
a move toward decentralization, with 
better customer service in view. 


Lenvik Ylvisaker will direct the 
Northeastern District including Bos- 
ton, New York, Cleveland, Pitts- 
burgh, Syracuse and Oil City. Mr. 
Ylvisaker has been with the firm for 
2 years, and recently managed the 
Pittsburgh plant. 


Wilbur K. Neuman has charge of 
the Southeastern District, including 
Birmingham, Baltimore and Phila- 
delphia. Recently director of prod- 
uct sales, he has served the com- 
pany’s engineering, research and 
sales departments since joining in 
1940. 

Three district sales managers are 
also moving up. John S. Devlin, for- 
mer control officer in the New York 
office and product sales manager of 
steel containers, takes over Houston 
district sales, including the Texas 
and New Mexico area. Bruce Peter- 
son, who has served as sales repre- 
sentative in Philadelphia and New 
York and as Boston district sales 
manager, moves west to Milwaukee 
Replacing Mr. Peterson in Boston is 
J. R. Wallace who has been with 
Canco’s sales staff since 1934. 


In Chicago W. B. Larkin has been 
named division sales manager, and 
P. L. Brachle has succeeded him as 
general line sales manager. 


The Canadian branch, Continental 
Can Co. of Canada, Ltd., has a new 
president, Frank A. Whittall suc- 
ceeding Harry A. Rapelye, who has 
retired. Mr. Rapelye joined the firm 
in 1929 in the Kansas City district, 
moved to management positions in 
the New York office, and was trans- 
ferred to the Canadian branch in 
1948 as vice president and general 
manager. He has served as president 
since 1950. 

Mr. Whittall, a native of Canada, 
was originally director and sales 
manager of the Whittall Can Co. 
which in 1935 became part of Canco. 
He had served as vice president in 
charge of sales since 1943, when last 
year he was appointed executive vice 
president. 
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An oil equip- 
ment man, Leon 
J. Dunn, assist- 
ant to the ex- 
ecutive vice pres- 
ident of Veeder- 
Root, Inc., is in 
Europe with 
seven other men 
as a guest of the 
German govern- 
ment. The group 
is making a 
month’s tour and 
study of West 
Germany in the interest of employer- 
employe relations. Mr. Dunn was 
president of the Society for Advance- 
ment of Management last year and 
has been active in personnel and labor 
relations while at Veeder-Root. Be- 
fore joining the company in 1942, 
he was with General Motors, West- 
inghouse, and Republic Steel. 


Mr. Dunn 


George W. Crabtree has left Con- 
tinental Can Co. after 20 years in 
managing and operating capacities 
to join Crown Can Co. as vice presi- 
dent in charge of manufacturing. At 
the time he left Canco he was its 
eastern division manager of manu- 
facturing. 


A former railroading man who 
joined Gustin-Bacon Mfg. Co. in 1942, 
Edward A. McCabe, has been named 
manager of its New York division 
in charge of glass fiber insulation, 
industrial and railroad sales in New 
England and along the East Coast. 


* * * 


Two engineering appointments at 
Eaton Mfg. Co. go to John Davies, 
now assistant chief engineer, and 
to Chester D. Christie, staff engi- 
neer. 


* * * 


George D. Roper Corp.’s new ad- 
vertising manager in the pump divi- 
sion is Dick Corrigan. 


* * * 


C. R. Boll, Jr. has moved from en- 
gine sales to become general sales 
manager of the Cummins Engine Co., 
Inc., where he will be responsible for 
engine parts and contract sales, re- 
gional organization and advertising. 
Mr. Boll started with Cummins in 
1941, took a leave of absence during 
the last war to serve with the Signal 
Corps, at which time he took special 
electronics training and became a 
staff officer in both the Manila and 
Tokyo headquarters of General Mac- 
Arthur. 
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General purchasing agent for the 
American Brake Shoe Co. is Thomas 
W. Russell, Jr., a Yale University 
graduate. Mr. Russell has been affili- 
ated with the company for seven 
years, spent the last three years in 
the purchasing department, first as a 
buyer, and later as assistant general 
purchasing agent. 


Petroleum Marketers, a company 
organized in 1946 by O. S. Brodd to 
sell oil properties exclusively, has 


recently opened an office in Madison, 
Wis., under the supervision of M. E, 
Putmam. The company will sell bulk 
plants, including propane plants, and 
service stations, depending on the 
customer’s needs. 


A Purdue graduate who joined 
Wagner Electric Corp. in 1936 as 
student engineer, Arthur H. Beasley, 
is now Memphis sales manager. He 
succeeds A. Callaway Allen, who has 
become sales manager of the elec- 
trical division. 


STEEL PACKAGE LINE 


combining Quality and Economy! 


Standard Grease 
Pails—25, 35, and 
50-Ib. sizes. 


Pouring Paile— 
6% gals. 


G. P.&F. has the experience and 
facilities to produce a wide variety of 
steel containers that will give your 
product full protection ... get it to 
your customers safely. Every type of 
G. P. & F. container is designed right 
... built right, for the purpose in- 
tended. The utility values of the 
specialty containers add extra sales 
appeal to your product. 





E-Z Fill Grease 
Gan Loader Pails, ity Ca 
25 and 35-lb. sizes. 


Dome-Top Util- 
ne—2, 3, 5- 
gal. and 40-Ib. sizes. 


G. P. & F. Steel Containers are fin- 
ished in solid colors, or lithographed 
with your own design. Hot dipped 
galvanized, tinned or terne coatings 
are also available. Can be ordered in 
straight carloads, mixed carloads or 
smaller quantities. 

It’s Better to Ship in Steel 





Flaring Paile—25 
and 35-Ib. sizes. 





STEEL Centareees: 


Half Bushel Basket 
—Hot ss galva- 
nized, 30-lb. capacity. 


Pouring Drume— 
Self-venting and 


spouts 
2 to 6 gals. 





10%" Diameter |S 
Grease Pail — 25-Ib. 
size. 





(aa GEUDER, PAESCHKE & FREY CO. 



















HOW MANY TAX DOLLARS _ 


. 


Replica of the novelty 
“gasoline tax dollar” which 
state petroleum industries 
committees are distributing at 
Service Stations and by mail 
as part of their 

tox education work. 


el 4 ‘ — 
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GET POSITIVE, 












This unalterable sealed in 
ticket is mechanically printed. 
it guards against errors, 
doubts and disputes—provides 
permanent indisputable records 
WHAT . ' for all accounting. 


OU LOAD 






A 
a 


eae 


HOW THIS BETTER SYSTEM WORKS 


The row of office ticket printing registers (at right) is elec- 
trically synchronized to standard registers on the Rotocycle 
meters outside. Each office register is permanently inter- CONTROL 
locked to one meter register on the rack and all gallonage AND RECORD 
dispensed by that meter is accurately recorded and printed HERE 
under the direct control of the supervisor. 





REMOTE 
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ARE YOU LOSING:.. 


IF THROUGHPUT 
IS NOT ACCURATELY 
METER RECORDED? 


The actual cost of gasoline and fuel oil today is about 
the same or less than for the 1920-30 period. The higher 
prices result from the taxes that you as a wholesaler must 
collect and pay under Federal, State or Municipal laws. 
Chances are that, without meter control, you are paying a 
premium in taxes on the fuel you handle due to evapora- 
tion, leaks, inaccurately calibrated tanks and other losses. 
When you measure it in and measure it out of your plant 
with Rockwell Rotocycle meters you will have verified 
records to justify your tax payments. 


PRINTED RECORDS FOR TAX ACCOUNTING 


.--plus the speed, economy and safety of 
one man control over every loading! 


When you install a Rockwell Remote Registration System you immediately gain 
many money saving advantages. You centralize control over all truck loading in 
one office and in the hands of one man—the dispatcher. No product can be 
drawn from any outlet until he inserts a ticket in the proper printer and activates 
the proper electric circuit. This unalterable printed ticket shows the exact gal- 
lonage dispensed. 

In addition to providing proof of actual deliveries for tax purposes, multiple 
carbons of these tickets can be used for delivery slips, for inventory control and 
for invoicing—in fact to establish a better, more pro fa accounting procedure. 

With the Rockwell system—which bears the Underwriters’ Laboratory seal of 
approval, you will reduce human errors to a minimum. You will stop many 
losses that add to your tax burden. And you will speed operations—put out more 
product with the same or fewer men. Write for bulletin OG-324. 


ROCKWELL MANUFACTURING COMPANY 


PITTSBURGH 8, PA. ATLANTA BOSTON CHICAGO HOUSTON KANSAS CITY 
LOS ANGELES NEW YORK PITTSBURGH SAN FRANCISCO SEATTLE TULSA 


REGISTRATION UNITS 


OCTOBER 15, 1952 








EQUIPMENT 





Inland Steel 
Container Co.'s 
new sales man- 
ager, John H. 
Strome, is only 
31 years old. He 
has been with 
the company for 
2 years as assist- 
ant to the presi- 
dent, and was 
previously with 
the ore mine op- 
erations of In- 
land Steel Co. 
Succeeding him as assistant to the 
president is Thomas T. Crowley who 
came to Inland Steel a year ago 
from ECA’s London mission where 
he was chief of the industrial divi- 
sion specializing in steel. 


Mr. Strome 


In England, W. F. Judd has been 
named managing director of Emco 
Brass Mfg. Co., Ltd., with headquar- 
ters in Croydon. Mr. Judd is replac- 
ing C. R. Ivey who is now in Canada 
with the parent company. 


+ ~ a7 
The process equipment division of 


A. O. Smith Co. has moved T. A. Sul- 
livan from supervision of order serv- 





ice to product manager of pressure 
vessels, R. T. Springate has joined 
the division as superintendent of pro- 
duction control. 


* * * 


Highway Trailer’s board director, 
Oliver H. Payne, will succeed H. L. 
Charleton as president of the com- 
pany. Mr. Charleton resigned on Aug. 
27 after two years as president. He 
was for many years associated with 
the Reynolds Metals Co. The new 
president, in addition to his duties 
with Highway Trailer, is also chair- 
man of the board of the Autocar 
Corp. and of Liberty Products Corp. 
He will continue as chairman of 
Highway’s board, and the vacancy 
occasioned by Mr. Charleton’s resig- 
nation will be filled by Frank C. 
Gokey, executive vice president, who 
will now assume the duties of chief 
executive officer of the company. 


* * * 


Charles S. Barbara is the new 
Lynch Corp.’s PAR air compressor 
sales representative for northern Cali- 
fornia and western Nevada. He has 
spent many years in the gasoline 
pump and service station equipment 
industries. 


~~ Those 
Who Know 


INSIST ON 


HANNAY 


HOSE REELS 


yg ee a 
@ Completely DEPENDABLE 


a 
HOSE REELS 


CLIFFORD B. HANNAY & SON, Inc 
"i 
WESTERLO, New YOR 


There's a HANNAY ® 
For EVERY HOSE 
REEL Need... 

Ask Your Supplier 


© 1952, C.B.H. & S., Inc. 


ANNAy 


REG. U.S. PAT. OFF. 


Almost 20 
years in the 
sales and engi- 
neering depart- 
ments of Lincoln 
Engineering Co. 
preceded the re- 
cent  appoint- 
ment of Carl H. 
Mueller to direc- 
tor of engineer- 
ing. Originally a 
Sales representa- 
tive, he rose to 
manage sales of 
the industrial division and became 
assistant to the president in charge 
of product development. In his pres- 
ent capacity he will be responsible 
for all engineering and research ac- 
tivities. He has been a member of 
Lincoln’s board of directors for the 
past six years 


Mr. Mueller 


* 


In an interdepartmental transfer 
at Fairbanks, Morse & Co., the man- 
ager of the pump division, W. E. 
Watson, has become assistant to the 
manager of the manufacturing divi- 
sion. The former manager of manu- 
facturing, Paul R. Flood, has trans- 
ferred to Pomona where he will man- 
age the company’s pump works there, 
succeeding Charles L. Barrett, who 
is now a pump consultant. In the 
Beloit plant, Lewis H. Kessler has 
become chief hydraulic engineer. 
Robert Craig is*on special assign- 
ment in Washington as assistant to 
the Fairbanks president, and S. L. 
Fry has moved to Chicago as assist- 
ant manager of pump sales. 


* * * 


Force feed lubricators and chem- 
ical feeders are sold in the Oklahoma- 
Kansas area by Edward C. Bromiley 
of Tulsa for the Manzel Co. of Buf- 
falo, N. Y. Mr. Bromiley has been 
active in the oil industry for 20 years 
in research, engineering and sales ca- 
pacities. 


Robert D. Walker is now a mem- 
ber of the Weatherhead Co.'s staff of 
industrial sales engineers and will 
handle sales of tube fittings and hose 
assemblies. His territory comprises 
Arkansas, Louisiana, New Mexico, 
Oklahoma and Texas. 


Former sales manager of the in- 
dustrial division of R. M. Hollings- 
head Corp., William Carolla, now has 
the position of assistant manager 
of the division. This appointment will 
not involve any change in Mr. Carol- 
la’s former duties. 
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Sheller L. Stein- 
wender, a sales- 
man who knows 
oil from both 
field and desk 
points of view, 
has joined Scaife 
Co. as vice presi- 
dent in charge of 
sales. Starting as 
a roustabout in 
Oklahoma for 
Anglo-Texas Oil 
Co., he rose from 
a refining ap- 
prenticeship and was sent to Europe 
to study marketing and international 
banking by the company. He later 
joined the American Cyanamid Co. 
working with process equipment, most 
recently was with A. O. Smith as 
eastern sales manager. With Scaife 
he will be in charge of sales of pres- 
sure vessels, gas cylinders, range 
boilers and Diesel starter tanks. 


Mr. Steinwender 


* * * 


Early last 
month a new vice 
president of Bow- 
ser, Inc., Robert 
L. Holt, took over 
his new duties 
and left the vice 
presidency of a 
Chicago firm, H. 
M. Byllesby & Co. 
Mr. Holt had 
been on Bowser’s 
board for 2% 
years and served 
on the finance 
committee. In addition to his work 
with Bowser, he will continue his 
present position of vice president and 
director of the Pacific and Atlantic 
Shippers Assn. A graduate of Pur- 
due University, Mr. Holt at one time 
was in investment banking. 


Mr. Holt 


* > ad 


John H. Conroy is the new sales 
manager of Rosson-Richards Com- 
panies, Houston, Tex. He will be in 
charge of both the coating and wrap- 
ping and the Wate-Kote divisions of 
the company. 


The Pittsburgh Corning Corp. has 
named C. P. Barrett manager of in- 
dustrial insulation sales, a field he 
has been active in for the past 5 years. 
He has represented the company in 
the East and Midwest, managed in- 
sulation sales in the Chicago and New 
York offices. His new position be- 
came effective Sept. 1. 


* * * 
At the 10th annual meetjng of the 


Packaging Machinery Manufacturers 
Institute in Hot Springs, Va., the fol- 
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lowing officers were elected for 1953: 

President, Edwin H. Schmitz of Em- 
hart Mfg. Co. 

1st vice-president, S. Chester Mark- 
ley of Comas Machine Co. 

2nd_ vice-president, Helen Horix 
Fairbanks, Horix Mfg. Co. . 

New directors, Robert T. Foreman 
of R. A. Jones & Co., Tom Miller of 
Package Machinery Co., E. A. Oliver 
of Economic Machinery Co., and John 
B. Wilson of Wright Machinery Co. 


* om = 


Whiting N. Shepard is the new di- 
rector of sales of the Boston Woven 
Hose and Rubber Co. In his posi- 
tion he has responsibility for all mar- 
keting activities of the company. He 
joined the company in February of 
this year. 


E. N. Bleke, chain store manager 
in the Detroit area for National Cash 
Register, has moved to Dayton to 
head chain store sales on a national 
scale. G. W. Moore, former manager 
at Dayton, will take Mr. Bleke’s place 
in Detroit. 


* * * 


H. A. Stevenson, Inc., distributors 
of Baker-Raulang industrial trucks 
in Michigan, has added Walter S. 


Maranuk to its staff as vice president. 
Mr. Maranuk comes to the Detroit 
firm after many years in sales and 
engineering with Yale & Towne Mfg. 
Co. 


Heekin Can Co.’s South Central 
area expansions have brought W. d. 
Hoye into the Springdale, Ark., di- 
vision as district sales manager. 
Tracy Barrett will continue in the 
Ozark region as sales representative. 


. * * 


Death 

William R. Ray, oil heating pioneer, 
inventor, industrialist and engineer, 
died August 15 in Los Angeles at 
the age of 73. Mr. Ray was the son 
of a San Francisco manufacturer and 
organized the Ray Oil Burner Co. 
which he sold in 1929. The following 
year he assisted his two sons, William 
and Charles Ray, in forming the Gen- 
eral Controls Co. whose board he 
headed until his death. Mr. Ray was 
probably most well known for his 
pioneer work in horizontal rotary oil 
burners, dual pumps and reservoirs, 
and held over 20 patents in heating, 
combustion and cooking equipment. 
The original model of his first heat- 
ing and power oil burner is on ex- 
hibition at the Smithsonian Institute. 


Build Automatic 
Transmission Fluid Sales 


E-Z TRANS-FILL is the easy and clean method 
of changing and adding to automatic transmis- 
sions. Designed for transmission changes on 
Hydra-Matics, Dynaflows, Powerglides, Fordo- 
matics, Merc-O-Matics and Ultramatics. It can 
also be used for transmission changes on cars 
with Fluid Drive. 
Container is contamination-free, easy to fill, and 
is equipped with a 6 foot transparent hose with 
' check valve to prevent dripping. Can spout is 
£ sealed, and a filter screen in the hose end of 


5 Gallon capacity + Pumps | qt. 
per stroke + Calibrated for pints 
Light & portable + Handle locks 
for easy carry + No dolly or 
wheels necessary. 


coupling can be quickly cleaned or replaced, 
assuring absolutely clean fluid. 
packed, shipping weight 16 pounds. 


Order by name... or write for literature. 


Individually 


MANUFACTURING COMPANY 


Manufacturers of Lubricating Equipment 


1224 LINDEN AVENUE 


- MINNEAPOLIS 3 


MINNESOTA 

















OFFICERS of the National Assn. of Oil Equipment Job- 
bers for the coming year are: Howard Upton, executive 
secretary, Tulsa; W. E. Crowder, vice president, United 
Pump & Supply, DalJas; John Quilter, president, Pump 


& Tank Co., Richmond, Va.; 


EQUIPMENT JOBBERS 





Large Turnout for Second Annual Meeting 


E. de Penaloza, treasurer, 
General Equipment Co., St. Louis 


EQUIPMENT 





SCROLL of appreciation was presented 
to James Newberry (right), of Newberry 
Equipment Co., Memphis, Tenn., and re- 
tiring president of the association. He 
was honored for his work in promoting 
the association during the past year 
and a half. He is one of the group's 
founders. E. de Penaloza, of General 
Equipment Co., made the presentation 


hd 


Demonstrates Rapid Growth Association Is Experiencing 


By CHARLES BOYD, Jr. 
Equipment Editor 


COLUMBUS, Ohio—The National 
Assn. of Oil Equipment Jobbers has 
just completed .a very successful 
meeting. Evidence of this was found 
in the interest shown by over 400 oil 
equipment men from coast to coast 
in the talks and discussions on busi- 
ness operations and selling. 

The association is experiencing a 
remarkably fast growth. In May of 
1951 only a few oil equipment job- 
bers got together at Louisville and 
held a meeting to organize the ‘asso- 
ciation. In October of 1951 the first 
annual meeting was held, and while 
the growth was noticeable, only 150 
attended the St. Louis convention. 


86 


Those attending last week’s con- 
vention—both equipment jobbers and 
manufacturers — were enthusiastic 
about the future of the organization. 
It was felt that many headaches 
within the equipment industry could 
be eliminated and that efficient and 
better management would result from 
the numerous projects the associa- 
tion is going to undertake. 

These equipment men feel that they 
can be of more help to their cus- 
tomers—the oil marketers—by im- 
proving their services and efficiency. 

Several speakers talked on sales- 
manship and service and how the oil 
equipment jobber could improve his 
business. 


“What Makes a Star Salesman a 


Star?” was the subject of H. B. 
Sharer, of United States Rubber Co., 
New York, at a joint luncheon with 
the Columbus Petroleum Club. He 
said every salesman could be either 
mediocre or a star depending on 
whether he worked hard and intelli- 
gently used the three things he had 
to sell. — products, reputation and 
quality. Failure to use his knowledge 
of a product to get ahead will make 
him mediocre. He must know the 
features of a product and how to 
use this knowledge to sell, since 
people buy what the product will do. 


Mr. Sharer gave as an example the 
case of a salesman who called on a 
woman to sell an oil-fired heating 
unit. This salesman explained all the 
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internal features—including the nuts 
and bolts—to the lady. Upon fin- 
ishing his dissertation, the salesman 
asked if there were any questions. 
The customer asked: “Will it keep me 
warm ?” 

Thus the salesman had failed to 
mention the very things that the 
lady wanted to know: What would 
the product do for her and was it 
easy to use? 

Another example used by Mr. 
Sharer was that of selling tires. 
There are several things to consider 
in selling a tire since the motorist 
buys only when he has to do so. A 
customer wants to know what the 
tire will do for him—will it give him 
good mileage, safety, comfort and 
appearance? These cannot be seen, 
and the salesman’s job is to convince 
the buyer. This same sales problem 
applies to other products, although 
it varies in respect to what the cus- 
tomer expects, and this is where 


SALESMANSHIP was subject of a hum- 

orous, yet highly educational talk by 

H. B. Sharer, U. S. Rubber, New York 
City 
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TWwo EQUIP- 
MENT JOBBERS, 
Cc. LL. McBride 
(left), C. L. Me- 
Bride Co., Inc., 
Louisville, and T. 
W. Myers, South- 
ern Supply & 
Equipment Co., At- 
lanta, discuss prob- 
lems 


knowledge of product is essential to 
being a star salesman. 


Management—Hugh Allan, presi- 
dent of Rotary Lift Co., Memphis, 
gave the equipment jobbers a num- 
ber of pointers on making their busi- 
nesses operate more efficiently. 

He said that labor hourly rates 
of about $1.60 per hour figured out 
to a $2.80 cost per hour in the serv- 
ice shop, and an hourly selling cost 
of $3.50. But this doesn’t make 
money for a_ business. Contract 
work, he said, is more profitable if 
workmen are pushed. 

Some jobbers use new equipment 
sales to subsidize this low hourly 
charge, but this won’t pay off, he 
said. Subsidizing one department at 
the expense of another is not good 
business management. 

Mr. Allan asserted that good book- 
keeping shows the cost of doing 
business and gives both departmen- 
tal and product breakdowns. It shows 
whether subsidization is occurring. 


GETTING TOGETHER between sessions 

of the convention are (left to right): 

W. A. VanBlarcom, Marlow Pumps, 

Ridgewood, N. J.; Ed Towse, Columbian 

Steel Tank Co., Kansas City; and Paul 

L. Braswell, Braswell Equipment Co., 
Wilson, N. C. 


A simple (but not too simple) book- 
keeping system is best, he said, and 
the books should be audited once a 
year by a CPA. Also essential to 
success is a careful study of the 
cost of doing business. 

Without a good bookkeeping sys- 
tem, trouble is bound to crop up in 
the operations of a business, he said, 
suggesting that a simplified account- 
ing system could be worked out by 
the equipment jobbers’ association. 

Manpower—Care in the selection 
and training of employes is essen- 
tial if future headaches are to be 
avoided, Mr. Allan said. He urged 
all businesses to have a detailed ap- 
plication form which would aid in a 
careful examination of all appli- 
cants. 

After selecting a man, he should 
be trained carefully to know the con- 
fines of his job and what is expected 
of him. Men work for satisfaction, 
self preservation and recognition, Mr 
Allan added. 

Real Estate—Ownership of own 
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land and buildings to house businesses 
is not essential, Mr. Allan said, term- 
ing it a luxury and putting the owner 
in the real estate business. The mini- 
mum deal would be about $25,000 for 
an oil equipment jobber’s building 
requirements. He suggested the sell- 
ing of real estate holdings to in- 
vestors and then leasing them back 
or renting space so capital is not 
tied up. 


Economy Aids—Mr. Allan gave 
several business aids to achieve econ- 
omy: 


1. Dictating equipment which may 
be used at office or home saves 
valuable time of management. 

2. An intercommunication sys- 
tem. This is inexpensive and saves 
time around a plant. 

3. Fork lift truck. This makes a 
warehouse hold more and saves both 
manpower and time. 

Mr. Allan said the oil equipment 
jobber is in a position to render serv- 
ice to customers and to factories. 
He can reduce his customer’s equip- 
ment inventories and relieve parts 
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headaches. But to accomplish this he 
must know equipment parts and have 
adequate stocks. Also he must be 
able to tell a customer when to scrap 
parts or even an entire piece of equip- 
ment. 

The equipment jobber should main- 
tain at least a minimum service de- 
partment. Servicing only his own 
lines of equipment is the best meth- 
od, Mr. Allan said, but a man in a 
small town must service more things 
because he may be the only one avail- 
able to do the job. He urged the 
jobbers to establish an engineering* 
service. 

He warned the equipment men 
that they should test new equipment 
even though it is tested by the fac- 
tory, since local conditions may make 
adjustments necessary. 

Oil companies think they can re- 
pair equipment cheaper, he said, 
while actually an oil equipment man 
can do it cheaper. Some oil com- 
panies now write off repair work as 
an expense on tax returns, he ex- 
plained, and this is the reason some 
companies do their own servicing. 


The oil equipment jobber can serve 
factories by saving them marketing 
costs, since he represents the cheap- 
est way to do business. He can save 
the factory service costs, reduce 
manufacturers’ overhead in advertis- 
ing cost, collection overhead, etc. 


Mr. Allan thinks the oil equipment 
jobber is a necessary link, but he 
must respect competition. 


An Oil Jobber Looks at the Equip- 
ment Jobber — Joseph W. Butler, 
president of Butler Oil Co., Phila- 
delphia, told the equipment men how 
an oil jobber looks at the equipment 
jobber and aiscussed some of the com- 
mon problems of both. 


Mr. Butler observed that the word 
“jobber” appears to be an _ unfor- 
tunate word to describe the respec- 
tive activities of both equipment mar- 
keters and wholesale oil distributors. 
“The average person is confused by 
the term “jobber” as applied to our 
businesses. ... The name itself is 
not descriptive.” 

The term “Independent Distributor 
of Petroleum Products,” or “Inde- 
pendent Petroleum Distributors,” fits 
much better, he said. “The word 
distributor embraces not only our 
function of reselling to dealers but is 
broad enough to include the retail 
marketing of fuel oil and other prod- 
ucts, which is a substantial part of 
the business of most Independent dis- 
tributors today.” 

Mr. Butler said his relations with 
equipment jobbers have been largely 
satisfactory, although there have been 
times when a little more salesman- 
ship could have obtained orders for 
equipment which went to manufac- 
turers. He told the equipment men 
that they should ask themselves 
whether their salesmanship of both 
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equipment and service has been ade- 
quate. 

Most gripes against equipment job- 
bers may be placed in the category 
of service, he said. Many oil dis- 
tributors say “we can’t get delivery 
from the jobber—he doesn’t carry 
merchandise in stock and we find we 
can get quicker delivery direct from 
the factory than by waiting for the 
jobber to get the item for us.” Others 
complained that it was difficult to 
get repair service on equipment pur- 
chased from jobbers, or parts for re- 
pairs to make themselves, Mr. Butler 
said. 

Mr. Butler told the equipment job- 
bers to strive constantly to become 
more intelligent business managers. 
The term “management” covers all, 
or nearly all, the problems to be 
solved in the day to day operation 
of our business. Intelligent business 
management is not only the answer 
to the question of what can you do 
to improve your business with In- 
dependent oil distributors but also, in 
most instances, covers the problem 
of a static or falling sales curve, in- 
efficient or unprofitable service op- 
erations, employe relations, difficul- 
ties with suppliers, office manage- 





Quilter Elected President 


The National Assn. of Oil 
Equipment Jobbers elected the 
following officers and _ direc- 
tors: 

President, John Quilter, 
Pump & Tank Co. Inc., Rich- 
mond, Va. 

Vice President, W. E. Crow- 
der, United Pump &° Supply, 
Dallas, Tex. 

Treasurer, E. de Penzloza, 
General Equipment Co., St. 
Louis. 

Executive Secretary, Howard 
Upton. 

Members of the board are: 

Fred Coffield, Coffield Sup- 
ply Co., South Bend, Ind. 

H. R. Tuller, Tuller Equip- 
ment Co., Columbus, Ohio. 

R. J. Owen, West Penn 
Oil Equipment Co., Pittsburgh. 

D. W. Monroe, Monroe Equip- 
ment Co., Miami, Fla. 

Melvin Schlesinger, Tri-State 
Equipment Co., Kansas City. 

Fred Geen, C. A. Brewer, 
Rochester, N. Y. 

Albert F. Gerry, Gould Equip- 
ment Co., Portland, Me. 

H. E. Rutledge, Rutledge 
Equipment Co., Pittsburgh. 

L. J. Rittiner, Koehler & Rit- 
tiner, New Orleans. 

James Newberry, Newberry 
Equipment Co., Memphis, is an 
ex officio member of the board. 
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ment, credits; in fact, every depart- 
ment and phase of a business. 
“Where a man is a glaring failure 
in one department of his business, 
examination will disclose that he is 
falling down in others. The jobber 
who consistently renders inefficient, 
slow or otherwise poor repair serv- 
ice is usually the fellow who not only 
has inadequate control of his inven- 
tory, regularly fails to complete de- 
liveries as promised or makes mis- 
takes in billing, but also is slipping 
in his sales and is probably kept in 
business merely through a combina- 


Whether for your use or the use of your 
customers, you'll appreciate the many fine 
features of the Tokheim double-action pump. 
It operates with a single sturdy diaphragm; 
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tion of luck, shortages and weak 
competitors.” Mr. Butler continued: 

“Obviously, it cannot be expected 
that the equipment jobber will car- 
ry in inventory at all times all the 
items of equipment or repair parts 
his customers may call for, but the 
good manager will have an adequate 
stock of those things in regular de- 
mand. 

“The intelligent manager will con- 
sider sales planning the most im- 
portant part of his business. It is 
not sufficient merely to solicit orders 
from distributors for their current 


OKHEIM 


DOUBLE-ACTION 
PUMPS 


for 
service 
station ..-« 





General Products Division 


TOKHEIM OIL TANK AND PUMP COMPANY 


1650 Wabash Avenue, Fort Wayne 1, Indiana 


Factory Branch: 1309 Howard Street, San Francisco 3, California 














EQUIPMENT 





needs. You should get close enough 
to their operations to learn their 
plans for expansion, make sugges- 
tions as to types of improved equip- 
ment that may fit their needs, keep 
them up to date on new developments 
in the equipment field, and work with 
them on layout and construction. 
This method of sales engineering 
should be particularly necessary with 
small distributors. 

“For the large number of small 
Independent oil distributors who find 
it unprofitable to maintain their own 
repair departments it might be ad- 
vantageous for some of you to devise 
a plan of preventive maintenance or 
regular inspections and adjustment 
of gasoline pumps and other equip- 
ment. Such a service could cure a 
persistent headache of the average 
small distributor and bring additional 
income and profit to you.” 

“Always remember that when you 
fail to give prompt service on a 
pump delivery or repair, your cus- 
tomer or his dealer may be losing 
valuable gallonage, and if you hold up 
a fuel oil distributor for a couple of 
hours for a meter adjustment in the 
middle of the winter it may throw his 
delivery schedule all out of gear, cost 
him the possible loss of customers 
and you the loss of good will.” 

Mr. Butler said there are broad 
areas of interest in which the pur- 
poses of equipment jobbers and oil 
distributors coincide. He suggested 
that the association maintain a 
liaison with the National Oil Jobbers 
Council to determine when and in 
what measures co-operative efforts 
could be effective and also what 
threats to the general security of the 
oil industry might be the object of 
consideration. 

He mentioned two matters which 
could be discussed at the present 
time: 

“Recently the press has been car- 
rying boldly headlined stories con- 


AN INDEPEND- 
ENT oil man, 
Joseph W. Butler 
(right), president 
of Butler Oil Co., 
Philadelphia, told 
the equipment men 
how they could im- 
prove relations 
with oil marketers. 
Mr. Butler is 
shown here talking 
with J. P. Austin, 
of Buckeye Iron & 
Brass Works, Day- 
ton, Ohio 


cerning alleged international petro- 
leum ‘cartels’. It might be well to 
study these accusations, and if it ap- 
pears that there is a persecution of 
the oil industry on the basis of un- 
supported allegations it would be 
helpful to your association as well as 
the oil industry to put yourselves on 
record against trial and condemna- 
tion of patriotic Americans by press 
release.” 

“Another matter you should con- 
sider is, perhaps, the most important 
single handicap you can think of to 
the growth and development of small, 
independent business—the restrictive 
structure of the present federal in- 
come tax laws.” 

“We can and should protest unfair, 
restrictive, uneconomic and inequit- 
able provisions of the tax laws and 
advocate changes which we deem to 
be wise.” 

Mr. Butler urged the oil equip- 
ment jobbers to back up the Oil In- 
dustry Information Committee. 
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MANUFACTURERS AND JOBBERS got acquainted during the meeting. Shown here, 





Manufacturers Committee 


W. B. Johnson, Erie Meter 
Systems Inc., Erie, Pa., is the 
new chairman of the Manufac- 
turer’s Liaison Committee of 
the National Assn. of Oil Equip- 
ment Jobbers. He succeeds 
Arch Jordan of the John Wood 
Co., Muskegon, Mich. Other 
members of the committee are: 

Allan Anthony, Allan An- 
thony Electric Corp., Forest 
Park, Ill. 

John Lodwick, Curtis Pneu- 
matic Machinery Division, St. 
Louis. 

Walter Sieger, Neptune Meter 
Co., New York City. 

E. S. Phelps, Metal Hose & 
Tubing Co., Dover, N. J. 

J. L. Cummings, Ardmore Di- 
vision of Amco Corp., Chicago. 

R. O. Comp, Buckeye Iron 
& Brass Works, Dayton, Ohio. 











W. J. Loufman, president of Fleet- 
Wing Corp., Cleveland, also urged the 
association to support the OIIC and 
protect the American system of free 
enterprise. 

Catalog Printing—The association 
is going ahead with plans to pro- 
duce catalogs for members who de- 
sire this service, and the Manufac- 
turers’ Liaison Committee of the 
group will co-operate in the project. 
The catalog is expected to reduce 
considerably printing costs to mem- 
bers. 

The Business Operations Commit- 
tee of the association urged: 

1. A study of the possibility of 
using’ the telephone to cut the cost 
of selling; 

2. Study of pre-training courses in 
selling by telephone; 

3. Listing of equipment jobbers as 








left to right are: Frank Hall, Petroleum Equipment Co., Nashville; Allan Anthony, 
Allan Anthony Electric Corp., Forest Park, Ill; and W. E. Marshall, Jr., Equipment 


Sales Co., 


Atlanta 
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BEFORE AND AFTER spraying with waterproof vinyl plastic. 





Station is on Lake Shore Boulevard, Euclid, Ohio— a suburb 


of Cleveland. Supplier is Canfield Oil Co., Cleveland 





such in classified sections of phone 
directories; 

4. A study of industrial averages 
for application to equipment jobber’s 
business; 


— 


5. Accumulation of a library of 
business forms; 
6. A study of personnel turnover; 
7. A study of methods of adver- 
tising; 
8. A study of specialized selling. 
One objective of this committee is 
to help one jobber benefit from the 
experience of another. 


Resolutions -— The _ association 
passed the following resolutions: 


1. Moved that the association ex- 
plain to manufacturers, in detail, 
plans concerning a co-operative cata- 
log, and urged them to participate 
by providing plates, copy, electro- 
types and other material necessary 
for the success of the project. 


2. Resolved that the association 
attempt to secure from manufactur- 
ers of oil marketing equipment, a 
clearly worded statement outlining 
their existing distribution policies, 
explaining to them that it is not the 
intention of the organization to at- 
tempt to change any of these policies. 

3. Endorsed Project: Adequate 
Roads (PAR) and joined hands with 
other national and state organizations 
in the effort to bring adequate roads 
for a strong America. 

4. Moved to help fire prevention 
organizations in education of vendors 
of oil products on the need to pre- 
vent mixture of low and high flash 
point products, such as gasoline and 
kerosine, especially when both prod- 
ucts are dispensed through the same 
pump, meter and hose. 

Exhibits—A number of manufactur- 
ers exhibited their products at the 
trade show held in conjunction with 
the equipment jobbers’ meeting, and 
the booths were a popular meeting 
place between sessions. 
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Station Gets Plastic ‘Raincoat’ 


The station in the picture above is 
coated with Cocoon—a vinyl plastic 
used by the Navy to “mothball” 
ships. 


For nine years the brick building 
suffered from e leaking roof and 
walls. But four months ago, the 
building was sprayed with the plastic 
completely—walls, roof and joints— 
in a “continuous seal.” Since then, 
there has been no leakage during 
heavy rain, and the operator no 
longer complains of water in his 
showroom. 


Watertightness is only one of the 
advantages claimed for the plastic— 
distributed to oil marketers by Amco 
Corp., Cleveland. The oil equipment 
company, besides noting that Cocoon 
has a vapor transmission less than 
that for some metals, lists these ad- 
vantages for the product: 


1. It is elastic and won’t crack, 
peel or chip. 

2. It adheres tightly to mate- 
rials used in station building 
(such as brick, concrete and cin- 
der block, wood and metal) and 
wears well. 


3. Its highly reflective surface 
has eye appeal, and can be 
cleaned easily. 

4. It is not affected by oil 
products, and does not support 
combustion. 

5. It comes in a variety of 
basic colors, with other shades 
available by tinting. Lettering 
and striping on a station build- 
ing can be done by brush. 


Several major oil companies are 
studying use of the plastic at sta- 
tions. Standard Oil Co. (Ohio) used 
it to coat a concrete block station 
at Dunham and Fearing Roads in 
Toledo one month ago. Standard 


says this brought “very good re- 
sults.”” The company is now building 
a new station in Berea, Ohio, that 
will have the plastic over sheet steel. 


Cost—For coating four exterior 
walls of the average two-bay station 
with Cocoon, the cost at present is 
$600 to $700, including labor. For 
a job covering outside and inside 
walls, plus items such as tire racks 
and light poles, the cost runs between 
$1,000 and $1,200. 


Other Uses—Amco points out Co- 
coon potentially has a wide range of 
uses in oil marketing. Besides coat- 
ing walls and roofs of siations and 
other buildings, it can be used for 
caulking porcelain panels and expan- 
sion joints in concrete drives. And 
Amco calls the product a “natural” 
for outdoor storage of any kind by 
oil companies. 

(For protecting underground stor- 
age tanks, Amco distributes another 
product — liquid neoprene rubber — 
which can also be applied by gun.) 


How Applied—Cocoon is sprayed 
on surfaces by atomization at 75-Ib. 


pressure, and dries almost imme- 
diately. It is not suitable for “or- 
dinary” spray guns, and a special 
technique is needed to apply it prop- 
erly. Therefore, although the prod- 
uct is packaged in l1-gal., 5-gal. and 
55-gal. containers, it is not sold with- 
out assurance that the buyer can 
follow the correct spraying proce- 
dure. Amco says it can make ar- 
rangements for coating stations in 
all parts of the country. 


Cocoon is made by R. M. Hollings- 
head Corp. and is distributed nation- 
ally for a wide variety of uses by 
Protective Coatings, Inc., Tampa, 
Fla. Amco is handling sales to oil 
companies. 
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Pointers on Selling More Motor Oil 


*By JAMES B. LIGHTBURN 
Purolator Products, Inc. 


As far back as I can remember, 
there has always been a controversy 
over whether or not lube oil should 
be changed in the average passenger 
car and if it should be changed, what 
the recommended change periods are. 
Included in the controversy has been 
the role played by the lubricating oil 
filter. 


The writer has visited many service 
stations in the past few years and 
has talked with hundreds of service 
station operators to get their opinion 
on this subject—which is vital to the 
motoring public as well as to the pe- 
troleum industry and car manufac- 
turers. 

To the best of my knowledge a 
logical story has never been presented 
to the oil company salesman and to 
the service station operator explain- 
ing the reason for 1,000 mile oil 
changes. It is also obvious that there 
is considerable doubt in the mind of 
the service station operator as to 
which oil to recommend to his cus- 
tomers when in most stations today 
you can see many different brands 
other than that recommended by the 
service station operator’s chief gaso- 
line supplier. A typical answer from 
a service station operator when asked 
how often the oil should be changed 
is “any place from 1,000 to 5,000 
miles—take your pick”. 

There has also been a considerable 
amount of fretting on the part of 
some publications throughout the 
country about the tremendous waste 
of natural resuurces in the oil com- 
panies’ recommendation of 1,000 mile 
oil changes. During this fretting, no 
consideration was given to the tre- 
mendous waste of material and man- 
power that resulted from having to 
scrap engines before their useful life 
was concluded. 


Recent tests by some of the lead- 
ing engine manufacturers in the 
United States have indicated that a 
liberal supply of clean oil is essential 
in maintaining proper engine per- 
formance and engine life in today’s 
modern gasoline engine. Lubrication 
engineers also stress the necessity of 
furnishing a continuous supply of 
clean oils to wearing surfaces so that 
they can perform their specific duty 
of overcoming friction. It has been 
authoritatively stated and proven 
that motor oils undergo chemical and 
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*Assistant to vice president in charge of 
sales. 


physical changes while in operation. 
These changes vary with the opera- 
tion of the engine, its design and 
maintenance and the fuel used. Since 
it is not practical to design each ve- 
hicle to fit each particular set of cir- 
cumstances, the next most practical 
thing is to change oil regularly so 
that a good supply of clean oil is al- 
ways in the engine. 

Actually, there is no basis for 
standard agreement regarding the 
mileage or time for which oil can be 
used before draining, nor is there any 
reliable simple test method of prede- 
termining the useful life of an oil 
from its specifications. For the av- 
erage passenger car it is believed that 
the most practical solution is—regu- 
lar change periods as recommended 
by the lubricating engineers of the 
oil companies, whose findings are de- 
termined on millions of miles of ex- 
perience. 


We know that engines wear from 
abrasion, dust, dirt and solid par- 
ticles which find their way into the 
air induction and air intake systems. 
We also know that even though the 
oil in an engine is clean when it is 
put in, the minute the engine starts 
it sucks in dirt and dust laden air 
from the atmosphere. Therefore, the 
cleansing process of the oil must be- 
gin the minute the engine starts to 
operate. That is why oil filters are 
so necessary to the life of an engine. 
That is why clean oil and clean filters 
are the most important factors in ex- 
tending engine operation through its 
useful life. 


Ratio Decline—Causes—It seems to 
me the drop in the oil change ratio 
is the result of a number of things: 


1. The salesmen of the oil com- 
panies themselves have not been 
given a good enough story to 
take to the service station op- 
erator to convince him that mo- 
tor oil in the average passenger 
car should be changed every 1,000 
miles. 

2. The service station operator 
has not had a good enough prod- 
uct story and selling story to 
convince him that he should han- 
dle housebrand oil simply because 
it is better than any other oil 
available. 

3. The service station operator 
has not been convinced by the 
oil company suppliers that oil 
changes are important to proper 
maintenance of engine life. I 
think we have been oversold on 
the fact that we may be wasting 


natural resources, but at the 
same time forget that iron, steel 
and labor that are lost when en- 
gines serve less than a useful life 
is also a waste of America’s eco- 
nomic health. 


It seems to me that the service 
station operator has a responsibility 
to his customers to keep engines run- 
ning longer and better and this can 
be accomplished by proper lubrication 
service to his customers. It also 
seems to me that there is too much 
conflict between the lubrication rec- 
ommendations of the automobile 
manufacturers and the oil industry. 
In this country the automobile is the 
second largest investment the aver- 
age man makes and almost invariably 
he is forced to decide for himself 
whether he should abide by the auto- 
mobile manufacturer’s recommenda- 
tions for the automobile or the oil 
companies’ recommendation. I think 
for the benefit of the public at large, 
these two groups should come up with 
an honest, believeable story that can 
be lived with. 


I think the oil industry should de- 
develop an educational program for 
the service station operator showing 
and selling the necessity for regular 
oil changes. Undoubtedly more oil 
changes would be made if the job 
were simpler than it now is. In this 
age of simplification, it often appears 
that the engine designer has decided 
to stick to the horse and buggy meth- 
od of changing oil. Certainly little 
has been done to improve the tech- 
nique of 20 years ago on that score. 


I think the petroleum industry 
should take note of some of the pub- 
lished material by the automobile 
companies anc use it to highlight the 
expressed necessity for a continuous 
flow of clean oil to engine parts. Cer- 
tainly it is not misleading to say 
that today’s engine is far more de- 
pendent upon clean oil than ever be- 
fore. At the same time the oil ratio 
drops. 

Some oil filter manufacturers in the 
past have stated that engine oil need 
not be changed if the oil filter ele- 
ment is changed regularly. This sort 
of talk we deplore since we feel that 
it is not true. At Purolator the re- 
sults of the tests we continually run 
indicate that oil filters keep oil clean 
and effective during its useful life, 
but that oil filters do not prevent 
chemical and physical changes which 
take place during the operation of an 
engine. We feel that the job the oil 
filter does is to assist motor oil to 
meet the increased requirements of 
the newer high-powered engines. Ex- 
perience in the field has confirmed our 
belief. 
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MAY WE DO YOUR DREAMING FOR YOU? 


Do you dream of the day when the can in which you send your product to market 
will bear a lithographed label so modern as to symbolize you as the most progressive 
petroleum marketer? So colorful and appealing as to prove an irresistible shopper- 
stopper? If so, turn your dreaming over to Crown’s Modern-Design Label-Artists. 
Their work is an integral part of our over-all Lithography Service. A phone call will 
bring your Crown Sales Representative a-running with an assortment of eye-filling 
design samples. 


One of America’s Largest Can Manujacturers ( NO) N ON 


Division of 


CROWN CORK & SEAL COMPANY 


PHILADELPHIA, CHICAGO, ORLANDO, NEW YORK, BALTIMORE, ST. LOUIS, BOSTUN 
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INFORMATION PANELS are sponsored by local committees of Oil Information Committee as part of Western Oil and Gas 

Assn. public relations program. They appear before service clubs, civic and community groups on request, answer questions about 

industry. Typical panel is one above composed (left to right) of Dr. S. B. Jones, chief technologist, Shell Oil refinery, Dominguez; 

Haines Finnell, Union Oil’s director of advertising and public relations; D. C. Jones, public relations representative, Standard of 

California’s El Segundo refinery; Frank Morgan, Richfield’s exploration vice president, and Harte Burnette (standing), asst. mgr., 
General Petroleum’s Southern California marketing division, moderator 


Paul R. Shay, A. N. Haenggi and 
H. F. Goold have been appointed as- 
sistant regional managers for Cities 
Service Oil Co. (Del.). Mr. Shay will 
be assistant regional manager for 
the Southwest, Mr. Haenggi has been 
assigned to the St. Paul region and 
Mr. Goold to the Cleveland region. 


E. D. Digweed takes over as TBA 
manager for the Chicago general of- 
fice. L. C. McElhany has been pro- 
moted to the post of regional TBA 
manager at Cleveland and R-: E. Fitz- 
simmons is now manager of fleet 
sales for the St. Paul region. 

Paul L, Miller goes to Cedar Rapids 
as Iowa division manager and A. R. 
Smith becomes Ohio division man- 
ager at Cleveland. 


Wallace R. Finney, who retired 
Oct. 1 as pipe line advisor to Jersey 
Standard, was honored last week “for 
his outstanding contribution to petro- 
leum industry transportation.” 

P. C. Spencer, president Sinclair 
Oil, and A. W. Peake, president, In- 
diana Standard sponsored the lunch- 
eon in Mr. Finney’s honor. 
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Miles E. Woodworth is the new 
flammable liquids eigineer of the 
National Fire Protection Assn, He re- 
places Stanley Earle who has re- 
signed. 

Mr. Woodworth comes to the 
NFPA staff in Boston from Portland, 
Ore., fire department where he has 
been serving as Fire Marshal with 
the rank of assistant chief. Mr. Wood- 
worth has been active in the NFPA 
Fire Marshal’s Section. He will serve 
as secretary of the NFPA Committee 
on Flammable Liquids and will be 
regularly making contact with NFPA 
members in this field. 


* * * 


New assistant advertising manager 
of Indiana Standard is Robert K. 
Byars who since 1948 has been as- 
sistant to the advertising manager. 

Mr. Byars joined Standard in 1946 
as advertising and public relations 
representative in the St. Louis, Mo. 
sales field. 

A graduate of Washington Univer- 
sity, he was a Navy flyer during 
World War II, holding the rank of 
Lieutenant. 


A newly elected vice president of 
the Controllers Institute is Dee 
Davis, secretary and treasurer of The 
California Co., New Orleans. Mr. 
Davis has been a member of the In- 
stitute since 1947 and has been presi- 
dent of the New Orleans Contro] for 
the past year. 

Another oil man elected to the In- 
stitute is Wilson K. Minor, assistant 
comptroller of Standard Oil of Cali- 
fornia, San Francisco, who was made 
a director. 

Mr. Minor headed the San Fran- 
cisco Control a year ago and has been 
a member of the Institute since 1938. 


J. Howard White, vice president- 
controller, Shell Oil, New York, has 
been re-elected controller of the Con- 
trollership Foundation, the research 
division of the Institute. 


= * * 


J. C. Askam, Ohio Oil Co.’s safety 
manager, announces that the retail 
marketing and production depart- 
ments have received the National 
Safety Council’s Award of Honor, the 
Council’s highest recognition. 
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COMING MEETINGS 


OCTOBER 


South Dakota Independent Oil Men’s Assn., 
Alex Johnson Hotel, Rapid City, 8. D., 
Oct. 20-21. 

Packaging Institute, annual forum, (includes 
Petroleum Packaging Committee seminar Oct. 
20) Hotel Commodore, New York, Oct. 20-22. 

National Safety Council, 40th National Safety 
Congress and Exposition, Conrad Hilton Ho- 
tel, Chicago, Oct. 20-24. 

Society of Automotive Engineers, national 
transportation meeting, Hotel William Penn, 
Pittsburgh, Oct. 22-24. 

Assn, of American Battery Mfrs., 
House, Chicago, Oct. 23-25. 

Independent Petroleum Assn. of America, an- 
nual meeting, Skirvin Hotel, Oklahoma City, 
Okla., Oct. 23-24, 

Pennsylvania Petroleum Assn., 7th annual 
meeting, Pocono Manor Inn, Pocono Manor, 
Pa., Oct. 26-28. 

National Lubricating Grease Institute, annual 
meeting, Edgewater Beach Hotel, Chicago, 
Oct. 27-29. 

Arkansas Independent Oil Marketers Assn., 
annual meeting, Hotel Lafayette, Little 
Rock, Ark., Oct, 29-30. 


Palmer 


NOVEMBER 


Society of Automotive Engineers, Diesel engine 
meeting, Chase Hotel, St. Louis, Nov. 3-4. 
Nebraska Petroleum Marketers, Inc,, Paxton 

Hotel, Omaha, Nebr., Nov. 4-5. 

Society of Automotive Engineers, national fuels 
and lubricants meeting, Mayo Hotel, Tulsa, 
Nov. 6-7. 

National Oil Jobbers Council, annual meeting, 
Congress Hotel, Chicago, Nov. 8-10. 

Oil Industry Information Committee, Conrad 
Hilton Hotel, Chicago, Nov. 8-13. 

American Petroleum Institute, annual meeting, 
Conrad Hilton Hotel and Palmer House, 
Chicago, Nov. 10-13. 

Oil Dealers’ Assn. of Arkansas, annual meet- 
ing, Marion Hotel, Little Rock, Ark., Nov. 
17-18. 

Oil Industry TBA Group, Chase-Park Plaza 
Hotels, St. Louis, Nov. 17-18. 


DECEMBER 


Interstate Oil Compact Commission, annual 
meeting, Allis Hotel, Wichita, Kansas, Dec. 
5-6. 

Men’s Assn., Peabody Hotel, 


Tennessee 
Memphis, , aw Dec. 14-16. 


1953 
JANUARY 


Kentucky Petroleum Marketers Assn., 27th an- 
nual convention and trade show, Brown 
Hotel, Louisville, Ky., Jan, 7-8. 

North Carolina Oii Jobbers Assn., annual meet- 
ing, Raleigh, N. C., Jan. 21. 

National Council of Private Motor Truck Own- 
ers, Inc., Statler Hotel, Detroit, Jan. 22-23 

Northwest Petroleum Assn., Nicollet Hotel, 
Minneapolis, Minn., Jan, 22-2 

FEBRUARY 

Missouri Petroleum Assn., 
Kansas City, Mo., Feb. 5-7. 

American Petroleum Institute, Lubrication 
Committee, Sheraton-Cadillac Hotel, Detroit, 
Feb. 16-18. 

Iowa Independent Oil Jobbers Assn., 
Hotel, Des Moines, Iowa, Feb. 18-19. 

Oil Industry TBA Group, West Coast Division, 
second annual meeting, Whitcomb Hotel, San 
Francisco, Feb. 24. 

Wisconsin Petroleum Assn., annual convention, 
Schroeder Hotel, Milwaukee, Wis., Feb. 25- 
26. 


President Hotel, 


Savery 


MARCH 


American Society for Testing Materials, spring 
meeting and committee week, Detroit, March 
2-6. 

Ohio Petroleum Marketers Assn., annual con- 
vention and marketing exposition, Deshler- 
Wallick Hotel, Columbus, Ohio, March 17-19. 


APRIL 


National Tank Truck Carriers, Inc., Boca 
Raton Club, Boca Raton, Fia., April 16-19. 
American Petroleum Institute, Division of 
Transportation, products pipeline conference, 
Hotel Muehlebach, Kansas City, Mo., April 
20-22. 
MAY 


American Petroleum Institute, Division of Mar- 
keting, mid-year meeting, Baker Hotel, Dal- 
las, Tex., May 4-5. 

Pennsylvania Petroleum Assn., Bedford Springs 
Hotel, Bedford, Pa., May 10-12. 

International Petroleum Exposition, Tulsa, 
Okla, May 14-23 


OCTOBER 15, 1952 


MAYOR OF CINCINNATI Carl W. Rich signs a proclamation designating Oct. 12-18, 
as “Cincinnati Oil Progress Week,” as left to right, John F. Scanlon, Gulf Oil; Walter 
Rowan, Standard Oil (Ohio); and Harry Crawford, Sun Oil, look on 


Arthur R. Anderson has been ap- 
pointed acting district manager of 
Sun Oil’s Williamsport, Pa., sales dis- 
trict. 


Mr. Anderson was formerly branch 
manager at Lancaster, Pa., and in his 
new position succeeds the late Lewis 
L. Stokes. 


Mr. Anderson has been with Sun 
since 1931 when he joined the com- 
pany as a service station salesman. 
From 1934 to 1949 he was branch 
sales manager at Lewistown, Pa., and 
was later appointed a regional land 
department representative in Phila- 
delphia. In 1950 he was named com- 
mercial] and rnotor products manager 
prior to moving to Lancaster as 
branch sales manager. 


Conger Reynolds, Indiana Stand- 
ard’s public relations director, will be 
one of the main speakers during the 
St. Louis Public Relations Confer- 
ence, Oct. 23 at the Jefferson Hotel, 
St. Louis. 


Richard T. Lyons, formerly vice 
president in charge of exploration for 
Tide Water Associated’s Midcontin- 
ent division, will take over as presi- 
dent, chief executive officer and a 
director of Union Sulphur and Oil 
Corp. Nov. 1. 


Mr. Lyons was at one time a vice 
president and director of Skelly Oil 
Co. 


He will make his new headquarters 
in Houston. 
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Detroit Oil Men 
Open New Club Rooms 


OIL MEN get together at the new head- 
quarters of the Detroit Oil Men’s Club. 
Left to right, Leonard Brenner, Fuel oil 
Corp.; Martin Fried, Austin Oil Corp.; 
L. A. Dollahan, Ethyl Corp.; and Jack 
Epstein, Dearborn Refining Co. 
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NEW HEADQUARTERS of the Detroit Oil Men’s Club at the Detroit Leland Hotel, rooms 757-759, are enjoyed by, left to right, 
Stewart Fenner, Petroleum Specialties, Inc.; Bob Trepeck, Auto City Oil Co.; Jacob A. Citrin, Citrin Kolb Oil Co.; and Reuben 
Axelrod, Auto City Oil Co. 


BOARD OF DIRECTORS of the Detroit Oil Men’s Club pose for their picture at the club’s new headquarters at the Detroit-Le- 
land Hotel. Seated, left to right, Jacob A. Citrin, Citrin and Kolb Oil Co., Leonard F. Brenner, Fuel Oil Corp., club president; 
Robert Trepeck, Auto City Oil Co.; Martin Fried, Austin Oil Corp.; standing, George T. McCollough, Refiners Transport and Ter- 
minal Corp.; Harold G. Stanzell, Socony-Vacuum; Jack Epstein, Dearborn Refining Co.; and Stewart D. Fenner, Petroleum Specialties 
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ee F. building for a sound future 


Ashland Oil is spending more than 
$30,000,000 this year for new facili- 
ties designed primarily to serve the 
petroleum requirements of inde- 
pendent distributors. 


It is the goal of the Ashland Oil 
organization to continue to be the 
best source of supply for independ- 
ent oil distributors. Current sales— 
principally through independents 


—are at the rate of more than 
$225,000,000 per year and are con- 
tinuing to increase. 

Progressive independents are 
invited to join their future with 
Ashland Oil, Freedom-Valvoline, 
Frontier, National, Aetna and other 
affiliates. Write for details of the 
merchandising program which has 


helped so many independent 
jobbers. 


ASHLAND OIL & REFINING COMPANY 


Home Office: Ashland, Kentucky 


711 Park Bidg., Pittsburgh, Pa. 
Standard Bidg., Cleveland, Ohio 
2500 Broadway, Evansville, Ind. 
P. O. Box 210, Findlay, Ohio 


1402 Federal Reserve Bank Bidg., Cincinnati, Ohio 
3005 Dumesnil St., Louisville, Ky. 
Rural Route No. 4, Paducah, Kentucky 

5 East Main St., Nashville, Tenn. 2616 E. Broadway, Alton, Ill. 








TO CUT TRUCK 
HOSE COSTS 


N loading or unloading—under suction or pressure—you'll 
find your answer to high hose bills among these three 
hoses developed by Goodyear: 


TANK FILLER HOSE 


is job-designed for dome service and installations where the 
hose end is immersed in gasoline. It’s suitable for either 
suction or discharge—wire bonded for dissipation of static 
electricity. 


STYLE WWH TANK TRUCK AND CAR FILLER HOSE 


is used under either suction or pressure in loading or 
unloading tanks, trucks or rail cars. Is highly resistant to 
crushing or kinking. 


BH TANK TRUCK HOSE 


for loading rack, tank truck and boat dock service where 
light, highly flexible hose is needed to handle pressures up 
to 25 Ibs. psi. 


These three hose constructions are typical of 
the 800-odd hoses job-designed by Goodyear 
and built to the world’s highest standard of 
quality to insure you of the longest pos- 

sible service at lower over-all cost. Ask 

your Distributor for full details, or 

write Goodyear, Akron 16, Ohio. 


THE GREATEST NAME IN RUBBER 





